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Welcome
Thank you for your interest 
in working with Birmingham 
Women’s and Children’s 
Hospital Charity.

We exist to support the unique work of 
Birmingham Women’s and Children’s NHS 
Foundation Trust, which provides world-
class care to women, children and families 
right across the country.

Our charity has helped our Trust change 
the face of healthcare through pioneering 
research, revolutionising treatments by 
setting new national standards in care and 
purchasing state-of-the-art equipment 
which has saved lives. 

The work we do has an impact across the 
UK and beyond, improving outcomes for 
many hundreds of thousands of women, 
children and families and we’re incredibly 
proud of it.

But we also have ambitious plans to grow, 
taking our annual fundraised income from 
£10million to new heights as we strive to 
significantly increase the impact we make 
across our incredible hospitals.

As part of this growth and with support 
from our board of Trustees we’re investing 
in our team to help us achieve our goals.

We have an exciting future ahead of us 
as we continue to be pivotal in providing 
the highest quality, world-class care and 
treatment women, children and families 
want, and more importantly deserve.

This is an exciting time for the right 
individual to make a truly transformational 
impact. If you’d like to join us on our 
journey, we’d love for you to be part of 
our passionate team. We look forward to 
receiving your application.

Mark Brider
CEO of Birmingham Women’s 
and Children’s Hospital Charity

We Support Our Trust Across Four Key Priority Areas

Patient and Family 
Experience

By funding family-friendly 
spaces, improved ward décor 
and sensitive and appropriate 
bereavement support services, 
we can have a huge impact on 
a patient’s wellbeing and overall 
experience. 

Hospital 
Environments

Every family should feel  
comfortable and confident 
about what lies ahead. We 
fund everything from the 
refurbishment of waiting 
areas to the creation of new 
dedicated buildings – so our 
hospitals reflect the world-class 
care patients receive.

Technology and 
Equipment Advances

With technological advances 
moving quickly, our hospitals 
rely on charitable funding to 
help them lead the way. We 
have some of the best clinicians 
in the country working with us 
and it’s important they have the 
best tools and kit to work with.

Research, Learning 
and Innovation

It’s our job to encourage the 
next great idea, so we can 
eliminate diseases and find 
kinder treatments. Our funding 
has delivered internationally 
recognised research which 
has discovered new cures, 
treatments and approaches.
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Our Charity Values

Be A United Team

We believe in each other and collaborate at every opportunity. We recognise every member 
of our team has a unique part to play in our success and understand it’s only by working 
together we will maximise our true potential.

Bring The Fun

We take fundraising seriously, but also know how to make it fun. We love the work we’re 
fortunate to do and the people we’re fortunate to do it with. We live life to the full and 
believe our best comes from this energy.

Make Today Count 

We’re here to transform lives. We get things done and are not afraid to fail. We recognise 
every day represents an opportunity to try something new, to learn and improve. Above all, 
we celebrate our gains as individuals as well as a team.

Keep Your Axe Sharp

We recognise and honour the time we give to work, our families and ourselves. We 
understand selfcare plays an important role in allowing us to be and give our very best.

Winning Hearts And Minds

We earn trust and loyalty by acting with integrity and respect. We steward every gift as if it’s 
our own and take pride in demonstrating our impact.

Our charity’s purpose and vision is to inspire our community to transform lives. To bring this to life, 
we all live by a clear set of values which allow us to work together to achieve our ambitions.
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Key Information
Hours: 				 

Contract Type: 		  Permanent

Salary: 			   £39,689 - £41,886 depending on experience

Annual Leave	:		  Paid holiday entitlement is 27 days annual leave plus bank and public 		
         				    holidays. This increases after five plus years of service

Reports To: 			   Head of Individual Giving and Legacies

Place of Work: 		

Job Summary
We’re looking for an experienced Individual Giving 
Campaigns Manager to lead and manage our charity’s 
multi-channel individual giving campaign portfolio.

We’ve successfully grown our supporter base and 
now have an ambition to create a step change in our 
approach to support our individual giving donors and 
supporters.

The role is primarily based at the charity office at 
Birmingham Children’s Hospital, with the requirement 
to also work from the charity office at Birmingham 
Women’s Hospital alongside some remote and out of 
hours working.

Please note that within our organisation, this role is 
titled Individual Giving Campaigns Lead. This reflects 
our internal structure and does not change the 
scope or responsibilities described in this jobpack.

