
 

 

Marketing and Communications – Marketing 
Strategy and Planning 

 
 

Job Title: Strategic Communications Manager 
Reporting to: Head of Strategy and Planning 
Dogs Trust Grade: D 
Location:  London office with hybrid working 

 

Job Purpose 
The Strategic Communications Manager is responsible for marketing communications planning and 
implementation to support a range of business objectives; from brand awareness and engagement to 
service use and behaviour change, across all paid, owned and earned channels.  
 
The role works with internal communications teams, channel leads and external agencies, and is based on a 
service model working with other directorates.  

 

Overview of the Department/Team  
Dogs Trust was founded in 1891 and is the UK’s largest dog welfare charity. Every year we look after over 
11,000 dogs through our network of 21 rehoming centres, making us the nation’s favourite dog charity. 

 
The Marketing and Communications team plays a critical role in building the Dogs Trust brand and driving 
engagement with its mission to help the dogs when they need us most.  It holds responsibility for driving 
campaigns across our earned, owned and paid marketing and communications channels. 
 
This role will be part of the Strategy and Planning team which functions as a bridge between our other 
divisions, including Operations (Rehoming and Behaviour and Community Services) and Income Generation, 
Public Affairs, and the Communications delivery teams (including channel and content teams). The Strategy 
and Planning team helps to ensure that the briefs into the comms delivery teams work to enhance our brand 
and align with our strategic priorities and target audiences. Day to day, the role demands an expert working 
knowledge of the full marketing and comms strategy, planning and evaluation process in a fast-paced, 
results driven environment. It also requires creative problem-solving skills and the ability to take complex 
issues and articulate and present them simply. This role requires be a confident, persuasive communicator 
and self-starter who is comfortable representing Dogs Trust at all levels. 

 

Key areas of accountability 
Develop and deliver strategic communications plans for key projects which involve: 

• provide support in understanding audiences from existing data sets and commissioning new 
quantitative and qualitative audience research as required, by working with our internal Consumer 
Insights team, 



• support project teams in developing top line customer journey plans in collaboration with the 
Customer Journey Team to identify the communications touch points to inform/underpin detailed 
communications plans.  

Develop relevant key messages, distilling complex information into clear and simple narratives underpinned 
by evidence-based messaging frameworks as appropriate to the scale of the project. 
Provide advice on the right approaches in terms of the right mix of channels to reach the target audience and 
support the delivery of appropriate content and activity.   
Develop insight led marketing briefs for all projects to brief internal and external comms teams. 
Deliver 360-degree marketing and communications plans, by working collaboratively with internal 
communications teams or external agencies to traffic deliverables across divisions and directorates through 
internal work processes e.g. social media assets, paid for digital plans. 
Ensure the evaluation of Marketing Communications work is embedded into the project from the start with 
clear evaluation methodologies integrated into the planning. 
Any other reasonable duties. 

 

Person Specification 
Essential skills, qualifications, experience, and attributes for shortlisting purposes 
Educated to degree level or equivalent professional experience. 
Significant experience of leading, planning, delivering and evaluating successful multi-channel consumer 
facing marketing and communications campaigns and projects. 
Good knowledge and experience of using of data, digital data especially, as a tool to optimise marketing and 
communications. 
Experience of audience insight work, including consumer and stakeholder audiences, and understanding of 
its importance. 
Excellent stakeholder management skills, with the ability to work with multiple teams across the division in 
an integrated way. 
Expert in assimilating information into a clear and concise story through verbal and written communications. 
Experience of working with project management methodologies, with high levels of organisation and time-
management skills, with an ability to work under pressure and to deadlines. 
Other essential requirements assessed at interview and/or through a practical assessment 
Strategic thinker with a high level of creativity. 
Proven problem solver and demonstrated experience of working on your own initiative.   
Excellent communication skills, both written and verbal. 
Able to work flexibly to meet the needs of the organisation when required on urgent matters. 
Passionate about delivering exciting impactful work. 
Commitment to the aims and objectives of Dogs Trust. 

 

Our values and behaviours 
The culture at Dogs Trust is based on our values and behaviours which underpin everything that we do. 
 
We dream big  
Thinking boldly – We channel our passion and commitment to be open to new ideas and possibilities, and 
to be brave enough to generate and try out new ways of working.  
Embracing change – We have the courage, imagination and flexibility to focus on what really matters and 
adapt as needed to turn our dreams into reality.   
  
We’re on the ball  
Staying curious – We pay attention to what’s going on around us and remain open-minded. We learn from 
others and consider different angles and perspectives.  
Focusing on impact – We are passionate about the difference we make. We use our knowledge and 
experience to plan our work, solve problems effectively and achieve what we set out to do.  
  
We make things happen  



Being proactive – We have a positive, can-do attitude. We actively build strong relationships with others to 
solve problems and create opportunities.  
Working together – We are collaborative and inclusive. We create relationships based on kindness, trust 
and respect to bring out the best in ourselves and others.  

 

Additional information 
Roles based at our London office operate a smarter working model, which includes working from the London 
office and from home, depending on the task. Most London based colleagues work from the London office 4-
8 days per month. 
Travel and occasional overnight stays where necessary. 
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