
 

 

Marketing and Communications – Communications 
 

 

Job Title: Brand Officer 
Reporting to: Brand Lead 
Dogs Trust Grade: E 
Location:  London office with hybrid working 

 

Job Purpose 
This role will support the roll out of the Dogs Trust brand refresh across internal and external channels and 
branded environments. This includes the development, implementation and management of Dogs Trust’s 
refreshed brand through our brand guidelines and assets to ensure consistency across the organisation. 
This will enhance brand perception and value, income generation and the achievement of organisational 
strategic goals. 
 
Key areas of focus are branded environment application, brand development, working with the internal 
communications team to facilitate embedding across the organisation and responding to stakeholder needs 
and overseeing brand roll-out projects with suppliers. 

 

Overview of the Department/Team  
Dogs Trust is the UK’s largest dog welfare charity, with a network of over 20 rehoming centres in the UK and 
fostering schemes that come together to help us rehome more dogs, and a programme of dog behaviour 
help and advice services to support owners. Dogs Trust believes in a better life for every dog.  
 
Sitting in the wider marketing and Communications Division, the Communications department plays a 
critical role in building our brand and driving engagement with its mission to help dogs when they need us 
most.  
 
We are a dynamic team encompassing Brand, Content, and Internal Communications and it is our collective 
responsibility to ensure a consistent brand story across all our communications touchpoints. 

 

Key areas of accountability 
Support the Brand Lead to deliver and embed the brand refresh across the organisation and ensure its 
ongoing effectiveness.   
Work closely with agencies and suppliers to deliver stakeholder and Brand briefs on time and on budget. 
Engage with the brand dashboard and other relevant data to advise on brand application and development 
decisions.  
Manage execution of small to medium brand projects and provides brand expertise to empower other 
Directorates. 
Attend and participate in the brand working groups with another Brand Officer in the team. Monitor actions 
and drive progress with stakeholders. 
Support teams on all external brand assets including collaboration with wider Marketing and 
Communications colleagues who will be developing owned/earned content. 



Manage stakeholder brand projects to support the roll-out, across internal channels, digital and physical 
spaces, working closely with other members of the Brand team. 
Monitor risks and mitigations across the brand roll out project, escalating any concerns in a timely manner. 
Work closely with internal communications and content to further develop internal brand resources (such as 
training and asset management). 
Any other reasonable duties. 

 

Person Specification 
Essential skills, qualifications, experience, and attributes for shortlisting purposes 
Proven experience in a brand-related role. 
Track record of contributing to a successful brand roll-out, ideally across a complex organisation. 
Excellent project management skills including time-management, with an ability to work under pressure and 
to deadlines. 
Understands brand principles including key components of a brand identity. 
Confident collaborating with a range of internal and external contacts face to face and remotely. 
Other essential requirements assessed at interview and/or through a practical assessment 
A proactive and solutions-orientated approach, with the ability to anticipate and mitigate risks and 
challenges. 
Results driven and values brand impact across an organisation.  
Excellent written and verbal communication skills with high levels of attention to detail.  
A pro-active team player who isn’t afraid to ask questions and has a can-do attitude. 
Commitment to the aims and objectives of Dogs Trust. 
Desirable skills, qualifications, experience, and attributes 
Experience and understanding of accessibility and EEDI. 

 

Our values and behaviours 
The culture at Dogs Trust is based on our values and behaviours which underpin everything that we do. 
 
We dream big  
Thinking boldly – We channel our passion and commitment to be open to new ideas and possibilities, and 
to be brave enough to generate and try out new ways of working.  
Embracing change – We have the courage, imagination and flexibility to focus on what really matters and 
adapt as needed to turn our dreams into reality.   
  
We’re on the ball  
Staying curious – We pay attention to what’s going on around us and remain open-minded. We learn from 
others and consider different angles and perspectives.  
Focusing on impact – We are passionate about the difference we make. We use our knowledge and 
experience to plan our work, solve problems effectively and achieve what we set out to do.  
  
We make things happen  
Being proactive – We have a positive, can-do attitude. We actively build strong relationships with others to 
solve problems and create opportunities.  
Working together – We are collaborative and inclusive. We create relationships based on kindness, trust 
and respect to bring out the best in ourselves and others.  

 

Additional information 
Roles based at our London office operate a smarter working model, which includes working from the London 
office and from home, depending on the task. 
Travel to other Dogs Trust locations or will be required.   
This role may require working outside of standard office hours, including evenings and weekends, depending 
on project needs. 
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