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Application Pack
Web & Digital Manager

About us

The Lucy Faithfull Foundation is a UK-wide charity that exists to prevent child sexual abuse and exploitation. We’re bold, we’re pioneering, we’re growing, and we want your help.

We’re here for everyone who needs us. We protect children by working with people who pose a risk and diverting them from causing harm. We support individuals and families who have been affected by abuse. And we help professionals who work with families to create safer environments for children through delivering risk assessments, interventions, training and consultancy.

We run the confidential Stop It Now helpline and Shore, a website and chat service for teenagers. 

We use data and insight, alongside decades of experience, to develop innovative strategies and interventions to make prevention a reality.

We engage with policy and decision makers to advocate for a public health approach to child sexual abuse.

We bring our understanding and knowledge of what keeps children safe to the widest possible audience.

Our values help guide our actions and help ensure we achieve our purpose: we act with integrity, we are collaborative, we are innovative, we are ambitious and we have hope.

Our vision is a world in which children live free from sexual abuse.

Our mission is to prevent child sexual abuse by intervening with people at risk of causing harm and enabling everyone to create a safer world for children.

Our dedicated and expert staff are based around the UK with offices in Bromsgrove, Edinburgh and Epsom.

About the role and you

This is a strategic and hands-on role in our fast-paced, collaborative communications and advocacy team. You’ll lead the charity’s digital presence, overseeing our websites, paid media, and digital projects, to ensure they drive reach, engagement, and measurable impact.

You’ll manage relationships with external developers and agencies, lead on the digital strategy and performance, and support colleagues across the organisation to improve our digital presence. 

This role is central to delivering our mission to prevent child sexual abuse.

You’ll be energetic, proactive and innovative, with a strong track record in managing websites and be confident in gathering and using data and analytics to evaluate and improve performance.

You’ll also be comfortable working across multiple projects and with a range of stakeholders - from internal teams to external agencies.

Here are some of the skills and experience we’re looking for:

· Experience managing websites.
· Strong understanding of SEO, UX and accessibility principles.
· Confident using analytics platforms to report performance and influence decisions.
· Excellent project management and communication skills.
· Comfortable working on sensitive topics.
· Experience in content design and optimising user journeys.

What you’ll get from us

We offer hybrid working, with 3 days in the office during the first month in the position, followed by a minimum of 2 days in the office, a NEST pension, 33 days’ annual leave rising to 38 days (inclusive of statutory bank holidays following qualifying period), up to 5 days’ learning and development per year, flu jabs, eye tests, season ticket loans, charity discounts, an employee assistance programme and the option of Benenden medical cover. We are proud to partner with the Living Wage Foundation and be an accredited employer of choice.

How to apply

[bookmark: _Hlk173420355]We really welcome informal conversations with prospective candidates about the role and the charity in advance of the deadline. Please contact Nancy Sardari-Kermani, Head of Communications & Advocacy on nsardari-kermani@lucyfaithfull.org.uk or 07958 355514.

An application form and equal opportunities form are included in this job pack. We look forward to receiving your completed documents by 8th July 2026 at 9:00am to recruitment@lucyfaithfull.org.uk.

Please avoid using AI-generated responses as these will automatically be discarded – we want to hear from the real you.

The recruitment process for this role will consist of a 2-stage process with Stage 1 interviews being held on 27th and 28th July 2026 via Microsoft Teams, followed by Stage 2 interviews being held on 12th August 2026 for shortlisted candidates.

If you have not been contacted within 2 weeks of the closing date you have been unsuccessful with your application. Please note the successful candidate will be required to undergo a DBS check for this position.

Safeguarding

We are committed to safeguarding and protecting the vulnerable adults, children and young people that we work with. As such, all posts are subject to a safer recruitment process including the disclosure of criminal records and vetting checks. We ensure that we have a range of policies and procedures in place which promote safeguarding and safer working practices across our services.

Equality, diversity and inclusion

We believe in creating a positive environment where our differences are respected and each of us feels valued for our contribution. Showing respect and consideration to all is part of our values and at the core of our culture. 

