Job Description
Social Media Officer - Canning Town/Hybrid
35 hours a week flexible working including weekends
The purpose of this role is to strengthen our charity’s visibility by creating and sharing compelling content across our social media platforms. You will lead our external communications online, manage our social channels, and effectively engage with our  supporters.

Key Responsibilities
Creation
· Develop and deliver creative, engaging content across our social media channels, including text posts, images, and video
· Work closely with the Fundraising Manager and Senior Management Team to support organisational goals.
· Collaborate with the Senior Management Team and Fundraising Manager to align content with overall brand messaging and marketing campaigns.
· Participate in brainstorming sessions to contribute ideas for all marketing campaigns and initiatives.
· Stay informed about industry trends and leverage them to create relevant and shareable content.

Community & Customer Services Management:
· Monitor and respond to comments, messages, and mentions on following platforms - TikTok, Instagram, Facebook, LinkedIn, X.
· Foster positive interactions and build relationships with the online community.
· Address supporter inquiries, concerns, and feedback in a timely and professional manner.
· Track key performance metrics and generate reports on community engagement.

Social Media Monitoring:
· Identify opportunities for growth and improvement based on social media trends and competitor analysis.


Brand Advocacy:
· Identify and nurture relationships with brand advocates and influencers to amplify our social media presence.
· Encourage user-generated content and showcase supporter stories.
TikTok:
· Work closely with the SMT to research suiatabily with TikTok affiliate marketing platform.

Essential Criteria
· 1–2 years of experience in social media, digital marketing, or content creation.
· Experience with social media platforms (e.g. Meta, TikTok, X, LinkedIn, Pinterest).
· Familiarity with scheduling and analytics tools (e.g. Planable and Hootsuite).

Preferred Skills and Competencies
1. Strong understanding of current social media trends and platform algorithms.
1. Excellent written and verbal communication skills.
1. Basic graphic design skills and video editing tools (e.g. Canva, CapCut, Edits, InShot)
1. Strong attention to detail and organisational skills.
1. Ability to analyse performance metrics.
1. Creative thinking and problem-solving skills.
1. Ability to multitask and meet deadlines in a fast-paced environment.
1. A passion for social media and staying updated on emerging trends.
1. A proactive attitude and willingness to learn.
1. Team player who can collaborate with other departments. 
1. Ability to travel between our centres to produce on-site content (two locations in London and one in Sussex).  
1. Experience working or volunteering in the charity or not-for-profit sector would be an advantage
1. Must love Cats and other animals!

