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WHAT’S THE ROLE? 
JUNIOR DESIGNER 

As part of the Creative team in Integrated Marketing and Media, you will work in partnership with 

others to create excellent visual communications aimed to support the core objectives of Prostate 

Cancer inspiring action and driving positive change for men. In collaboration with diverse and 

talented colleagues, you will work with key stakeholders and colleagues to create impactful branded 

content – across digital and print – which inspires our audiences to act. 

IN THIS ROLE YOU’LL... 

• Work closely across the directorate, with product owners and across the organisation to 

provide exceptional in-house design work across a variety of digital and print projects, and 

all our areas of work.  

• Accurately interpret creative briefs which adhere to our brand guidelines but also keep it 

fresh and exciting.  

• Support the Creative Unit in delivering their projects by art working assets.  

• Prioritise and manage workload to ensure projects are brought in on time and in response 

to organisational needs. 

• Accurately record all aspects of your projects, follow team processes, and complete the 

necessary admin. 

• Support members of the design team to produce creative assets that are aligned to our 

visual brand identity 

• Work effectively both independently and as part of a team to deliver creative solutions of 

high quality, within budget and on brand. 

• Role model our values and behaviours in line with the code of conduct  

• Act as a charity ambassador at all times 

• Active and dedicated member of the communications department, collaborating across the 

department and with the wider organisation 

• Actively supports our commitment to equity, diversity, inclusion and allyship 

 

WHO YOU ARE... 

• A portfolio demonstrating relevant design work, gained through industry experience and/or 

a relevant design qualification 

• A passion for design and a strong understanding of design principles. 

• Proven experience of working on digital and print design projects following a brief. 

• First-class layout and typography skills with great attention to detail. 

• A problem solver who’s eager to learn. 

• Happy to receive constructive feedback. 

• Great communicator – confident, friendly and approachable. 

• Able to work independently and actively participate in a team. 

• Strong organisation and planning skills. 



 

  
 
 

• Ability to work to tight deadlines.  

• Knowledge of the principles of brand management. 

• Technical skills across Adobe Creative Cloud (including Photoshop, Illustrator and 

InDesign) and Microsoft applications. 

• Passion, enthusiasm, and willingness to be flexible and collaborative in achieving targets 

and outcomes  

• Working knowledge of standard IT packages including Microsoft Word, Excel and 

PowerPoint.  

 



 

  
 
 

YOUR ROLE:  
THE NUTS AND BOLTS 

 
Your line 
manager:  Senior Designer 
 
Job level: Band 2A 
 
Contract:  Permanent 
 
Hours:              Full time; 37.5 hours per week We’re happy to consider requests for flexible and 

part-time working on hiring.  
 
Location:         Hybrid working a combination of remote and in-person working at our London 

Bridge office. You’ll need to be in the office a minimum of four days a month in line 
with our Hybrid Working Policy, a specific number of days is set out in your team 
agreement. We may need you to come in for specific meetings 
 

WHERE DOES MY ROLE FIT IN THE ORGANISATION? 

 

Head of 
Integrated 

Marketing & 
Media

Digital 
Marketing & 

Channels 
Manager

Digital 
Channels 

Team

Marketing 
Delivery 
Manager

Marketing 
Delivery Team

Senior 
Creative 
Content 
Manager

Design 
Manager

Design & 
Production 

Officer

Creative & 
Visual Media 

Officer

Senior 
Designer

Junior 
Designer

Senior 
Designer

Designer Designer

Film & 
Photography 

Manager

Film & 
Photography 

Officer

Video Content 
Editor

Senior 
Copywriting 

Development 
Officer

Storytelliing 
Officer

Senior Media 
& PR Manager

Media & PR 
Team



 

  
 
 

 
 

OUR CULTURE 
 

VALUES AND BEHAVIOURS 

Our values and behaviours help us make decisions, work together and guide the sorts of conversations 
we have on a day-to-day basis. They underpin our brand identity and give us a shared understanding 
of who we are and how we work together to create positive change, every day. 
 
 
OUR VALUES 

 

 
 

 
OUR BEHAVIOURS 

 

RATIONAL EMOTIONAL ASPIRATIONAL 

 
GENEROUS WITH 

KNOWLEDGE 
Switched on and well-connected, 

we share our expertise and  
make informed decisions. 

 
 

NATURALLY CURIOUS 
Constantly learning  

and hungry for knowledge,  
we challenge and push  

for answers. 

 

 
GOT YOUR BACK 

Unembarrassed and 
reassuring, we listen, 

understand and stand up  
for those in need. 

 
 

OPEN TO ALL 
Inclusive and open-minded,  

we recognise everyone  
is unique and embrace  
different perspectives. 

 

 
DO WHAT MATTERS 

Impossible to ignore, 
we focus on what matters to 
drive results and maximise  

our impact. 

 
 

NEVER SETTLE 
Fired up and determined to 

make a difference in 
everything we do – and driven 

to give our best. 
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