As an inclusive employer, all qualified candidates will be considered regardless of race, ethnicity, religion or belief, age, socioeconomic background, gender identity or expression, sexual orientation, pregnancy and maternity and caring responsibilities, marital status, nationality and disability including invisible disabilities and neurodiversity. As part of our safer recruitment process we actively remove bias from applications i.e. applications are anonymised prior to sharing with the recruiting panel and equal opportunity monitoring forms are removed from applications on receipt and retained by HR for analysis reporting.

	Role title
	Web & Digital Manager

	Salary 
	£38,000 per annum

	Location 
	Epsom, Surrey
Hybrid working available - a minimum of 2 days per week in the office, with 3 days per week for the first month

	Hours of work
	37.5 per week

	Holidays 
	33 days per year increasing to 38 days (inclusive of statutory bank holidays) following qualifying period

	Probation 
	Six months

	Disability 
	We are committed to making every reasonable adjustment to the workplace or working arrangements so as to accommodate people with disabilities 

	Closing date 
	8th July 2026, 9:00am
	Interview dates 
	Stage 1
27th & 28th July 2026

Stage 2
12th August 2026



Job description

Responsible to: Head of Communications and Advocacy
Line manages: Marketing Executive
Liaises with: Communications & Advocacy team, other employees as necessary

Job summary

· To manage the charity’s websites with responsibility for their governance, performance and continual improvement.
· To ensure the charity’s websites and digital activity effectively support communications, advocacy and service objectives by meeting audience needs and improving reach, engagement and user experience.
· To lead on and implement projects where a digital solution has been identified to improve services and operational delivery.
· To lead on paid digital activity, including Google Ad Grants, paid social media and campaign digital advertising led by external agencies.



Key responsibilities

Website management 
· Lead on the day-to-day management and governance of the charity’s three main websites (Lucy Faithfull Foundation, Stop It Now and Shore), ensuring they are compliant, secure, accessible, user-friendly and aligned to brand, communications and organisational objectives.
· Act as the charity’s lead website and WordPress CMS specialist, maintaining oversight of website structures, functionality, user journeys, templates and publishing standards.
· Create and manage effective processes and guidelines for content reviews, quality assurance, website hygiene and broken link management.
· Lead on SEO best practice and website optimisation to improve visibility, usability and engagement.
· Manage external developers and suppliers to deliver improvements, troubleshoot issues and support ongoing website development programmes.
· Work closely with colleagues and services across the organisation to ensure digital content and user journeys support organisational priorities, audience needs and service objectives.

Analytics, reporting and recommendations
· Lead on website and campaign performance reporting for funding applications or reports, campaign evaluations and senior management through GA4, Looker/Data Studio and other analytics platforms. 
· Manage and govern accurate digital tracking, such as UTMs.
· Analyse digital performance data and provide evidence-based recommendations to improve user journeys, content effectiveness and organisational outcomes, especially for the Get Help programme, the online self-help located on our Stop It Now website. 
· Develop and maintain dashboards and reporting frameworks on analytical platforms that provide clear insight into user behaviour, engagement, conversions and campaign effectiveness.
· Support colleagues across the organisation in understanding and using digital performance data effectively. 

Paid media
· Manage Google Ad Grants and paid social media activity to ensure advertising budgets and ad credits are well used and optimised. 
· Lead on the development and delivery of paid digital campaigns that align with wider communications, advocacy and organisational goals. 
· Work with agencies, partners and colleagues to coordinate and refine digital and paid media activity for our flagship Stop It Now online deterrence campaign. 
· Produce regular reports on paid digital performance for funders and senior management, highlighting insights and recommendations. 
· Work closely with the Communications Manager, responsible for organic social media, to ensure paid and organic digital activity is aligned and supports wider communications plans. 

Leadership and collaboration
· Line manage the Marketing Executive. 
· Act as project lead for digital and web-related projects, coordinating internal stakeholders, external suppliers and agencies to deliver agreed objectives. 
· Support the wider Communications & Advocacy team in developing their digital capability and confidence through advice, guidance and sharing best practice. 
· Keep up to date with developments in digital communications and best practice, WordPress, analytics, accessibility and GDPR, applying learning where appropriate. 
· Support the direct delivery of clinical services through digital innovation solutions, strategically advising on and supporting the development of online services that meet the needs of beneficiaries.



