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Job Description

Job Title:	Marketing and Communications Officer 
Location:	175 Tower Bridge Road, London SE1 2AG 
Hours:	21 hours per week. Flexible hours and location available.
Responsible to:		UK Country Director
Line Management:		Nil staff
Key Relationships:
Internal:
· UK Country Director
· Head of Individual Engagement & Development
· MWBI International Fundraising & Communications Director
· MWBI Digital Marketing Manager
· [bookmark: _Hlk25070894]Field Program & Communications Managers
· International IT Director
External:
· Editors, Journalists, Media Production Managers in Christian publications and media. 
· Digital Agencies, Consultants and freelancers
· Donors, supporters, and partner churches
· Networking with other charities and fundraisers
        
Context 
Mission Without Borders (MWB) is an international Christian charity working with over 10,000 children and 2,000 families in Eastern Europe every year.  We operate in eighteen countries across the world with Affiliate fundraising and marketing offices in twelve and field offices in the other six locations where our work is carried out - Albania, Bosnia- Herzegovina, Bulgaria, Moldova, Romania, and the Ukraine.

MWB seek to bring practical and spiritual support, enabling and encouraging people to lift themselves out of poverty, and always sharing the hope that is found in Jesus Christ.

MWB International has embarked on an ambitious 5-year strategic plan which will see a major expansion of work in our field countries as well as in activities in our Affiliate offices. Raising awareness for the work we undertake in Eastern Europe as well as achieving a significant increase in our voluntary income is vital to delivering our vision and a step change in our work with children and families living in poverty over the next five years. MWB has committed to invest significantly in the UK Country Office and this exciting new post is seen as essential within a dynamic, collaborative and integrated fundraising team being created.



Job Purpose
This role focuses on increasing our brand awareness and presence with UK, especially Christian audiences. The purpose is to raise awareness and engagement in ways that support MWWB UK income and influence. 
This will involve utilising both traditional offline channels and approaches with media outlets, as well as, developing and delivering an integrating digital strategy which seeks to recruit new donors as well as develop engagement with existing supporters. The role is crucial to the new strategy of growth and investment planned in the UK. 

Core Responsibilities: 

1. Overall
1.1 To develop a strategy and plan that integrates brand, content and fundraising to increase awareness, grow engagement, drive conversion of new supporters and grow revenue through creative, innovative and targeted digital advertising, email marketing and social media campaigns.
1.2 To build relationships with Christian media channels to increase engagement and awareness of MWB. 
1.3 To substantially increase the numbers of followers, friends and supporters, reaching new people in our key audience groups through social media, web and email marketing strategies.
1.4 To build engagement and more committed relationships with existing supporters through regular communication via social media and emails.

2. Key Responsibilities
2.1 Develop, implement and manage the MWB UK’s Marketing and Communications Strategy inclusive of both traditional offline media and digital online approaches. 
2.2 Working with the Country Director and Fundraising Team create and implement the annual plan to support growth in awareness and to support donor acquisition and supporter engagement. 
2.3 Produce regular reports on agreed communications, marketing & fundraising KPI’s. 
2.4 Utilise and implement tools for detailed data analysis (Google Analytics) and audience insights.
2.5 With the UK Country Director and the Head of Individual Engagement, ensure integration of donor acquisition campaigns with other offline activities, such as radio, inserts, as well as online programmes.
2.6 Lead on a test and learn approach to apply new digital initiatives that support donor journeys to resource acquisition and retention.  Monitor performance with ongoing testing of audiences, messaging and creative.
2.7 Work with the Head of Individual Engagement on the MWB UK website including editing and updating optimised content to maximise raising awareness, visitor numbers and overall engagement. 
2.8 Continuously review MWB rich media output to optimise engagement inclusive of MWB YouTube channel and social media channels and digital products.  
2.9 Optimise display advertising on Google, both paid and through the Google Adwords grant. 
2.10 Be accountable for the Marketing and Communications budget and for those elements of the regular management report which reports on digital activities and developments in the area.
2.11 Develop and implement key press and media relation activities that will raise target audience awareness for Mission Without Borders. 
2.12 Together with the UK Country Director, build and maintain an up-to-date contact list and relationship of editors, journalists, production managers and opinion‑formers in the Christian press and media.  
2.13 To build positive and fruitful working relationships with these individuals that will help MWB secure coverage on its campaign, activities and fundraising appeals. To assist in developing MWB as the authoritative voice on key activities within the countries we operate in in Eastern Europe.
2.14 To develop articles and stories that will interest key editors, journalists and opinion‑formers, making statements and identifying key people who can be interviewed on specific areas. To secure interviews in the media for the UK Country Director, MWB International CEO and others, where appropriate.

Administration
Ensure market knowledge is regularly reviewed and inputted into the strategic planning process.
Monitor performance against target and agreed KPI’s.  Document learnings and recommendations and provide regular updates and revised projections to the UK Country Director.
Ensure weekly communication with the UK Country Director and team and attend fortnightly supervision meeting with the UK Country Director to discuss progress, current workflow and priorities. 

Other
Recommend any new ideas or other opportunities that should be considered to support MWB’s fundraising.
Supported by the Country Director manage personal programme of professional development. Attending as appropriate relevant networking events, conferences and other marketing partnership programmes. 
Attend relevant networking events, conferences and other marketing partnership programmes as well as a weekly staff time of collective prayer and worship.
Keep up to date on developments, ideas, and trends in fundraising and voluntary sectors, especially as they relate to digital marketing
Keep up to date and comply with fundraising, data protection and other relevant legislation and codes of practice and good standards.

General
Undertake other tasks and duties as may be reasonable which will contribute to the overall success of the MWB UK team.


This job description is not exhaustive, and amendments and additions may be required in line with future changes in strategy and responsibility. It will be reviewed annually.

Essential 
· Experience of best practice of creating and executing digital marketing and fundraising campaigns. 
· Proficient working knowledge of traditional media relations with insight into how to develop and nurture mutually beneficial relationships with media outlets, social media platforms and other media partners.
· A personal profile on social media platforms
· Knowledge of the UK Christian sector and the practices and cultural ways of working of different denominations. 
· Excellent verbal and visual communications skills that build rapport, enthusiasm and trust 
· Excellent writing ability both in long and short form, online and offline.
· Proven ability to create engaging and creative content for social media, website and other online marketing channels.
· Experienced in website content management and how to maximise user experience to support fundraising and donor cultivation.
· Awareness of test and learn methodologies, in hand with competence in analysis and research approaches.
· Highly relational face to face engagement skills, evidencing excellent emotional intelligence, intuition and self awareness. 
· Competent numeracy
· Flexible and responsive to emerging opportunities with ability to work at pace

 Desirable
· Report and analysis skills
· An inquisitive and curious mindset able to probe and identify areas of interest for donors. 
· Skills in online and offline networking and an ability to join the dots
· IT literate
· Knowledge and awareness of development approaches in field programme addressing poverty.
· Resilient character with tenacious persistent
· Positive attitude to learning and flexible approach to relationship management.  
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