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	Job Title: 
	Marketing Manager
	Function: 
	Marketing, Communications & Fundraising  

	Reports To Manager: 
	Senior Performance Marketing Manager
	Job Family: 
	Support & Professional 

	Date: 
	January 2025
	Band: 
	6

	Purpose: Develop, plan and execute integrated marketing campaigns across multiple channels to drive optimisation and performance. Implement performance-driven strategies for acquisition and retention, ensuring campaigns deliver measurable impact and align with our purpose of keeping people and pets together when times are tough

	Responsibilities
	Performance Measures
	 Organisational Skills & Values 

	· Lead, manage and develop the team through the whole employee life cycle.  
· Develop and execute annual plans and campaigns, leading on the delivery of them through others both internally and externally.  
· Collaborate with other teams across Marketing, Communications & Fundraising, to ensure campaign plans deliver against identified opportunities and respond to audience insight 
· Ensure marketing campaigns deliver against key performance indicators (KPIs) such as conversions, income generation, and audience growth. 
· Develop targeted campaigns that attract, retain, and convert supporters and donors in line with the charity’s objectives. 
· Manage relationships with external agencies, including creative, media, and production partners, to deliver campaign assets and media plans. 
· Manage the end-to-end delivery of marketing campaigns across paid, owned, and earned channels to drive awareness, donor acquisition, and retention, in conjunction with agencies and internal teams.  
· Monitor and analyse campaign performance metrics, identifying areas for improvement, and working with the Senior Performance Marketing Manager to refine strategies for maximum impact. 
· Coordinate the use of digital platforms (e.g., social media, email, PPC) and offline channels to ensure campaigns are integrated and effective. 
· Coordinate the creation of creative concepts, aligned with our brand to drive maximum engagement from audiences 
· Oversee the marketing budget, ensuring cost-effective allocation of resources. 
· Coordinate with external agencies and partners to amplify marketing efforts. 
· Ensure compliance with relevant regulations in all marketing activities. 
· Compliance with all PDSA policies and procedures.
	· Campaign delivery to time and KPIs, including budget 
· Increase in donor acquisition and retention rates (collaborative)
· Achievement of fundraising targets through marketing initiatives 
· Operate in line with departmental SLA’s
	· Head and Heart
· Better together
· Passion with purpose
· Planning and organising
· Acting commercially
· Leading Effectively
  

	
	Dimensions 
	Role-specific knowledge & skills

	
	· Direct Reports: 1 
· Indirect Reports: 0 
· Budget:  Income & Expenditure: Delegated authority levels 
· Internal Contacts: MCF, Data & Analytics 
· External Contacts: Agencies, Partners, Suppliers 

	Essential  
· Proven experience in integrated marketing management within the charity or non-profit sector 
· Demonstrable experience of managing marketing campaigns across multiple channels with a focus on delivering measurable results. 
· Understanding of digital marketing strategies and tools 
· Ability to analyse data and market trends to inform strategies 
· Ability to work closely with creative partners to create impactful engaging campaigns. 
 Desirable   
· Experience with CRM systems and data analytics tools 
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