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Job Description – PR Influencing Manager 

 
 

Job Title: External Affairs and Influencing Manager 
Department/Section: Communications 
Reporting To: Head of Communications and Engagement 
Hours (FTE): Up to 37.5 hours a week, flexible working requests welcome 
Location: Charity office and homeworking - hybrid working  
Direct Reports (Y/N): N 
Salary Range: £48,000 
  
Role Purpose: 
The external affairs and influencing function includes stakeholder relations, media relations, 
integrated communications and corporate communications to deliver our goals including:  
 

 To increase the visibility and enhance the reputation of Maudsley Charity among key 
stakeholders (NHS Trust leadership, Integrated Care Systems, Integrated Care Boards, 
mental health funders, government, VCSE organisations) as a leading organisation work-
ing to improve mental health care.  

 
 To influence the charity’s key stakeholders in the mental health care sector to adopt 

proven health care solutions by disseminating learning and best practice from the pro-
jects we fund   

 
 To influence mental health funders (charitable funders, trusts and foundations) to adopt 

learning from our grant making approach. 
 
 
Accountabilities/Responsibilities: 
External Affairs & Influencing 

1. Develop and deliver influencing plans to promote adoption of effective mental health care 
initiatives being funded by the charity  

2. Develop productive relationships with key stakeholders (journalists, NHS trust leaders, 
ICBs, ICSs, VCSE orgs) to gather intelligence and shape strategy to inform the Charity’s 
positioning 

3. Lead the charity’s thought leadership development providing strategic advice to senior 
leadership on political, NHS and mental health policy developments  

4. Strengthen the Charity’s role in mental health policy and advocacy coalitions, by contrib-
uting to collaborative advocacy, media and communications outputs  

5. Lead the charity’s response to government mental health care consultations and calls for 
evidence  

6. Monitor funder sector trends and conversations, and actively seek out opportunities for 
the Charity to strategically engage and influence by sharing learning from its grant mak-
ing practice 

Media management 

7. Develop and implement integrated external affairs campaigns that support the charity’s 
influencing work 

8. Create persuasive materials, including press releases, op-eds, spokespeople briefings, 
comment pieces, and digital content and pitch to relevant outlets 
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9. Maintain and grow relationships with journalists, broadcasters and sector media to se-
cure relevant high-quality coverage of the charity’s activities, grant holders and their pro-
jects 

10. Act as first point of contact for media enquiries, managing proactive and reactive press 
activity 

11. Monitor, evaluate and regularly report on the effectiveness of external affairs output for 
senior colleagues, identifying recommendations for continual improvement 

 

Core activities 

12. Manage external suppliers and agencies, maximising value and ensuring service levels 
are met. 
 

13. Contribute to the development of operational plans and budgets, communications strate-
gies and plans. 
 

14. Contribute to core communications team activities including writing copy, capturing pho-
tos and video, organising events, and contributing to the comms calendar 
 

Responsible for Staff:  
N/A 
Responsible for equipment:  
N/A 
Any other Special Requirements of the Role: 
N/A 
Generic responsibilities as part of the Maudsley Charity team 

 To build, manage and maintain strong team relationships and maximise communication 

within the team. 

 To represent the Charity in a professional and positive manner.  

 To provide outstanding customer service. 

 To maintain a good working knowledge of Maudsley strategic goals & objectives 

 To share ideas and make suggestions to improve the organisation. 

 To follow all Maudsley policies and procedures, especially those regarding equal oppor-

tunities & diversity, dignity & respect and health & safety. 

 To undertake any other duties, in keeping in the role, which reasonably be required in fur-

therance of the objectives of the Charity. 

 
 

Person Specification:  
(E) - Essential and (D) – Desirable 
Knowledge: 

 
 Keen understanding of the NHS, mental health policy landscape , and the related envi-

ronment, key stakeholders and sector drivers.  
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 Understanding of the key components and considerations of successful external affairs 
media and influencing Understanding of stakeholder management and collaboration in 
the mental health sector  

 Understanding of the sensitivities around mental illness, including  working in an empa-
thetic manner with people with lived experience 

 Understanding of Diversity, Equity and Inclusion principles and a commitment to apply 
them in your work and as an organisation 

 Understanding of budget management and reporting 
 
Skills: 

 Influencing skills – confidence and credibility in working with stakeholders, and the ability 
to successfully advocate for the charity’s mental health care solutions  

 Communication skills – producing clear and effective communications appropriate to the 
audience, internally and externally, ability to confidently and accurately represent the 
Charity’s in presentations and at events 

 Analytical and reporting skills – the ability to interpret and translate complex data and in-
formation into accessible, impactful content and recommendations.   

 Written and editorial skills – the ability to craft narratives for different external audiences 
and communicate the charity’s work in press releases, articles, policy briefs etc 

 Project management skills – strong planning and organisation skills, establishing systems 
and ways of working to deliver results in a busy environment 

 Event organisation skills – ability to plan and execute engaging events (roundtables, con-
ferences) to budget and timeline 

 Collaboration skills – seeking input from colleagues, facilitating agreement and sharing 
information across the wider organisation 

 
Experience: 
 

 Demonstrable track record of developing and implementing successful influencing strate-
gies in the mental health sector 

 Experience of stakeholder management within mental health care, including NHS Trust 
leaders, Integrated Care Boards, commissioners and senior clinicians, and with academ-
ics and researchers 

 Strong experience in media relations, including briefing senior spokespeople, drafting 
press releases, media handling, and securing media coverage with a good understanding 
of the needs and expectations of different outlets and publications 

 Experience of planning and organising events 
 Experience of working with vulnerable people as media volunteers and preparing them 

for interviews 
 Experience of working with and managing external agencies 

 
Qualifications: 
N/A 

Non-graduates welcome 

  
 
 
 
 


