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DIOCESAN COMMUNICATIONS LEAD OFFICER
KEY RESPONSIBILITIES
Strategic Communications
· Develop and implement an overarching communications strategy aligned with Diocesan goals and values.
· Create and maintain an annual communications plan aligned to strategy which will ensure regular and consistent presence across all digital and print platforms.
· Align all communications activity with events, campaigns and liturgical seasons.
· Establish systems and guidelines to ensure consistency in tone, branding and audience focus across all content.
Media and Public Relations
· Serve as lead contact for media enquiries and engagement.
· Sit on the provincial crisis management working group and contribute to provincial and diocesan crisis management plans, ensuring preparedness for unexpected issues or reputational risks.
· Support the Bishop and other senior leaders with messaging, media briefings, and training where needed.
Digital and Social Media
· Lead the Diocese's social media strategy and output, with a focus on storytelling, engagement, and growth across all platforms (Facebook, YouTube, Instagram, TikTok and any emerging platforms).
· Manage the Diocese's website, ensuring content is clear, purposeful, regularly updated, and user-focused.
· Monitor and analyse digital metrics to assess the effectiveness of communication strategies and, where necessary, recommend changes in approach.
Print and Publications
· Oversee the planning, editing and production of the diocesan newspaper Pobl Dewi, ensuring high-quality bilingual content and alignment with strategic communications objectives.
· Work with contributors and editors to ensure editorial diversity and timely, topical content.
Internal and Stakeholder Communications
· Create an internal communications plan which aligns with the overall communications strategy.
· Strengthen internal communications with clergy, lay leaders, and all staff through newsletters, briefings and team-building activities.
· Build strong relationships across the Diocese to encourage contribution and collaboration on communications.
· Create templates to support content submission and planning across departments and parishes.
· Explore the possible introduction of an internal communications platform such as Yammer and/or Slack.

Leadership and Capacity Building
· Line manage or mentor junior communications staff or freelancers, if appointed.
· Deliver training and support to colleagues and clergy in areas such as social media use, public speaking, and visual storytelling.
image1.jpeg




