DogsTrust

Marketing and Communications - Marketing
Strategy and Planning

Job Title: Marketing Strategy Analyst

Reporting to: Marketing Strategy and Planning Director
Dogs Trust Grade: D

Location: London office with hybrid working

Job Purpose

This role plays a key part in ensuring the effectiveness of Dogs Trust Marketing and Communications activity,
providing clear, actionable performance insights that enhance campaign performance, audience
engagement, and overall ROI. The role manages and optimises the ingestion of multi-channel data feeds
(paid, owned, and earned) into the central CRM system, and ensures consistent measurement, supports
planning, and drives evidence-based decision making to enhance the delivery of our organisational
objectives.

Overview of the Department/Team

Dogs Trust is the UK’s largest dog welfare charity, with a network of over 20 rehoming centres in the UK and
fostering schemes. Dogs Trust believes in a better life for every dog.

The Marketing and Communications team plays a critical role in building the Dogs Trust brand and driving
engagement with its mission to help the dogs who need us most.

The Strategic Marketing Analyst sits within the Marketing Strategy and Planning Team which is responsible
for strategic communications and marketing campaigns that drive our brand awareness and engagement
through effective planning across rehoming, behaviour, outreach, public affairs, corporate partnerships and
supporting the amplification of our individual giving work.

Key areas of accountability

Lead the creation and maintenance of a measurement framework for all divisional Marketing and
Communications activities to ensure KPIs align with brand and commercial objectives, documenting
definitions.

Design and maintain reliable data feeds from multiple results sources into a visualisation tool, ensure data
accuracy.

Own the end-to-end delivery of centralised reporting for the division, consolidating performance across all
channels into a single consistent view. This will include, but not be limited to:
e develop and maintain automated dashboards (e.g. Power Bl, Tableau) for campaign, channel and
audience performance,
o deliver weekly and monthly and other ad-hoc performance reads with a clear narrative,
o take feeds from the Brand Health Tracker with clear narrative for stakeholders,
e create alerting systems e.g. anomalies in CPA, conversion.




Provide advice and guidance to the Marketing Strategy and Planning Director and Strategic Communications
Team on actionable recommendations that identify:

e performance drivers across channels, creatives, audiences and placements,

e trends, patterns, and behaviour insights to inform communications optimisation strategies.

Understand how different marketing activities influence brand awareness and income generation through
building and implementing an econometrics model using statistical and mathematical methods that;

e quantify the impact of each marketing channel and message on brand awareness and income
through analysing datasets and separating incremental effects from external influences. Integrate
outputs into planning tools. Datasets will be from elements such as media spend by channel,
message resonance, campaign exposure, customer demographics, income trends and market
conditions,

e usethese insights to forecast future performance, optimise budget allocation, improve marketing
effectiveness and guide long term strategic decision-making to maximise both awareness and
income.

Design and run tests that feed into success metrics for the division. This willinclude developing and
interrogating brand lift studies via media owners and building an experimentations log with learnings library
and playbooks.

Partner with Creative, Media, Insight and Digital teams to align on objectives and learning agendas. Present
insights to stakeholders with clear decision-oriented storytelling.

Partner closely with an external agency to oversee the delivery of an econometrics model.

Maintain a strong understanding of the external market environment in which Dogs Trust operates including
brand health, category performance and trends.

Any other reasonable duties.

Person Specification

Essential skills, qualifications, experience, and attributes for shortlisting purposes

Significant experience in creating KPI frameworks across all metrics.

Proven experience in building automated dashboards (e.g. Power Bl, Tableau).

Experience in designing and maintaining reliable data feeds from multiple source systems into a data
platform, extracting and combining datasets and ensuring data accuracy.

Significant experience in providing advice and guidance to senior leaders using data insights and data
modelling that achieved maximum return from campaigns.

Proven experience in managing activities to build and implement an econometrics model across owned,
earned and paid channels.

Proven experience using scenario modelling to forecast spend vs outcomes e.g. awareness lifts, income
increase.

Other essential requirements assessed at interview and/or through a practical assessment

Excellent communication and presentation skills, with the ability to translate complex data into clear,
actionable recommendations for both technical and non-technical stakeholders.

Good stakeholder management internally and collaboration with Brand, Media, Creative and Digital
agencies. Experience of collaborating with internal performance and measurement specialists.

A passion for evidence-based decision making, with a user-first mindset and a drive to continuously test,
learn, and improve.

Commitment to the aims and objectives of Dogs Trust.

Our values and behaviours

The culture at Dogs Trust is based on our values and behaviours which underpin everything that we do.

We dream big
Thinking boldly — We channel our passion and commitment to be open to new ideas and possibilities, and

to be brave enough to generate and try out new ways of working.
Embracing change — We have the courage, imagination and flexibility to focus on what really matters and
adapt as needed to turn our dreams into reality.




We’re on the ball

Staying curious — We pay attention to what’s going on around us and remain open-minded. We learn from
others and consider different angles and perspectives.

Focusing on impact — We are passionate about the difference we make. We use our knowledge and
experience to plan our work, solve problems effectively and achieve what we set out to do.

We make things happen

Being proactive —- We have a positive, can-do attitude. We actively build strong relationships with others to
solve problems and create opportunities.

Working together — We are collaborative and inclusive. We create relationships based on kindness, trust
and respect to bring out the best in ourselves and others.

Additional information

Roles based at our London office operate a smarter working model, which includes working from the London
office 4-8 days per month and from home.
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