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Part 1: JOB DESCRIPTION

JOB TITLE: Social Media Manager 	 
DEPARTMENT: External Engagement	 
TEAM: Digital Engagement                       
LOCATION: Hybrid – Linked to our Ewell office with home and office working


1. POSITION IN ORGANISATION

· Reports into: Head of Brand, Content, and Digital Engagement 
· Line Manages: Social Media Content Officer, Social Media Community Officer

2. MAIN PURPOSE OF JOB

The Social Media Manager leads all social media activity to deliver the most engaging experiences for our audiences across multiple channels. 


3. KEY RESPONSIBILITIES

· Provide empathetic leadership and line management to support and develop a high performing social media team.
· Work closely with a large range of stakeholders at all levels to make sure paid and organic social media approach is evidence-based and audience-led. Teams will include but aren’t limited to press, celebrity and ambassador, brand and marketing, design, policy and influencing, research, fundraising teams, and safeguarding. 
· Lead strategic social media planning and make editorial decisions for the organisation on what will and will not go out in the name of the organisation.
· Be proactive in looking for opportunities to join relevant topical conversations and reactive moments to ensure we are consistently being vocal and visible about the things we care about.
· Act as a champion for social media to train, monitor, and empower other parts of the organisation using social including our branches and nations. 
· Take ownership of Samaritans’ reputation on social, including handling reputational risk and crisis situations.
· Maintain positive relationships with external suppliers and agencies to deliver social media moderation and media buying strategy and delivery.



Part 2: PERSON SPECIFICATION

4. SKILLS, KNOWLEDGE AND EXPERIENCE

· Excellent stakeholder management skills and a proven ability to inspire, influence, and collaborate effectively at all levels of an organisation.
· Good prioritisation skills to enable you to manage a range of competing projects
· Understanding of how to develop a channel specific social media content and engagement strategy that meets organisational strategic objectives
· Specialist knowledge of latest trends in social media tactics, strategies and platforms
· Understanding of paid digital media best practice 
· Track record in driving successful and strategic social media content, campaigns and community management.
· Social media crisis management experience and proven ability to lead and advise senior leaders on approach for social media
· Experience of line managing a team with compassion and empowering them to deliver their best work. Ideally experience of supporting staff who may often be dealing with sensitive and triggering issues.
· Experience working in the charity sector or not for profit sector
· In-depth knowledge of safeguarding vulnerable people via social media
· Experience of managing external suppliers and ensuring value for money
· Experience of delivering EDI commitment within social media context.


Everyone who works for the Samaritans is expected to: 

· Demonstrate genuine commitment to our vision that fewer people die by suicide. 
· Promote, believe in and work within our equity, diversity and inclusion policies and procedures. 
· Value and embed the voice, insights and expertise of people with lived experience in line with our lived experience principles and polices.
· Promote and work within our safeguarding and health and safety policies and procedures. 
 
Because nature of both Samaritans' service and the 'always on' expectations that come with social media, this role manages and takes part in an out of hours rota which they will be remunerated for in addition to basic salary.
 
Main internal contacts 
· Executive Leadership Team 
· Senior Leadership Group 
· Regional Directors and Branch Directors 
· Heads of teams  
· Team managers  


This job description is a statement of requirements at the time of writing and is not contractual. It should not be seen as precluding future changes after appointment to this role.

 
Signed by employee:   _________________________  Date: _________________ 
 
 
Last updated: May 2026
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