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Reports to: Head of Brand and Marketing

Job purpose
 

Job description
Job title: Marketing Manager

Hours:

Salary:

Location:

Contract:

37 hours per week

£50,000 per annum

Northampton

Permanent

Lead the development and delivery of
integrated marketing campaigns that
inspire action, deepen engagement and
bring our mission to life. You’ll ensure we
reach the right audiences with the right
message at the right moment, supporting
the full marketing funnel and strengthening
our brand presence across the
organisation.
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Main responsibilities
 – Develop and deliver impactful marketing

strategies for major integrated campaigns
across the Association, ensuring activity is
insight‑driven and aligned to organisational
priorities.

– Own and manage the Marketing planning
calendar, coordinating activity seamlessly with
Communications, Brand and Data teams to
optimise targeting, messaging frameworks
and data selection.

– Lead on creating a charity‑wide Audience
Segmentation Framework, and be the
Marketing lead on supporter experience and
journey initiatives.

– Define clear objectives, KPIs and channel
strategies for flagship campaigns across
Marketing, Policy, Support Services,
Partnerships and Income Generation—
ensuring all activity reflects our new brand
(launched January 2026).

– Set the future direction of the Association’s
long‑standing ‘Thumbprint’ magazine,
clarifying its audiences, purpose and potential
and ensuring it continues to evolve.

– Oversee the marketing promotion of new
strategies (Organisational, Research, Impact
and Annual), translating them into compelling
audience‑facing communications.

– Shape and refine integrated briefing and
project management processes across the
Engagement Directorate, ensuring clarity and
collaboration. Oversee the production
schedule and workflow for the marketing
team.

– Build and champion our ‘hub and spoke’
marketing model, equipping colleagues across
the organisation to deliver consistent, high-
quality marketing activity that stands out in a
crowded sector.

– Manage and develop the Marketing
Coordinator, guiding campaign planning and
helping shape a culture of creativity,
collaboration and continuous improvement.

– Collaborate with the Head of Brand and
Marketing and senior leads to develop robust
annual marketing budgets that support
organisational goals and deliver value.

– Undertake any other task relevant to the job
purpose and ensure that all functions
performed reflect the Associations mission
and core values.
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Essential criteria
 – Proven experience leading a broad range of

marketing projects and integrated campaigns.

– Strong expertise in developing audience
segmentation models and actionable audience
profiles.

– Experience managing small, high-performing
teams and improving workflow and process
efficiency.

– Ability to build trusted, productive
relationships with colleagues at all levels and
across functions.

– Confident creative leadership, including
running workshops and presenting engaging
concepts.

– Strong brand stewardship capabilities and
the ability to influence and negotiate
effectively.

– Excellent organisational and project
management skills, with the ability to prioritise
and stay calm under pressure.

– Proven experience overseeing significant
marketing budgets, from five‑figure to
six‑figure allocations.

– Comfortable managing multiple deadlines
and shifting priorities in a fast-paced
environment.

– Exceptional attention to detail.
Commitment to ongoing professional
development and learning.
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