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Job description 

Internal: Engagement and Fundraising, Operations, Policy Campaigns & Improvement, 
Research and Health Intelligence & Professional Liaison.  
 

Directorate and team 

Head of Digital & 
Content Services

Senior Content 
Manager

Publications 
Manager

Content Producer 
x 2

Content Manager

Content Producer 
x 2

Content Manager 
(LZ)



Person specification 

▪ 

▪ 

▪ Project manage delivery of high-quality print and online content and publications following 
best practice in accessibility, usability and content design, on time and to budget.  
▪ Write and edit clear, concise, accessible print and online content.  
▪ Produce regular reports and analysis on content performance, providing a clear narrative for 
colleagues on the impact of content and where improvements might be needed.  
▪ Take an audience led approach, ensuring that our content is delivering our breakthroughs 
and responding to the needs of users  
▪ Support in forward planning and prioritisation of content that has strategic impact, grows 
reach and drives engagement.  
▪ Make suggestions to improve Content team processes and delivery.  
▪ Provide expertise and guidance on content best practice to colleagues across the 
organisation.  
▪ Work with the Stories team to produce engaging story content from supporters, ensuring 
safeguarding and data compliance.  
▪ Work with subject matter experts across the organisation to ensure content is clinically 
accurate and reflects the latest research developments.  
▪ Support the Publications Manager with planning and delivering content training across the 
organisation.  
▪ Involve people living with and affected by diabetes in content creation, making sure their 
voices are heard and their needs are met.  

▪ Working as part of a busy content team, managing multiple projects to meet audience 
needs and breakthroughs  
▪ Project management, content creation/design/writing/copyediting, ideally in a health 
communications or patient information environment  

▪ Applying data and audience insights to make recommendations about content using Google 
Analytics  
▪ Working with and developing briefs for agencies, freelance designers and writers.  



▪ Search engine optimisation, content management systems (Drupal experience 
desirable) and Analytics to make decisions about content, channel and user journeys.  
▪ Print publishing and processes.  
▪ Staying up to date with emerging market trends and share these learnings with the team 
to encourage innovation and testing new ways of working.  
▪ Accessible communication and awareness of alternative formats such as easy read, 
translations, audio and large print.  

▪ A team player, supporting the team with ad hoc tasks as and when required.  
▪ Committed to making the views and needs of our target audiences heard and using 
them to shape and inform content.  
▪ Excellent communication and interpersonal skills, which you will use to work with 
colleagues to ensure they have a good experience co-producing communications with the 
Content and News team  
▪ Be a problem solver – thinking outside the box and using your own initiative an 
experience to come up with creative solutions. 

 



Benefits 
We know you do more than just work. And that means you 
might be a parent, carer, friend, volunteer or partner. 

We want to make sure that we can help you create a good 
balance between work and the other parts of your life. 

And one way we do that is with benefits we offer you. 



 



https://www.facebook.com/diabetesuk/
https://twitter.com/DiabetesUK
https://www.youtube.com/user/diabetesukcharity
https://www.instagram.com/diabetesuk
http://www.diabetes.org.uk/

