Job title: Partnerships & Impact Specialist

Department: Advocacy and Influence

Location: Remote (Home based in the UK with paid travel as and when
needed to our London office and for meetings - nationally and
internationally)

Contract: Fixed Term Contract till June 2029

Working hours: Full time (35 hours per week to be worked over 5 days a week)

Reports to: Director of Advocacy and Influence with a dotted line to the
CEO

Direct reports: Partnership & Impact Officer

Salary: £42,000 per annum

Right to Work (RTW): This role is UK-based, and applicants must have RTW in the UK.

We do not offer RTW Sponsorship.

Benefits: 25 days' annual leave; additional three days’ closure over
Christmas; Employee Assistance Programme; minimum 6%
employer salary pension contribution.

We are a UK charity with a global remit. Our vision is of a world in which our human population
lives fairly and sustainably with nature and each other. Our mission is to address the negative
consequences of ever more people using ever more of the planet's resources; to inspire and
engage with others to find, share and promote ways to make our vision reality as quickly as
possible.

The Partnerships and Impact Specialist will sit within our Advocacy and Influence (A&l) Team. The
role builds strategic partnerships with civil society organisations, with an emphasis on grassroot
organisations based in the global south and north.

The role will amplify and enhance the leadership of grassroot organisations who are most at risk
to environmental justice and human rights denials. The post-holder will be expected to work
strategically and operationally with different parts of our small organisation to deliver outputs
and outcomes that strengthen the delivery of our organisational Theory of Change and Strategy.

» Collaborate with and identify strategic partners in the delivery of our Goal 1 strategy -
Empower to Plan programme. Build trusted relationships with them, co-create strategies
on how we can amplify and integrate Population Matters’ (PM) evidence-based research




and advocacy insights to strengthen both grassroot partner and PM objectives, to achieve
impact with strategic decision-makers and stakeholders.

Lead PM'’s organisational Monitoring Evaluation and Accountability and Learning (MEAL)
work, ensuring best practice is maintained across the five organisational goals, and that
learnings and insights are embedded within the strategies and ways of working in real
time. Ensure that MEAL is accessibly communicated to diverse stakeholders - Board etc in
agreement with the CEO.

Assimilate and apply PM's strategy and adapt and use PM's narrative to amplify the PM
message. Drawing on grassroot partner intel - identify challenges and blockages to the
delivery of PM's messaging, at the local and national level and develop solutions to
overcome them.

Work with media and digital and social media colleagues to identify opportunities to
deliver influencing opportunities through the media and social media outlets. Feed intel
into the A&l development processes to ensure our research and campaigns are as
effective as possible.

Similarly, collaborate with fundraising to ensure colleagues are up to date and aware of
new and interesting ideas, movements and policies. Develop project outlines in
collaboration with partners to inform fundraising proposals, pitches and appeals.

Collaborate with the Research and A&l teams to ensure evidence generated through
research is effectively integrated into national advocacy efforts and, where relevant,
informs global advocacy.

Support engagement with selected research partners to strengthen collaboration in areas
of strategic relevance and shared interest.

Partnerships

Create and maintain relationships in each of PM's’ key regions to contribute towards the
aspirations of the new strategy in achieving global reach and engagement.

Identify other potential/existing networks and partnerships that PM may be able to
contribute to effectively

Develop our Empower to Plan programme across the Global North and Global South,
while assessing how we can add value to enhancing our partners’ leadership and
objectives sought e.g. devise MEAL frameworks that can be applied to collate evidence
on specific thematic areas e.g. Population, Health and Environmental models.

Advocacy and Policy

Map, develop, establish and maintain partnerships (grassroots and advocacy).

Leverage grassroots partnerships and research insights to support national-level advocacy
efforts, with contributions to global advocacy and communication/influencing narratives
where strategically aligned.

Contribute to stake-holder mapping and engagement strategies, ensuring alignment with
PM'’s programme priorities and advocacy goals.

Represent PM at external meetings, forums, and networks, where appropriate.

Communications

Support media and communication colleagues by inputting on outputs, as relevant

In collaboration with A&l Team, coordinate and assist local partners where necessary in
identifying where partners require capacity building and support e.g.
media/communications activities (including social media and online presence)

Develop compelling case studies, content and briefings for internal and external (digital)
use alongside A&l colleagues.




* Maintain comprehensive and accurate records of stakeholders, contacts and
correspondence using PM'’s database system

= Other reasonable duties in support of PM's campaigns and advocacy as requested by
Director of Advocacy and Influence, CEO and other members of the Senior Leadership
team to further PM’s mission.

Team Leadership and Programme Management

* Apply the learnings from our global partners and integrate them in the effective delivery
of the Empower 2 Plan programme.

* Manage the Partnership and Impact Officer, to realise their agreed objectives and
potential, to effect evidence-based change locally/nationally.

» Trackthe progress of Goal teams - by assessing and integrating the learnings from outputs
and their related outcomes. Interrogate findings, to further impact in our strategic areas of
focus.

» Leverage the Empower to Plan programme to amplify the impact of grassroot leadership,
within national-regional-global decision-making forums.

* Apply tools and explore innovative approaches to foster sustainability and self-sufficiency
of the networks and partners we work with.

Essential Desirable
Knowledge, e Minimum five years’ experience of e Experience of
skills and managing strategic, operational and conducting MEAL
experience grassroots level relationships with civil research with
society organisations and stakeholders, consultancies,
particularly in the Global South. government or

e Minimum five years’ experience of setting academic
up Global South partnership agreements. institutions.

e Minimum five years of experience leading » Experience of
organisational MEAL and integrating and setting-up systems,
presenting learnings (compelling and processes in
accessible  formats) to  strengthen organisations with a
organisational. ‘start-up’ culture.

e People and Budgetary management e Fluencyin French,
experience. Hindi, Portuguese

e Experience with developing funding and/or Spanish.
proposals.

e Understanding of Global North/South
power dynamics and how this can
influence partnership expectation,
deliverables and resource allocation.

e Knowledge/experience of at least two of
the  following areas: population,
international development, health, gender
equality, economic and/or environmental
issues

e Exceptional written skills with the ability to
produce accurate, compelling and
accessible content to show-case learnings
and insights.

e General understanding and experience
with Al tools and an interest to continually
update these skills, to keep abreast of key
developments, to strengthen the efficiency
of our mandate.




Personal
qualities

Strong drive and initiative, proactive and
creative, with the ability to identify and
seize opportunities to further PM’s
Strategy and Theory of Change.

Highly organised, with strong project
management skills and the ability to
manage competing priorities under
pressure with focus and the spirit of
collegial collaboration.

Able to work autonomously as well as
collaboratively within a small team
Excellent interpersonal skills, builds
collaborative relationships with partners
and stakeholders.

Committed to high standards of accuracy,
quality and continuous improvement
Creative thinker with strong story-telling
instincts.

Passionate about PMs’ mission and able to
communicate our work with conviction
and sensitive

Committed to equality, diversity and
inclusion.

Interestin or
knowledge of
population
dynamics,
environmental
sustainability,
reproductive rights
or related fields.
Experience working
with scientists,
academics or policy
experts to translate
technical evidence
for public
audiences.

Keeps informed
and up-to-date on
changing political,
legal and social
landscapes that
impact on our
priority issues.




