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Job Description: 
Strategic Partnerships Manager
Reports to: Development Director
Internal links: CEO & Creative Director, Head of Youth Programmes, Head of Production
Hours: 37.5 hours per week (part-time / flexible applications welcome). Office hours are Monday – Friday 9.00am – 5.30pm; work is a blended combination of remote and in-office, with at least two days in-office per week. 
Salary: NJC Scale SO1 -SO2 £34,434 - £39,152 per annum, depending on experience.
Location: Rural Media, StoryPoint, Hereford with regular travel within the UK
Length of Contract: Initial 18 Months with the potential to extend further
Overview
Rural Media is a Herefordshire-based charity and production company that empowers rural young people and underserved communities to find their voice, develop their creative talent and use digital creativity to drive social change. Through our proven creative participation model, developed and refined over three decades, we support early-career creative talent, young rural people and underserved groups to gain the skills, confidence, and platforms for personal growth and societal change.
Our organisation comprises Rural Media Charity, Rural Studios (our commercial production arm), and StoryPoint (our creative hub and training facility). Rural Studios invests all its income back into the charity, creating a sustainable model that amplifies our impact.
Over the next three years, Rural Media Charity will focus on two interconnected strategic priorities:
· Youth Voice & Social Change – Supporting young rural people to drive social change through digital creativity, challenging stereotypes, influencing policy, and becoming leaders and changemakers in their communities
· Early-Career Artists/Creatives & Digital Platforms – Supporting early-career creatives from rural, regional and underserved communities to develop their practice, thrive on digital platforms, and build professional creative careers
As Strategic Partnerships Manager, you will build a new, sustainable stream of corporate income that directly fuels this mission, with a particular focus on supporting young people not in education, employment or training into real opportunity in the creative sector. You will identify, secure and grow partnerships with businesses who share our commitment to rural equality and youth opportunity, working closely with the CEO/Creative Director, Development Director, Strategic Partnerships Consultant and colleagues across Rural Media and Rural Studios to turn relationships into lasting, mutually valuable partnerships.

Job Purpose
· With the support of our Strategic Management Consultant, build a new corporate partnerships function from the ground up, generating a six-figure target per year in income to support Rural Media's charitable mission
· Develop and secure partnerships that align business objectives - CSR, ESG, skills, talent pipelines, brand - with Rural Media's work supporting young rural people and underserved communities
· Lead stewardship of existing and new corporate supporters, building multi-year relationships that grow in value over time
· Represent Rural Media across business networks, forums and events, raising the profile of our work with corporate audiences
· Work closely with the Development Director, Head of Youth Programmes and wider Development Team to ensure corporate partnerships complement and strengthen the organisation's wider funding strategy
· Contribute compelling evidence, case studies and impact narratives to support corporate propositions
Key Tasks
· Identify and approach prospective corporate partners across Herefordshire, the wider Marches region, and nationally where relevant
· Develop compelling partnership propositions and cases for support that connect business goals with Rural Media's mission and impact
· Lead partnerships from first approach through proposal, negotiation and agreement
· Build a pipeline of prospects with clear forecasting against the six-figure annual income target
· Identify and pursue opportunities aligned with our creative careers and youth employment work including skills partnerships, work placements, mentoring and employer engagement
· Manage and grow relationships with existing corporate supporters, encouraging increased and multi-year support
· Ensure partners receive regular, compelling reporting that demonstrates the impact of their support, using data, case studies and young people's stories
· Build strong internal relationships with the Head of Youth Programmes, Head of Production and programme teams to ensure partnership commitments are deliverable and authentically reflect participants' experience
· Act as an ambassador for Rural Media across business networks, sector forums and corporate events
· Maintain accurate records of contacts, proposals and partnership agreements, using a CRM to manage the pipeline

Person Specification
Essential
Partnership & Income Generation
· A proven track record of building relationships that generate income, sponsorship or partnership value, whether in the charity sector or a relationship-led commercial role (business development, sales, account management, corporate partnerships)
· Confidence engaging and influencing senior stakeholders, including at director and board level
· Experience developing compelling proposals, pitches or cases for support.
· Ability to manage a varied pipeline of opportunities from first contact through to signed partnership
· Excellent written and verbal communication skills, with the ability to translate mission and impact into a compelling proposition for business audiences
· Strong relationship-building skills, with the confidence to represent Rural Media externally
· Proactive, self-starting approach, comfortable defining and shaping a new role and function
Desirable
· Experience of the charity, arts, or creative sector
· Experience using a CRM to manage contacts and pipeline
· Understanding of youth employment, skills and training landscapes
· Understanding of charity/social enterprise business models and how commercial income can drive charitable impact
· Full UK driving licence and ability to travel to rural and regional locations
All duties to be carried out with due regard to:
· Health and Safety
· Child and Adult at Risk Safeguarding
· Data Protection and Confidentiality
· Equality and Diversity Policy
· Environmental Policy
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