	[image: ]

	Job Title: 
	Proposition & Product Manager
	Function: 
	Marketing, Communications & Fundraising 

	Reports To Manager: 
	Head of Brand & Propositions
	Job Family: 
	Support & Professional 

	Date: 
	January 2025
	Band: 
	6

	Purpose:  Develop compelling propositions and products across both new and existing audiences, ensuring continual optimisation and brand alignment.

	Responsibilities
	Performance Measures
	 Organisational Skills & Values 

	
· Development of propositions and products, for our fundraising and commercial efforts, ensuring they resonate with both existing and new audiences, to drive income generation. 
· Own the holistic view of assigned propositions & products, using data-driven insights to shape the future development and refinement of propositions and products
· Size the income and engagement opportunity of products with new and existing audiences, developing compelling business cases for investment.
· Analysing internal and external data; interpreting it to provide insight and shape strategy and planning across fundraising and marketing products
· Provide thinking and recommendations to the wider function to support propositions ranging across individual giving, legacy, partnerships, commercial offerings, philanthropy and brand
· Test and optimise propositions with target audiences to ensure their effectiveness and appeal.
· Ensure alignment of propositions with organisational goals and our brand purpose and framework. 
· Develop relationships with teams and external partners to understand and capitalise on opportunities based on data and market trends.
· Working with Supporter Experience Manager and marketing and philanthropy teams review supporter and client journeys.
· Review and develop journey planning for audience groups, providing guidance for channels based on data and insight
· Manage the lifecycle of fundraising and commercial products, from concept through to performance evaluation. Working closely with colleagues in marketing and fundraising to help prioritise and plan resulting actions and projects.
· Own audience understanding and insight, ensuring it is considered by marketing and fundraising teams as part of their planning
· Ensure compliance with relevant regulations and PDSA policies in all product offerings.
· Engage with stakeholders to gather feedback and refine propositions accordingly.
· Compliance with all PDSA policies and procedures.

	· Increase in donor acquisition and retention rates (collaborative)
· Successful development of new and existing products & propositions
· Positive feedback from stakeholders on propositions
· Achievement of fundraising targets associated with new products
· Operate in line with departmental SLA’s
	· Head and Heart
· Better together
· Passion with purpose
· Planning and organising
· Acting commercially
· Leading Effectively
  

	
	Dimensions 
	Role-specific knowledge & skills

	
	· Direct Reports: 0
· Indirect Reports: 0 
· Budget: As per target 
· Internal Contacts: MCF, NCSC Veterinary, Retail, Data & Analytics
· External Contacts: External agencies, Suppliers, Supporters 

	Essential 
· Proven experience in fundraising proposition and product development within the charity or non-profit sector
· Ability to analyse audience insight data and market trends to inform recommendations
· Strong understanding of marketing principles and audience segmentation
· Effective communication and stakeholder management abilities
Desirable
Experience audience engagement strategies

	
Approved By:  People Operations

	Date:  July 2026



	
	
	



image1.png




