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S
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Role description

We are seeking a passionate and experienced Fundraising Manager to join
our team. The role will report to the Head of Marketing and Fundraising
and will be responsible for developing and implementing the fundraising
strategy, driving forward all aspects of fundraising, including building
corporate charity of the year partnerships, individual giving, major donors,
trusts and foundations, legacies and community fundraising.

The successful candidate will be a core member of the Central Team,
working closely with the Marketing Team to develop and deliver income for
the charity.

This role will have budgetary responsibility to achieving a revenue target in
FY26/27 of £1.5 million, whilst building a sustainable income stream for the
long-term with Yr on Yr growth. Key priorities include increasing the
Individual Giving and Regular Giving donor database, donor and fundraiser
stewardship, organising fundraising events, and securing grants and
sponsorships.



Key accountabilities

Strategic Contribution

Contribute actively to the development and delivery of StreetVet’s
fundraising strategy, bringing insight from audiences, analytics and the
wider context.

Work with the Head of Marketing & Fundraising to develop and deliver
a balanced, sustainable fundraising strategy that maximises income and
supports long-term growth.

Lead the development of a diverse, integrated fundraising portfolio
including corporate partnerships, individual giving, major donors, trusts
& foundations, community fundraising, events and legacies.

Identify and prioritise high-value fundraising opportunities aligned to
StreetVet’s mission, values and ethical fundraising policy.

Contribute to income growth targets (e.g. £1.5m FY26/27) and long-
term financial sustainability planning.

Collaborate cross-functionally to maximise supporter engagement,
brand reach and income generation through storytelling and
campaigns.

Decision Making

Jointly own, with the Head of Marketing & Fundraising, strategic
fundraising performance decisions, prioritising income streams,
campaigns and partnerships to maximise return on investment.
Manage and oversee fundraising budgets, forecasting and
reforecasting, making informed decisions to optimise income.
Exercise judgement in selecting fundraising partnerships and
opportunities that align with StreetVet’s mission, vision & values.
Make day-to-day decisions on donor stewardship, campaigns and
events delivery to ensure targets are met.

Able to balance priorities across multiple projects and channels with
different objectives and audiences.

Ability to think and work independently in time-pressured situations,
particularly during key campaign periods and whilst at events.

Compliance

Ensure all fundraising activity complies with:

o GDPR and data protection regulations

o Fundraising Regulator’s Code of Practice

o StreetVet’s internal policies and procedures
Maintain accurate, secure and well-managed donor data and records
including updating StreetVet’'s CRM (Salesforce).
Safeguard the reputation, assets and integrity of StreetVet in all
fundraising activities and communications.

e Ensure adherence to financial procedures and reporting requirements.

Work within the policy framework of StreetVet including code of
conduct, maintaining confidentiality and safeguarding.



Tools and Trends

e Maintain and optimise CRM systems (Salesforce, Raisely, Enthuse, Just
Giving and other platforms) to manage donor data and supporter
journeys effectively.

e Use data insights to enhance donor experience and maximise income
performance.

e Keep up to date with fundraising best practice, emerging trends and
sector developments to continuously improve approaches.

e Develop effective reporting systems and analytics to track KPIs and
demonstrate impact.

e Produce clear monthly dashboard reports for internal distribution
including the StreetVet Board of Trustees with insight and revenue
pipeline performance tracking YTD.

Developing Solutions

e Design and deliver innovative fundraising campaigns, events and
supporter journeys to increase engagement and income.

e Build and nurture strong donor, partner and stakeholder relationships,
ensuring excellent stewardship and retention.

e Develop a legacy plan and strategy to build a pipeline.

e Create tailored funding proposals, grant applications and partnership
opportunities.

e |dentify gaps and implement solutions to diversify income streams and
reduce financial risk.

e Work collaboratively across the organisation to unlock new fundraising
opportunities and improve supporter experiences.

e Take a proactive, hands-on approach to delivering fundraising activities
in a small, agile team environment.



Responsibility for Resources

People

Build and maintain strong, collaborative relationships both internally
and externally to maximise fundraising opportunities that align with
StreetVet’s mission.

Work effectively with partners, corporate supporters and donors to
develop and deliver fundraising activities, ensuring mutual benefit and
alignment with organisational values.

Confidently contribute to, and where appropriate lead, cross-functional
working groups and projects to deliver integrated fundraising
campaigns and income-generating initiatives.

Support and motivate supporters and fundraisers, providing excellent
stewardship to strengthen long-term engagement and retention.

Take responsibility for continuous professional development,
maintaining up-to-date knowledge of fundraising best practice, sector
trends, competitor activity and innovation.

Channels

Confidently manage and develop a diverse range of fundraising income
channels, including individual giving, legacies, major donors, corporate
partnerships, community fundraising, events, trusts and foundations.
Work collaboratively with the Digital & Performance Marketing Manager
to maximise digital fundraising opportunities, delivering effective digital
campaigns and supporter communications across email, social media,
website and blog channels to engage supporters, grow income and
enhance donor stewardship.

Use data and insights to monitor channel performance, inform decision-
making and continuously improve fundraising effectiveness.

Ensure all channels are delivered in a way that is consistent with
StreetVet’s brand, values and supporter engagement approach.