Other
· Have a degree of flexibility and be willing to adjust their working schedules and practices to meet the demands, challenges and opportunities of the role.
· Undertake any other tasks as are reasonably requested by the charity from time to time.
· Build effective and trusting working relationships across the charity.
· Participate in training, supervision, appraisals and team meetings to discharge the responsibilities of the post as effectively as possible.
· Operate firmly within the charity’s code of conduct at all times.
· Comply and work within the charity’s policies and procedures.
· Adhere to the Health & Safety at Work Act 1974 and fire regulations.
· Be passionate about the delivery of our vision of a world free from child sexual abuse.

Person specification

This section lists the essential and desirable requirements for the post. Applicants will be shortlisted solely on the extent to which they meet these requirements as demonstrated in their supporting statement.

	
	Essential
	Desirable

	Knowledge, qualifications and experience

	
Considerable experience in managing websites and digital platforms.

Strong working knowledge of CMS platforms, particularly WordPress.

Experience using page builders such as Elementor.

Experience in creating and maintaining digital performance reports and dashboards using GA4, Looker/Data Studio or similar analytics tools.

Experience in managing key day-to-day relationships with external suppliers.

Experience in analysing website and campaign performance data and translating insight into practical recommendations.

Experience managing website governance processes, including content reviews, quality assurance and SEO optimisation.

Knowledge of digital communication best practices, standards and content design guidelines.

	
Experience in the charity or public sector, or a digital agency which has supported charitable organisations.

Marketing experience.

Experience in line management.

Experience of behaviour-change or public information campaigns.

Knowledge of HTML, CSS or broader web development principles.

Experience supporting or implementing digital functionality improvements, integrations or automation.

Experience in using Google Tag Manager and Google Search Console.

Experience managing paid digital activity, including Google Ad Grants and paid social media.

	Skills and personal attributes
	Understanding of paid digital channels and campaign evaluation.
Understanding of how digital platforms support wider communications, marketing, advocacy and organisational objectives.

Strong analytical and problem-solving skills.

Ability to interpret complex information and communicate clear, actionable recommendations.

Strong understanding of SEO, accessibility and user-focused digital best practice.

Excellent project management and stakeholder management skills.

Strong written and verbal communication skills.

Collaborative, proactive and able to build positive working relationships across teams.

Comfortable working on sensitive subject matters.

Organised, self-motivated and able to manage competing priorities and deadlines.

Ability to work autonomously with minimal supervision.

	Proven ability to plan, deliver and evaluate paid campaigns that achieve measurable outcomes.

Design or video-editing ability, using Adobe or similar.
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Application Form
All information given will be treated in confidence

	1.  Position applied for:
	Web & Digital Manager

	Available to take up employment (date)
	



	2.  Personal details:

	Title
	

	First name(s)
	

	Surname
	

	Address
	




	Postcode
	
	Email
(If you have a gmail account please check junk/spam for emails from us)

	Telephone
	
	Mobile



	3.  Are you:

	Currently eligible for employment in the UK? 				Yes ☐	No ☐
*Please note that we do not offer visa sponsorship. If this is a fixed-term contract, please ensure you have right to work for the full contract period.


	Please state what documentation you can provide to demonstrate this e.g. UK passport/full birth certificate/ share code & date of birth that shows an authorisation to work and reside in the UK.

……………………………………………………………………………

In addition to English, do you speak any other language? 			Yes ☐		No ☐
If yes, please specify: click here and type additional language

Equality Act 2010
Under the terms of the Act a disability is defined as a ‘physical or mental condition which has a substantial and long-term impact on a person’s ability to carry out normal day to day activities. We welcome applications from disabled people.

Are there any adjustments that may be required should you be invited for interview? Yes ☐  No ☐
If yes, please specify



	4.  Further education, qualifications and training

	University/College
	From
mm/yy
	To
mm/yy
	Type of course
	Subjects
	Qualification or class of degree

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	Shortlisted candidates will be expected to provide evidence of the qualifications listed on this application.  



