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Press and communications officer
Job Description

Salary: £34,000 per annum pro rata (£20,400 actual salary)
Term: Permanent, part-time 
Working Hours: Part-time 21 hours per week.
Line manager: Head of Policy and advocacy
Location: Hybrid, with regular attendance at our central London office (40%) Development House, 56-64 Leonard Street, London EC2A 4LT (temporary) with permanent location in central London.

Background
Our vision is a world where data is at the heart of understanding and decision-making
Founded in 1834, the Royal Statistical Society (RSS) is one of the world’s leading organisations advocating for the importance of statistics and data. We’re a professional body for all statisticians and data scientists – wherever they may live.
We have more than 12,000 individual members in the UK and across the world. As a charity, we advocate for the key role of statistics and data in society, and work to ensure that policy formulation and decision making are informed by evidence for the public good.
The membership of the Royal Statistical Society (RSS) constitutes a preeminent source of statistical expertise. Members work with RSS staff to support our work across areas such as policy development, education, training, statistical communication, and statistical literacy. Effective communication is central to ensuring our work reaches the right audiences, influences debate, and has impact, and that our members are informed.
Job purpose
The Press and communications officer will lead and coordinate media and communications activity across the Society's policy, advocacy and public engagement work. The role will raise the profile of the RSS, strengthen relationships with journalists and stakeholders, and ensure the Society's expertise is communicated clearly, accurately and strategically to external audiences.
The successful candidate will identify opportunities to position the RSS as a trusted voice on the use of data and statistics in public life, while supporting colleagues and expert spokespeople to engage effectively with the media.
Key responsibilities
1) Promote the RSS’s policy, advocacy and public understanding work to an external audience
Promote the RSS’s campaign priorities, translating complex statistical issues into accessible, high-impact media content that advances organisational priorities, managing launches and announcements in line with weekly comms plans. 
· Proactively identify and pursue opportunities to promote RSS expertise and content through traditional, digital and social media channels
· Draft press releases, media statements, briefing materials and other communications content for approval by senior colleagues
· Develop communications plans ensuring that work is appropriate, of high quality, and sufficient volume to maintain presence and reputation
· Project manage campaign launches, reports, consultations, events and key announcements
· Contribute to the forward communications calendar, identifying significant dates, milestones and opportunities for media engagement
· Coordinate external communications activity to ensure messaging is timely, accurate, high quality and aligned with organisational priorities
· Contribute to the development of RSS’s social media strategy
· Create and schedule social media content and monitor engagement, ensuring responses are managed appropriately in line with agreed organisational processes

2) Build and maintain relationships with the media
Lead proactive media relations, building strong journalist networks, managing enquiries and supporting spokespeople.
· Cultivate and maintain strong relationships with a range of relevant journalists, editors and producers across national, specialist and trade media
· Regularly brief media contacts on RSS priorities, expertise and emerging areas of interest
· Act as a first point of contact for media enquiries, coordinating timely and accurate responses
· Support and advise RSS spokespeople, including senior staff, members and ambassadors, on media opportunities and engagement
· Liaise with the Society’s statistical ambassadors and other subject matter experts to provide authoritative responses to journalists
· Identify opportunities to place RSS expertise in the media and contribute to public debates on relevant topical issues (eg climate change explainers during a heat wave)
· Coordinate the development of opinion pieces, comment articles, letters and other media contributions that support RSS priorities
· Understand the needs and interests of the press and ensure complex statistical and data-related issues are communicated in accessible and engaging ways for non-specialist audiences

3) Raise the profile and reputation of the RSS
Drive strategic communications and stakeholder engagement by promoting organisational expertise, developing diverse networks of expert spokespeople, monitoring media impact, and enhancing communications processes to strengthen external prolife and influence.
· Engage with teams across the organisation to identify opportunities to promote wider work and highlight contributions of senior fellows
· Manage and develop the Society’s statistical ambassador scheme, supporting individuals and helping to build a diverse and representative network of expert spokespeople
· Support the identification and development of new media-facing experts from across the RSS membership
· Monitor media coverage and public references to the RSS, maintaining systems to track engagement, reach and impact
· Produce regular reports on media activity, coverage, stakeholder engagement and communications performance
· Contribute to the ongoing development of communications processes, tools and approaches to strengthen the Society's external profile

