
Job Description: Partner relations manager

Objective

To raise income to support the work of Challenge Ministries in Eswatini by implementing fundraising activities in the UK and to develop and equip volunteer ambassadors and partner organizations to do the same.
The role operates as part of a wider Global Development Team and is accountable to the Head of Global Development, while remaining rooted in the UK context and accountable to the charitable purposes and governance of CM-UK.

Key tasks

1. To drive fundraising  activities by:
a. Developing links with schools, churches and businesses
b. Presenting the CM story in assemblies, church meetings and other gatherings
c. Working with the global team to develop various fundraising campaigns including agreeing key messaging, ask and target audience:
i. Business sector corporate social responsibility programme 
ii. Legacy funding campaign 
iii. Schools support
iv. ICBC twinning
v. Child sponsorship
vi. Mission team promotions

2. Recruit and develop CM ambassadors with the aim of equipping them to carry out fundraising activities in their churches, schools and businesses.
3. Attend conferences/exhibitions and man stands
4. Coordinate and communicate effectively with the global fundraising team through weekly meetings and with UK trustees as and when required.
5. Oversee larger fundraising events such as choir tours and marathons etc.
6. Lead Mission Teams to Eswatini




Both Partner Relations Managers will be assessed against a shared set of partner-development and fundraising objectives.
	Area
	Measure

	Existing partner engagement
	Number of meaningful supporter touchpoints per month

	New partner development
	Number of new qualified church, school, business, donor, or ambassador prospects added per quarter

	Presentations and meetings
	Number of UK presentations, meetings, calls, or events delivered per month

	Fundraising growth
	Value of income generated, influenced, or stewarded. (one off and repeat)

	Child sponsorship
	Number of new child sponsors, sponsorship upgrades, or retained sponsors

	Ambassador development
	Number of active ambassadors recruited, equipped, and supported

	Mission-trip engagement
	Number of participants recruited, retained, and converted into ongoing supporters

	CRM discipline
	Timely and accurate recording of partner interactions, donor notes, and follow-up tasks

	Global coordination
	Participation in weekly Global Development Team meetings and delivery of assigned actions