	5.  Occupational qualifications/institution membership

	College/Institution or other
	Date
	Qualification level

	
	
	

	
	
	

	
	
	

	Published papers, articles, monographs etc.  (Please give details including dates)






	6.  Present employer

	Dates mm/yy – mm/yy
	

	Name & address
	

	Job title
	

	Salary
	Current salary £ type here
 per type here

	Notice period required
	

	Reason for leaving
	

	Duties and responsibilities
	






	7.  Please use the space below to give details of all previous employment (most recent first) you should 	show any gaps in employment and explain these.  (Please expand the table or continue on a separate sheet if necessary).

	Dates mm/yy – mm/yy
	

	Employer name & address
	

	Job title
	

	Reason for leaving
	

	
	

	Dates mm/yy – mm/yy
	

	Employer name & address
	

	Job title
	

	Reason for leaving
	

	
	

	Dates mm/yy – mm/yy
	

	Employer name & address
	

	Job title
	

	Reason for leaving
	



	8.  Have you ever been subject to an employer disciplinary enquiry?
If ‘yes’ please give details and state the outcome of the enquiry
		 Yes ☐		No ☐

	





	9.  Have you ever been the subject of a safeguarding allegation in relation to children or adults at risk?  
If ‘yes’ please give details and state the outcome
		 Yes ☐		No ☐

	




	10. Membership of professional organisations

	



	11. If offered this position would LFF be your main employment? If you have another role elsewhere, please provide details

	



	12. References
	
	

	Referee 1
	Referee 2

	Name (incl. title)
	
	Name (incl. title)
	

	Address
	
	Address
	

	Postcode
	
	Postcode
	

	Occupation
	
	Occupation
	

	Tel no. / mobile
	
	Tel no. / mobile
	

	Email
	
	Email
	

	Relationship to you (e.g. manager)
	
	Relationship to you (e.g. manager)
	

	
Please provide two referees, (not members of your family or from the same organisation), one should be your present/most recent employer. We shall apply for references on all candidates who are shortlisted for interview. Please contact us if this would be of concern to you.

I authorise the Foundation to obtain references to support this application prior to interview and release the Foundation and referees from any liability caused by giving and receiving information.



	13. In not more than 1,000 words, please explain why you think you would be suitable for this position addressing the essential and desirable criteria as outlined in the job description. Give details of any skills or experience that you have which are not detailed elsewhere and which you think are relevant to this position.

	





















	14. Equal Opportunities Policy

	Please complete and return the attached form with your completed Application Form.



	15. Because of the nature of the work for which you are applying, this post is exempt from the provisions of section 4(2) of the Rehabilitation of Offenders Act 1974 by virtue of the Rehabilitation of Offenders Act 1974 (exceptions) Order 1975 or the Exclusions and Exceptions (Scotland Order 2013 as amended in 2015).

If you are shortlisted for interview you will be asked to complete and return a criminal record / suitability self-disclosure prior to interview. Shortlisted applicants are not entitled to withhold information about cautions or convictions which are ‘unspent or cautions / convictions that would not be filtered under the Ministry of Justice / Disclosure Scotland rules and in the event of employment any failure to disclose relevant convictions could result in withdrawal of an offer of employment, dismissal or disciplinary action by the Lucy Faithfull Foundation. Any information given will be completely confidential and will be considered only in relation to an application to which the Order applies.

More information on the filtering of offences will be provided to shortlisted candidates – you may request a copy of our recruitment of ex-offenders policy from recruitment@lucyfaithfull.org.uk at any point in the process.

Please note that should your application be successful you will be required to provide information which will be used to process a criminal record check via the Disclosure and Barring Service or Disclosure Scotland.




	16. Are you related to an employee/trustee/have friends at the Lucy Faithfull Foundation/Stop It Now?
		 Yes ☐		No ☐



	Declaration:

	For the purpose of the Data Protection Act 2018 I give my consent to this form and related information being processed and retained on file for a 6-month retention period following interviews and to the Foundation verifying the information I have provided with relevant third parties in administering its recruitment processes.

I declare that the information given on this form is, to the best of my knowledge, true and complete. Any false statement may be sufficient cause for rejection or, if employed, dismissal.