4) General duties
· Create and maintain standard operating procedures (SOPs) and other practical documentation to support consistent ways of working.
· Keep records, documents and shared information organised and up to date so that colleagues can work efficiently and consistently.
· Support continuous improvement by identifying ways to improve processes, reduce avoidable issues and make routine tasks easier.
· Answer incoming calls and provide first-line customer service alongside other colleagues.
· Respond to, or arrange responses from colleagues to, incoming queries in corporate inboxes.
· Undertake such other duties as may reasonably be required, consistent with the level and purpose of the role.



	 Person specification
	Essential
	Desirable

	Qualifications, knowledge, and experience 
	
	

	· Educated to degree level or able to demonstrate equivalent professional experience.
	X
	

	· At least 2 years’ experience working in a communications, press, public affairs or media relations role.
	X
	

	· Experience of securing media coverage and building relationships with journalists and media outlets.
	X
	

	· Experience of drafting press releases, media statements, opinion articles, briefings and social media content.
	X
	

	· Experience of developing communications plans and campaigns.
	X
	

	· Experience of monitoring, evaluating and reporting on communications activity and media coverage.
	X
	

	· Experience of coordinating communications activities, campaigns or announcements to deadlines.
	X
	

	· Understanding of how traditional, digital and social media can be used to influence public debate and raise organisational profile.
	X
	

	· Experience of responding to media enquiries and supporting spokespeople.
	X
	

	· Experience of building effective working relationships with a range of stakeholders, including subject matter experts, senior leaders and external partners.
	X
	

	· Experience of managing organisational social media channels.
	X
	

	· Experience of working in a membership organisation, professional body, charity, learned society or policy-focused organisation.
	
	X

	· Experience working with volunteers, supporting expert spokespeople and arranging media interviews
	
	X

	· Experience of communications relating to public policy, research, science, data, statistics or evidence-based decision-making.
	
	X

	· Experience of media monitoring and knowledge of media analytics and evaluation tools.
	
	X

	Skills
	
	

	· Ability to identify newsworthy stories and communications opportunities.
	X
	

	· Excellent written communication skills, with the ability to produce clear, accurate and engaging content for different audiences.
	X
	

	· Strong planning and project management skills, with the ability to manage multiple priorities simultaneously.
	X
	

	· Ability to exercise sound judgement and handle sensitive issues appropriately.
	X
	

	· Strong attention to detail and commitment to accuracy.
	X
	

	· Confidence in working with senior colleagues and providing communications advice and support.
	X
	

	· Ability to influence and collaborate across teams to achieve shared objectives.
	X
	

	Personal Attributes
	
	

	· Commitment to the RSS's mission and values.
	X
	

	· Excellent interpersonal skills and the ability to build trusted relationships.
	X
	

	· Curiosity and enthusiasm for communicating evidence, data and research.
	X
	

	· Proactive and solutions-focused approach.
	X
	

	· Resilience and the ability to work effectively under pressure.
	X
	

	· Good judgement and discretion.
	X
	

	· Collaborative and collegiate working style.
	X
	

	· Commitment to equality, diversity and inclusion.
	X
	

	· The ability to communicate complex information in a way that is clear and accessible to non-specialist audiences.
	X
	



Working for the RSS
Pension and benefits
Our defined contribution pension scheme can be joined after three months in post. Your contributions of up to 5% of salary will be double matched by the Society (making a maximum contribution by the Society of 10%). A training budget, season ticket loan, cycle to work scheme and employee assistance programme are also available.
Location
The RSS office is in central London. We offer flexible working arrangements, and this is a hybrid role with a minimum of two days a week working in the office. In-person attendance for key meetings, team activity, and practical support needs will be required.
Working hours
35 hours per week.
Holidays
25 days per annum, plus bank holidays and an additional shut down between Christmas and New Year (pro rata for part-time posts).
Probation
This post is subject to a five-month probation period.

1

image1.png
ROYAL
STATISTICAL
SOCIETY

DATA | EVIDENCE | DECISIONS




