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Job purpose:  

The Marketing Executives support our Campaign Managers in the planning and delivery of multi-
channel marketing activity and campaigns that promote the organisation’s membership offer, 
services, events, and charitable activities. Working alongside the Campaign Manager, you will 
collaborate with colleagues across marketing, communications, membership, fundraising, events, 
and our charitable impact teams to ensure marketing activity is delivered on time, on budget, and 
deliver measurable impact.  
 
This particular role (Marketing Exec- Supporter Engagement & Retention) focusses on the 
delivery of activities to strengthen supporter loyalty, increase lifetime value, and enhance 
the overall membership or supporter experience. Primarily focussing on email marketing 
campaigns and activities, this role is central to delivering our membership and other key 
audience journeys that make every supporter and partner feel valued, connected and 
proud to belong. 
 

 

Reports to: Campaign Manager (Supporter Engagement & Retention) 

Key responsibilities and accountabilities:  

Campaign Delivery and Content 

• Support the development and delivery of integrated marketing campaigns across digital 

and offline channels 

• Produce content and coordinate campaign activity including email marketing, social 

media, website content, and print materials working with channel specialists as 

required. 

• Work with internal teams to gather campaign content such as member stories, case 

studies, and campaign messages 

• Ensure campaigns are delivered to agreed timelines and budgets 

Content & Communications 

• Draft engaging copy for emails, social media posts, web pages, and marketing materials 

ensuring SEO and other aspects are optimised 

• Help maintain consistent tone of voice and brand guidelines across all campaigns 

• Work with creative teams to ensure asset creation and testing is integral to campaign 

plans 

• Assist in creating content that highlights the impact of the organisation’s work 

• Support the creation of marketing materials for events, marketing and fundraising 

initiatives, and campaigns 
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Digital Marketing Support  

• Assist in the creation and scheduling of email marketing campaigns  

• Support and deliver the creation and development of website content for key audiences 

and areas to ensure it is relevant, engaging, and optimised for SEO. 

• Support social media activity across key platforms 

• Help monitor digital performance including email engagement, website traffic, and 

social media reach 

Campaign Performance and Reporting 

• Support the monitoring and evaluation of campaign performance 

• Help produce regular campaign reports using key metrics such as open rates, consent opt 

ins, click-through rates, conversions, and engagement 

• Use insights to help improve future campaigns 

• Help maintain accurate records of communications activity within CRM systems. 

Stakeholder and Team Support 

• Work closely with colleagues across departments to support campaign objectives 

• Liaising with key stakeholders across the organisation, to meet objectives 

• Liaise with external suppliers such as designers, printers, and digital agencies where 

required 

• Build trust, communicate effectively, foster innovation, focus on delivery to customers, 

collaborate with others, solve problems creatively and demonstrate high integrity.  

• Contribute ideas to improve engagement, content, and supporter experience. 

• Support Marketing, Comms and Fundraising team where requested including leading 

or contributing to wider marketing activities and campaigns as needed. 

Role specific for Marketing Executive (Supporter Engagement & Retention): 

• Supporter Communications: Produce and deliver email campaigns and automated 

supporter journeys including member e-news and solus emails. 

• Produce and deliver content and email campaigns for other core audiences including 

APCs, Centres, education candidates and volunteers 

• Support planning and content for key supporter initiatives including Annual Awards. 

 

Person specification:  

Essential criteria 

• Demonstratable experience in a marketing focussed role with a passion for integrated campaigns 
and a willingness to learn   
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• Experience of delivering campaigns across a range of channels, and collaborating with suppliers 
and other teams in order to meet deadlines   

• Demonstratable experience using CRM and digital systems to plan, deliver, and analyse 
multi-channel campaigns. 

• Experience and willingness to work in a target driven role 
• Proven track record of improving retention, satisfaction, or lifetime value through data-led 

engagement activity. 
• Experience of producing and delivering email campaigns, tracking performance and 

optimising through A/B testing. 
• Understanding of campaign measurement, especially for tracking and optimising email 

content and consent. 
• Understanding of SEO and user experience creating and optimising web content around this. 
• Demonstratable Creative thinking experience – development of creative ideas to deliver or 

develop a marketing campaign execution 

• Excellent written communication skills, with demonstratable experience of writing copy for 
a marketing or fundraising purpose. 

• Strong stakeholder management - articulate and personable with good interpersonal skills 
and the ability to influence at all levels 

• Organisational skills, enthusiasm and commitment to continual improvement 
• Excellent teamwork skills – happy to be part of a large marketing and communications team 

• Strong IT skills across all the core MS office product 
• Knowledge of legislation such as GDPR  
 

 

Desirable criteria  

• Experience in a membership or charity environment. 
• Familiarity with Dynamics 365 or similar CRM systems. 
• Understanding of fundraising and supporter stewardship principles. 
• Experience of working with creative or marketing agencies. 
• Understanding/experience of the equestrian world would be helpful, but not essential 

 

 