Full time (37.5 hours per week Monday to Friday with some 
unsociable hours as required)

Flexible, hybrid model with time on site at the charity offices at both 
Birmingham Children’s Hospital and Birmingham Women’s Hospital
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Principal  
Responsibilities
This role is perfect for someone with excellent individual giving campaign 
creation and communication skills, a deep understanding of print and 
digital marketing and robust analytical skills.

To succeed in this role, you must be able to:
•	 Make clear recommendations for campaign improvements to drive our future strategy. 
•	 Ensure all income targets are achieved in line with the wider charity strategy.
•	 Work closely with other individual giving colleagues to deliver successful campaigns.
•	 Support and deputise for the Head of Individual Giving to empower the whole individual 

giving and legacies team to deliver over £3.5million+ per annum.

Key responsibilities include:
•	 Utilising new and existing channels to deliver standout campaigns which drive donor 

acquisition, retention and upgrade, thereby maximising and growing annual income 
from individual giving campaigns covering lotteries, direct marketing, regular giving and 
legacies.

•	 Designing, delivering and analysing an annual multi-channel direct marketing portfolio 
covering direct mails, eshots, cold mails, social media and digital acquisition to grow 
income, supporter engagement and data. You will need to lead on the development of 
compelling campaign messaging and creative concepts to ensure high-quality, engaging 
supporter communications.

•	 Completing complex analysis and evaluation of all individual giving campaigns as well as 
developing plans to continuously improve performance, response rates and ROI. Ensuring 
effective use of campaign data to improve targeting, segmentation and overall campaign 
performance.

•	 Designing and implementing campaigns with robust and engaging supporter journeys, 
which build meaningful relationships and increase lifetime value and long term sustainable 
income.

•	 Working with internal stakeholders to create inspiring impact stories and campaigns which 
drive public support and enable long term, unrestricted income growth.

•	 Supporting the Head of Individual Giving to develop and implement the individual giving 
and legacies five year campaign strategy, providing long term sustainable income and 
supporter growth, as well as line-managing and developing staff responsible for delivering 
individual giving and legacies campaigns, fostering a high-performing and collaborative 
team culture.

•	 Providing guidance, training and support to the wider charity team for all relevant 
individual giving and legacy campaigns/products.

•	 Building and managing key stakeholder relationships with existing third party suppliers, 
data and AI agencies, external raffle and prize draw platforms, design agencies and 
mailing/fulfillment houses, to maximise campaign effectiveness.

•	 Leading and maximising opportunities to drive new data acquisition and lead generation 
across all channels, including reviewing and optimising existing lead generation activity 
and developing new, innovative lead generation campaigns.

•	 Maintaining an up-to-date knowledge of relevant legislation, including data protection, 
gambling regulations, tax and gift aid legislation, ensuring the charity is compliant with all.

The above list is not exhaustive and duties and tasks may develop along with the charity and 
the appointed candidate’s progression.

sick kids are 
treated at our 

Children’s Hospital 
every year

100,000 

8,000 
babies are 

birthed at our 
Women’s Hospital 

every year

£12m 

raised in 
2025/2026

£30m 

deployed across 
all our hospital 
sites in the last 

five years
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A role description is a reflection of the current position and may change emphasis or detail in light of subsequent 
developments as the charity is a fast-paced environment. Duties may change from time to time, in consultation with the 
post holder.

Role
Development
Other tasks, commensurate with the seniority of 
the post, will be allocated over the duration of the 
contract of employment dependent on the needs of the 
charity and the development of the post holder. 

The post holder will seek to actively further the strategic 
goals of the charity in response to the continually changing 
environment in which it operates and take advantage 
of developments in best practice, new technology and 
other opportunities which present themselves. 

Health And 
Safety 
Employees must be aware of the responsibilities placed on 
them under the Health and Safety at Work Act (1974) and the 
Manual Handling Operations Regulations (1992). This ensures 
the agreed safety procedures are carried out to maintain 
a safe environment for staff and visitors to the charity.

Equal 
Opportunities 
The charity has a clear commitment to equal opportunities 
and has in place an equal opportunities policy which 
provides for equality of opportunity in all aspects of 
employment and charity services and avoids unlawful 
discrimination. It is the duty of every employee to comply 
with the letter and the spirit of the charity’s policy. 