	
Signature

Date




	To assist with future recruitment; where did you see the position advertised?
Charity Job ☐    Indeed  ☐     LinkedIn ☐     LFF website  ☐     Other please specify



When you have completed this form please send it to:  recruitment@lucyfaithfull.org.uk
Please note: We do not accept CVs as part of the application.
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Equal Opportunities Monitoring Form

In accordance with its Equal Opportunities Policy, the charity will provide equal opportunities to all employees and job applicants and will not discriminate either directly or indirectly on the grounds of race, colour, ethnic origin, nationality, national origin, religion or belief, sex, sexual orientation, gender reassignment, marital status, age or disability and therefore the application form itself will be presented to the shortlisting panel in an anonymised format removing distinguishing features such as name, title etc.

In order to ensure compliance with the charity’s Equal Opportunities Policy (copy provided on request), a system of monitoring has been set up and the data given on this form will be stored on computer in an anonymised format and the form will be confidentially, destroyed.

You may decide not to answer one or any of the questions on this form but if you do respond, all information provided will be treated completely confidentially and will be used solely by the charity for the purpose of equal opportunities monitoring. The monitoring form does not form part of your job application and will therefore be detached from it on receipt and stored separately. Thank you for your assistance in completing this form.

	Title of job applied for:
	
Web & Digital Manager


	
Gender:
	Male

	☐  
	Female
	☐  

	
	Transgender

	☐  
	Prefer not to say
	☐  

	
	Other (please specify)

	☐  
	None of the above
	☐  

	
Marital status:
	Married
	☐  
	Single
	☐  

	
	Other please specify 
	Prefer not to say
	☐  

	
Age band:
	18 – 21
	☐  
	22 – 30
	☐  

	
	31 – 40

	☐  
	41 – 50
	☐  

	
	51 – 60

	☐  
	61 – 65
	☐  

	
	Over 65

	☐  
	Prefer not to say
	☐  


	
Sexual orientation:
	Heterosexual
	☐
	Gay Woman/
Lesbian
	☐

	
	Bisexual
	☐
	Gay Man
	☐

	
	Prefer not to say
	☐
	Other please specify

	
The Equality Act 2010 defines a disabled person as a person that has a physical or mental impairment which has a substantial and long-term adverse effect on the person’s ability to carry out normal day-to-day activities (i.e. has lasted or is expected to last at least 12 months)

	
Disabilities:
	None
	☐  
	Mobility impairment
	☐  

	
	Sensory impairment
	☐  
	Mental health condition
	☐  

	
	Learning/cognitive impairment
	☐  
	Longstanding illness or health condition
	☐  

	
	Prefer not to say
	     ☐  

	Ethnicity – this may be different to your nationality, place of birth or citizenship
	White
	English
	☐  
	Scottish
	☐  

	
	
	Irish
	☐  
	Northern Irish
	☐  

	
	
	Welsh
	☐  
	Gypsy/Irish Traveller
	☐  

	
	
	Other European
	☐  
	Prefer not to say
	☐  

	
	
	Other white background please specify

	
	Mixed/multiple ethnic groups
	White and Black Caribbean
	☐  

	
	
	White and Black African
	☐  

	
	
	White and Asian
	☐  

	
	
	Prefer not to say
	☐  

	
	
	Other mixed background please specify

	
	Asian
	Indian
	☐
	Pakistani
	☐

	
	
	Asian British
	☐
	Chinese
	☐

	
	
	Bangladeshi
	☐
	Prefer not to say
	☐

	
	
	Other Asian background please specify

	
	Black/African/Caribbean/Black British
	Caribbean
	☐
	African
	☐

	
	
	Black British
	☐
	Prefer not to say
	☐

	
	
	Other black background please specify

	Other Ethnic group
	Arab
	☐  
	please specify
	Prefer not to say    
	☐

	
Religion:
	Christian
	☐  
	Catholic
	☐  
	Jewish
	☐  
	Hindu
	☐  

	
	Buddhist
	☐  
	Sikh
	☐  
	Muslim
	☐  
	None
	☐  

	
	Rastafarian
	☐  
	Other religion 
please specify
	Prefer not to say
	☐
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