Other

Ability to travel, usually within the UK.

e Represent the organisation at relevant external events and meetings.

Demonstrate our StreetVet values every day behaving with
compassion, respect, and empathy whilst trusting others and taking
responsibility for your actions at all times.



Personal Specifications
Essential

4+ years experience of demonstrable experience of managing a
fundraising programme and achieving ambitious income targets

Excellent, written and oral communication skills, with the ability to
present information clearly and tailor tone of voice to different
audiences and channels.

Proven experience working in a charity with responsibility for
grant writing and inspiring and motivating fundraisers

Experience of managing fundraising budgets of at least £2million
and ability to make informed decisions and forecasts about income
and return on investment

Outstanding organisational skills with attention to detail. Able to
demonstrate excellent time management skills, coping well under
pressure and managing multiple projects at any one time, and
prioritising competing deadlines.

Experience developing and managing a diverse fundraising
portfolio with significant expertise in at least one of charitable
trusts and grants, corporate partnerships and major donors

Highly developed excel and numeracy skills, with demonstrable
experience for data analysis

Demonstrable experience of working successfully as part of a
cross-disciplinary team, whilst also being able to work on own
initiative and fully remote

Understanding of donor management and stewardship techniques
and techniques to convert prospects into donors




Experience of effective time management, working to tight C
deadlines and prioritising conflicting priorities successfully

A collaborative team player with a proactive approach to e
identifying opportunities and solving challenges

Eligibility to work in the UK E
A genuine commitment to equality, diversity and anti- c
discriminatory practice

Ability to work flexibility, there will be some evening/weekend e
work.

Desirable

Educated to degree level, or equivalent standard or relevant
professional experience, which demonstrates experience in the D
field of fundraising and/or equivalent academic

Confident use of IT - including Teams, Microsoft Word, Excel,
PowerPoint, Outlook, CRM Databases and Donation Platform D
Management

Strong work ethic and commitment with the ability to work
remotely, flexibly and independently within a small, fast-growing D
organisation

Knowledge or experience of Salesforce CRM. D




Your Position within the Team

( CEO )
Head of Marketing
and Fundraising

Fundraising Digital Marketing
Manager & Pf/]r;cr)];rgzpce




Benefits

e 25 days of annual leave plus Bank Holidays. Annual leave increases by 1
day after 3, 4 and 5 years of service, up to 3 additional days.

e Health Care Plan

e Enhanced Sickness Policy

e Access to Reward Hub for a wide range of discounts from retailers
instore and online

e Up to £1000 each year towards personal CPD and training of your
choice, along with the 35 hours of clinical CPD offered to our volunteers

e Access to free training via the Battersea Academy

¢ Annual team away days for team training and bonding

e Time Off in Lieu offered when staff occasionally have to work evenings
or weekends

e Blue Light Membership Discounts

e Access to training through NCVO

Diversity and Inclusion

We are committed to providing a welcoming and inclusive experience for
all staff, volunteers and trustees and those that hope to join us. We
operate an anonymised shortlisting process and aim to ensure our process
is fair for all.

If you have any adjustment needs at the application or interview stage
please let us know. If you are offered the role with us, we’ll talk to you
about any workplace adjustments you may need to help you to perform
your best. Should you like to talk to us more about this please email our
Head of Marketing & Fundraiaing on collette.sheaff@streetvet.org.uk

Data protection

e Data Protection and regulations like GDPR is a crucial part of all
StreetVet staff’s role.

e You must be aware of and comply with all StreetVet’s GDPR
procedures and policies relevant to your business role.

e Be responsible for reporting any actual or potential security breaches
you become aware of.

e Contribute to risk assessments where required.

e Actively promote compliance to other members of staff and the
volunteers.



Acceptable use of Al

At StreetVet, we value expertise. We recognise each candidate that
applies to us will have a range of expertise they can offer us, so we want
to hear about this in your own words.

We understand the support that generative artificial intelligence (Al)
software can offer but it can also lead to applications presenting as
generic and impersonal. This makes it difficult to gain an understanding of
your unique experience.

To best showcase yourself, we encourage you to write your responses
without the assistance of Al. If you require the use of Al software to aid in
completing your application, we ask you use the generative responses as a
prompt for writing your answers and avoid copying and pasting. You
must also ensure information presented in your application accurately
reflects your experience.

If you are successful to the interview stage of the recruitment process, we
ask that you follow the below guidelines on the use of Al at interview
stages:

Acceptable use:
e Researching sector trends, company information, or general interview
tips.
e Practicing interview questions with Al tools to improve communication
skills.
e Using Al to support with structuring your responses.

Please do not:
e Submit Al-generated responses as your own during the interview.
e Use Al to impersonate or misrepresent your experience or skills.
e Use Al tools during real-time interviews.



‘ ‘ It’s a bright cold day in
April and the clock is striking
one. At the foot of Brighton’s
iconic clock tower a small table
is being erected.

Frenzied Sunday shoppers scurry
past. Bleary-eyed party-goers
stumble unknowingly through
our imaginary consulting room.
The soup is ready and the
stethoscopes are out. This is

StreetVet... , ,

‘ ‘ They don’t just save the
animal, they save the owner too
and | can never say ‘Thank You’
enough for that.

Andy and Bailey , ,
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