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Fundraising and Communications Manager
Job profile  |  October 2026
	Organisation
	Nell Bank Charitable Trust

	Job title
	Fundraising and Communications Manager

	Contract
	12-month fixed term.  Extension or permanency will be subject to organisational requirements, funding and performance against agreed measures (see section 5)

	Hours
	Three days per week; pattern agreed on appointment

	Salary
	£21,000 per year for three days a week (£35,000 full-time equivalent)

	Location
	Nell Bank Centre, Ilkley, West Yorkshire LS29 0DE; flexible working offered

	Reports to
	Chief Executive Officer

	Key relationships
	Board of Directors and Board sponsor for fundraising; Funding Working Group and its sub-groups; NBCT’s comms partner; staff team; volunteers, ambassadors and corporate, trust and individual supporters; schools; local, regional and sector media

	Start date
	Early 2027


1. About Nell Bank
Nell Bank was founded in 1977 by Paul Hockney, former Lord Mayor of Bradford and brother of the artist David Hockney.
Nell Bank is a 25-acre outdoor learning centre near Ilkley, welcoming more than 24,000 visitors a year, most of them children and young people from across the Bradford district. We hold Learning Outside the Classroom (LOtC) accreditation and the King’s Award for Voluntary Service, the highest award a UK voluntary group can receive, in recognition of the volunteers at the heart of Nell Bank. We help children build confidence, resilience, teamwork and wellbeing through time outdoors.
Around a quarter of our visitors attend through a free or subsidised place, funded by our fundraising. Our commitment for 2027 to 2030 is simple: “Every child included”. As we approach our 50th anniversary, we want to protect and grow that commitment, and fundraising is how we will do it.
2. Why this role, and why now
Around a third of Nell Bank’s total income comes from grants, events, corporate supporters and individual donors. Today, most of that fundraising is led by the CEO, supported by a committed group of 30 trustees and  regular volunteers. Historically, there has been no dedicated fundraising post, given the focus on core operations.
In October 2026 our Board approved investment in this new role as the first step in a hybrid model: one experienced, paid fundraiser working alongside the CEO, existing staff and a strong volunteer network.
3. Purpose of the role
To lead and grow Nell Bank’s voluntary income through grant applications, individual giving and partnerships, and to tell Nell Bank’s story through marketing, social media and the press in a way that raises our profile and brings in new supporters. The postholder turns fundraising strategy into a steady, well-organised programme of applications, approaches, campaigns and stewardship, and builds the systems and playbooks that make it possible.
The CEO retains responsibility for fundraising strategy (what we raise for and how much) and final sign-off. The postholder leads delivery.  
Nell Bank Charitable Trust is committed to equality, diversity and inclusion and welcomes applications from all suitably qualified candidates.
4. Key responsibilities
4.1 Grants and trusts: diversify
1. Lead the Grant Applications Sub-Group, coordinating volunteer bid writers and the CEO to increase the number and quality of applications.
1. Build and manage a funder pipeline and annual calendar, mapping grant end dates to avoid funding cliff edges.
1. Widen the funder base so that Nell Bank relies less on its two or three largest funders.
1. Use AI-assisted tools for prospect research and first drafts, with human review and approval before every submission.
1. Support, rather than replace, existing CEO and trustee relationships with major funders; manage funder reporting and stewardship.
4.2 Corporate partnerships and value in kind: grow
1. Segment and prioritise a target list of around 25 companies, working with the Corporate Partnerships Sub-Group and trustee introductions.
1. Develop the existing corporate playbook and proposition covering partnerships, sponsorship, charity of the year, employee volunteering, gifts in kind and sponsored Assisted Places.
1. Convert introductions into proposals and agreed partnerships, and steward existing corporate supporters so they stay and grow.
4.3 Individual giving: grow
1. Shape and launch the 50th anniversary giving proposition.
1. Support the rebuild of the volunteer ambassador network with materials, messages and training.
1. Make sure Gift Aid is claimed consistently and lay the groundwork for gifts in wills over time.
4.4 Fundraising rhythm, data and reporting
1. Set up a simple monthly rhythm of pipeline review, applications, approaches and stewardship.
1. Keep accurate supporter and pipeline records in the CRM, in line with GDPR and the Code of Fundraising Practice.
1. Report quarterly to the Funding Working Group with quarterly KPI reporting for the Board.
1. Write playbooks and processes as you go, so knowledge stays with Nell Bank.
4.5 Marketing communications and PR
1. Work alongside NBCT’s comms partner during 2027 on the anniversary campaign, website refresh and tone of voice, then lead marketing communications and PR in-house as that contract ends in 12 months’ time.
1. Tell Nell Bank’s story across our website, social media, e-newsletters and the press, adapting it to each audience: funders, schools, corporate partners, supporters and the local community.
1. Build relationships with local, regional and sector media to raise Nell Bank’s profile and open doors with funders and partners.
1. Turn impact into clear, compelling stories, case studies and content, in line with the brand.
1. Use Claude AI or similar tools to support fundraising and communications, so more time goes on the relationships that raise money.
5. Measuring success and contract extension
A new fundraising role often brings in modest income in its first year while relationships and pipelines are built. The decision to extend the contract will therefore be based on leading indicators (the activity that predicts future income). Income is tracked throughout. These measures come from the KPI framework approved by our Board and will be reviewed monthly with the CEO and quarterly by the Board.
5.1 Leading indicators and outcomes by segment
	Segment
	Leading indicators (activity)
	Outcome measure

