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WHAT’S THE ROLE?

SENIOR POLICY OFFICER

As a member of the Policy and Health Influencing Team | support the organisation by pinpointing the
health policy and practice changes that are vital to our strategic direction and ensuring that we're
equipped with the transformative policy solutions that will give men access to the best diagnosis,
treatment and support.

IN THIS ROLE YOU’LL...

o Develop evidence-based and patient-experience-informed policy positions that support the
delivery of our strategic direction.

e Horizon scan to identify relevant external health policy developments across the four UK
nations that can support the delivery of the organisation's strategy

e Advise and support teams around the organisation with information on external policy
developments, identifying routes to achieve change.

e Produce evidence-led and patient-experience-informed policy reports, internal policy
briefings and advise on media positions.

o Work with internal and external stakeholders to support our ambition that new treatments are
approved in a timely manner including facilitating our input into NICE/SMC consultations.

o Make effective use of Freedom of Information requests to track progress against policy
objectives and influence stakeholders.

e Work closely with colleagues in Research to ensure research breakthroughs are adopted in
standard care.

o Work closely with colleagues to react to issues identified in the care pathway.

¢ Maintain high quality data, making sure information is gathered and recorded in line with the
requirements of the General Data Protection Regulation, ICO and Prostate Cancer UK Data
Protection Policy.

WHO YOU ARE...

e Experience developing evidence-based policies and positions.

e Understanding of the importance of evidence as the basis of robust policy, with some
experience of different research methodologies, including literature reviews

e Ability to understand complex clinical research/language and translate it, so that it is easy to
understand.

¢ Understanding of the different health services and systems across the UK.

e Strong influencing tactics and experience of representing an organisation externally.

o Experience identifying key stakeholders and building relationships with them.
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Excellent written and verbal communication skills

Ability to work flexibly and responsively, supporting several projects and work areas and
responding to urgent requests

Working knowledge of standard IT packages including Microsoft Word, Excel and
PowerPoint.

Actively supports our commitment to equity, diversity, inclusion and allyship.



YOUR ROLE:
THE NUTS AND BOLTS

Your line

manager: Policy and Health Influencing Manager

Job level: Band 3 — Senior Officer or Executive

Contract: Fixed Term — 12 months

Hours: Full time; 37.5 hours per week - We're happy to consider requests for flexible and
part-time working on hiring.

Location: Hybrid working — a combination of remote and in-person working at our London

Bridge office. You'd need to be in the office one day a month and we may need you
to come in for specific meetings.

WHERE DOES MY ROLE FIT IN THE ORGANISATION?
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OUR CULTURE

VALUES AND BEHAVIOURS

Our values and behaviours help us make decisions, work together and guide the sorts of conversations
we have on a day-to-day basis. They underpin our brand identity and give us a shared understanding
of who we are and how we work together to create positive change, every day.

OUR VALUES

Rational

IN THE
KNOW

We work hard to
understand and help
men make informed

decisions

Emotional

IN YOUR
CORNER

We are with men all the
way and those who care
about them

Aspirational

MAKE IT
COUNT @

We deliver a
positive impact to t
the lives of men

OUR BEHAVIOURS

RATIONAL

GENEROUS WITH

KNOWLEDGE
Switched on and well-connected,
we share our expertise and
make informed decisions.

NATURALLY CURIOUS
Constantly learning
and hungry for knowledge,
we challenge and push
for answers.

EMOTIONAL

GOT YOUR BACK
Unembarrassed and
reassuring, we listen,

understand and stand up

for those in need.

OPENTO ALL

Inclusive and open-minded,

we recognise everyone
is unique and embrace
different perspectives.

ASPIRATIONAL

DO WHAT MATTERS
Impossible to ignore,
we focus on what matters to
drive results and maximise
our impact.

NEVER SETTLE
Fired up and determined to
make a difference in
everything we do — and driven
to give our best.