Conflicts 
Of Interest 
The post holder will at no time use or abuse their 
position for personal gain or to benefit their family, 
friends or other private interests. Any interest, direct or 
indirect, with contracts involving the charity must be 
declared and any private profit repaid to the charity.
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Every role at Birmingham Women’s and Children’s Hospital Charity helps ensure our success and 
there are certain skills necessary to support this.

We’re looking for someone who has the following experience or demonstrable transferable skills:

Is This Role For You?

Professional Development
We’re committed to your continued learning and development. As a charity, we ensure the time, resources and assistance 
are set aside to support you to maximise your potential and growth.

Essential Desirable

Qualifications

•	 Educated to degree level in relevant fundraising, 
events, public services or project management 
subjects, or equivalent (min two years) industry 
experience

•	 Post Graduate qualification or equivalent extensive 
(min three years) industry experience 

•	 Chartered Institute of Fundraising Qualification 
•	 Chartered Institute of Fundraising Membership

Experience

•	 Significant experience of working in a busy 
fundraising environment with a proven track record 
of income generation via fundraising campaigns 

•	 Significant experience and demonstrable track 
record of outstanding relationship building 

•	 Experience of managing multi-channel, end-to-end 
fundraising campaigns and projects (direct mail, 
email, social, digital) 

•	 Evidence can work to achieve KPIs, objectives and 
income targets 

•	 Experience of budget responsibility
•	 Experience of using a CRM to a complex level 
•	 Experience of working with external fundraising 

suppliers and agencies

•	 Significant understanding of Data Protection/GDPR 
principles 

•	 Knowledge of the fundraising sector/environment, 
including codes of practice and latest sector trends/
developments 

•	 Mentoring experience to provide advice and 
guidance to more junior members of the team 

•	 Salesforce Superuser experience 
•	 Line management experience 
•	 Knowledge of AI/data tools used in fundraising (e.g. 

predictive modelling platforms- E.g. Dataro)

Skills and 
Knowledge

•	 Strong understanding of Individual Giving 
principles, supporter journeys and donor LTV 

•	 Strong copywriting and ability to develop and 
deliver creative campaign concepts, creative and 
messaging 

•	 Understanding of lead generation and supporter 
acquisition strategies 

•	 Excellent analytical skills to shape future strategy 
and performance

•	 Excellent influencing skills with the ability to 
manage conflict, motivate and inspire others

•	 Knowledge of digital marketing channels (email, 
paid media, social, SEO) 

•	 Experience in testing, optimisation and audience 
segmentation 

•	 Experience developing or leading lead generation 
campaigns from scratch

Personal 
Attributes

•	 Able to empathise with peoples stated needs and 
emotional drivers 

•	 Self-aware of gaps in own knowledge and skills
•	 Honest and with a high degree of personal integrity
•	 Always keen and able to learn and improve 
•	 Communicates effectively, persuasively and 

calmly in difficult situations and with a range of 
stakeholders 

•	 Excellent time and project management skills

•	 Positive in outlook
•	 Proactive in seeking out different styles and 

methods of communication
•	 Develops supporter relationships and actively 

maintains them
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What We 
Offer

If you have the qualities we’re looking for please apply via 
Charity Jobs explaining how you meet the criteria for the 
role. Make it clear why you would like to be considered. 

If you think you could do the role, but don’t have all the desirable 
experience, we would still welcome an application from you.

Interviews will be held at our Charity Head Office, 
5 Rowchester Court, Whittall Street, Birmingham B4 6DH.

If you would like to discuss this opportunity further or have any 
questions about the role please contact ruth.millard1@nhs.net.

We’re committed to equal opportunities and welcome 
applications from all suitably qualified persons regardless of 
their race, sex, disability, religion/belief, sexual orientation 
or age. 

We offer

•	 Flexible and hybrid working to support work-life balance 
•	 Generous annual leave entitlement with additional leave for 

long service 
•	 Enhanced sick pay 
•	 Enhanced maternity pay 
•	 Free flu and COVID-19 jabs 
•	 Access to an Employee Assistance programme which offers 

both virtual and in-person support, 24/7 access to a GP 
surgery web app, as well as lifestyle savings across online and 
high street shops 

•	 Charity events throughout the year 
•	 Employer enhanced auto-enrolment pension scheme with 

8% employer contribution 
•	 Ongoing commitment to education and professional 

development.

Successful candidates will have access to vulnerable
beneficiaries and therefore the role is subject to
Disclosure and Barring Service (DBS) clearance.

How To 
Apply