	Grants and trusts
	Increased volume of applications; number of active funders
	Number of grant submissions; income secured; share from top 2–3 funders

	Corporate partnerships
	Target-list companies engaged; proposals issued
	Progression of partners through the stages of engagement; income secured

	Individual giving
	Campaign and ambassador activity reaching new supporters
	Number of new givers; income secured; donor retention rate

	Value in kind (supporting role)
	Active in-kind relationships generated through corporate partners
	Value secured

	Marketing communications and PR
	Content delivered to plan across channels; impact stories produced; media stories pitched; e-newsletter subscribers and social media followers growing
	Engagement rates; media coverage secured; growth in contactable supporters; communications that lead to donations, event bookings or enquiries



Organisation-level measures:
1. Year 1 plan delivered on time and to standard.
1. CEO time on fundraising delivery reduced.
1. Return on fundraising investment, compared with sector benchmarks over time.
5.2 Review points and extension
1. Month 3: first-stage probation review.
1. Month 6: second-stage probation review, including leading indicators and pipeline.
1. Month 9: extension decision based on leading indicators, so the postholder has certainty well before the contract ends.
Our ambition is for this to become a permanent post if the first year’s measures are on track. Where the leading indicators in section 5.1 are on track and the Year 1 foundations are in place, we expect to extend the contract with a view to making the post permanent. As a minimum, we expect the role to work towards covering its own cost in the first year, with income generation targets for Years 2 and 3 agreed with the postholder.
6. Person specification
Essential and desirable skills and experience are listed by category.
	Category
	Essential
	Desirable

	Fundraising track record
	1. Proven record of raising income from at least two of: trusts and foundations, corporate partners, individual giving, with figures you can evidence
1. Successful grant applications, including new funders
1. Working knowledge of the Code of Fundraising Practice
	1. Growing an individual giving programme
1. Fundraising for a small charity or in the outdoor, education or youth sectors
1. Securing gifts in kind

	Planning and delivery
	1. Building a pipeline, calendar and processes
1. Planning and prioritising across several income streams within three days a week
1. Confident CRM user
	1. Hands-on experience of Claude AI, or similar tools, to support fundraising and communications
1. Leading an anniversary or major campaign

	Volunteer and trustee leadership
	1. Leading, motivating and coordinating volunteers
1. Working effectively with trustees or board members
	1. Chairing working groups

	Marketing communications and PR
	1. Persuasive writing, and a talent for storytelling that adapts to each audience: funders, schools, corporate partners, supporters and the local community
1. Marketing communications experience, including using social media platforms commercially to grow audiences, drive donations and fill events
1. An understanding of PR, and how local, regional and sector media can raise our profile and open doors with funders and partners
1. Managing websites and e-newsletters
	1. Working to brand and tone-of-voice guidelines
1. Design, photography or video skills
1. Events marketing

	Motivation and values
	1. Commitment to every child being included in outdoor learning
1. Highly motivated and enjoys building something new
	1. Knowledge of funders and businesses across Bradford, Leeds and West Yorkshire



Essential requirements: available for a 12-month fixed-term contract, three days a week, at the advertised salary, with a start date in early 2027, and holding a full UK driving licence.
7. Terms and conditions (summary)
	Salary
	£21,000 per year for three days a week (£35,000 FTE)

	Contract
	12-month fixed term, with a route to a permanent post if the first year’s measures are on track (section 5)

	Flexible working
	Offered

	Holiday
	15.5 days for the 0.6 FTE contract, plus bank holiday entitlement

	Pension
	Workplace pension under auto-enrolment

	Probation
	Two stages, with reviews at three months and six months

	Checks
	References, right to work and an enhanced DBS check, carried out by Nell Bank before the start date

	Driving
	Full UK driving licence required


8. How to apply and timeline
	Stage
	Date

	Advert live
	Monday 2 November 2026

	Applications close
	12:00, Monday 16 November 2026

	Stage 1: video interview (45 minutes)
	Tuesday 24 or Wednesday 25 November 2026

	Stage 2: presentation and interview at Nell Bank, for candidates successful at Stage 1
	Wednesday 2 December 2026

	Offer
	Early December 2026


Apply by application form; shortlisted candidates are invited to Stage 1. For an informal conversation before you apply, call Dan Goodey, CEO, on 01943 602032.
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