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Job Description 

 

Job Title: Head of Digital & Marketing 

Department/Division/Faculty: Imperial College Union 

Campus/Location: South Kensington Campus  

Job Family/Level:                            Professional Services Level 4 

Responsible to:              Director of Support Services  

Line Management for:                   Designers, Content & Communications Coordinators, Senior Web 
Developer, Systems Specialist 

Key Working Relationships 
(Internal): 

Imperial College Union Senior Management Team, College Marketing 
Staff, Elected Officer Trustees, Staff teams 

Key Working Relationships 
(External): 

Other Students’ Unions, External Suppliers 

Contract type:  Full time and permanent 

Purpose of the Post 
The Head of Digital & Marketing drives the Union’s digital presence and marketing function, reporting to 
the Director of Support Services. The role is pivotal in developing and executing comprehensive digital 
and marketing plans that align with the Union’s strategy while providing valuable insights into consumer 
behaviour and market trends for our core services. 
 
The role will enhance the Union’s digital accessibility, web content design and social media, while 
supporting our Membership teams to communicate the benefits of the organisation and our Commercial 
teams to create and promote a sector-leading offer to our members. 
 
By overseeing the Digital & Marketing team, this role aims to create a seamless and inclusive digital 
experience for users, while also developing and implementing effective marketing strategies that resonate 
with our target audiences. Through a data-driven approach, the Head of Digital and Marketing will offer 
actionable insights that contribute to the continuous improvement and success of the organisation. 
  

Key Responsibilities 
 
Digital 

• Support the development and lead the implementation of a robust digital plan in line with the 
organisation’s strategic objectives. 

• Ensure digital accessibility across all platforms to create an inclusive user experience. 

• Supervise the design of web content, ensuring that it is engaging, informative, and in sync with our 
brand guidelines. 

• Oversee the management of web development projects, ensuring timely delivery and operational 
efficacy. 

• Manage a team of web developers and systems specialists to maintain, develop, or procure digital 
systems in a compliant and secure manner. 

• With the Union’s systems specialists, maintain and keep secure the Union’s main database and 
data sources in compliance with the General Data Protection Regulations (GDPR). 

 
Marketing 

• Develop and deliver communications plans, while supporting the Senior Management Team in the 
development of an overarching communications strategy. 
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• Manage the brand portfolio by developing and delivering effective brand strategies and 
campaigns. 

• Develop the Union’s brand where appropriate and required and keep our visual identity updated. 

• Analyse data to provide insightful reports for evaluating the effectiveness of marketing activities 
and strategies. 

• Lead the marketing team, fostering a culture of innovation and excellence. 

• Provide commercial marketing support to enhance revenue streams. 

• Develop and implement publicity and public relations campaigns to ensure the Union’s brand 
meets the expectations of its members. 

• Manage the organisation’s social media presence, ensuring consistency and engagement. 

• Oversee the management of graphic design elements, ensuring that all visual materials align with 
brand guidelines and effectively convey the desired message. 

• Direct the creation and placement of signage for both digital and physical spaces to enhance 
brand visibility and audience engagement. 

• Develop and implement email marketing campaigns aimed at different segments of our audience, 
ensuring high engagement and ROI. 

• Oversee the general development and optimisation of communications channels to ensure that 
they effectively serve the organisational objectives and reach the target audiences. 

 
Insight 

• Gather data from various sources, including customer engagement metrics, web analytics, and 
sales performance, to form a comprehensive dataset. 

• Conduct rigorous analysis of the collected data to identify trends, patterns, and areas for 
improvement. 

• Compile insightful reports based on the data analysis, clearly outlining the effectiveness of existing 
marketing activities and strategies. 

• Utilise the reports to inform and fine-tune future marketing plans, ensuring that they are data-
driven and aligned with organisational objectives. 

• Share the insights with the Senior Management Team and relevant stakeholders to facilitate data-
driven decision-making across the organisation. 
 

General 

• Line manage team members, promoting professional development and a positive work 
environment. 

• Lead recruitment efforts to attract, retain, and develop top-tier talent in digital and marketing 
domains. 

• Exercise prudent budget control to ensure all activities and projects are executed within financial 
parameters. 

• Manage relationships with external suppliers, negotiating contracts and ensuring the delivery of 
high-quality services and products. 

• Dedicate efforts to minimize the Union's environmental footprint and advocate for environmentally 
and ethically responsible practices in alignment with Union's policies.  

• Perform any other tasks consistent with the position's level, essence, and intent. 
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Person Specification 

 

Requirements 
Candidates/post holders will be expected to demonstrate the following:  

Essential (E)/ 
Desirable (D) 

Education  

Good general education, typically to the Higher/A level equivalent.  E 

University degree or equivalent experience (Such as CIM).  D 

Experience  

Experience of leading a team in a marketing role E 

Experience of managing technical development D 

Experience of developing and enhancing an organisation’s digital presence  E 

Experience of developing and delivering marketing plans with clear metrics of 
success 

E 

Experience of managing marketing/technical budgets E 

Experience providing market research or insight reports for decision making E 

Experience with external supplier relations, including managing contracts and 
relationships with third-party providers 

D 

Knowledge  

An understanding of brand management, including the implementation of brand 
strategy 

E 

Familiarity with data gathering and analytics methods for assessing the effectiveness 
of marketing initiatives 

E 

A firm knowledge of good processes for collaboration between teams and the wider 
organisation 

E 

A good working knowledge of the wider students’ union sector and higher education D 

Skills & Abilities  

Team management skills, including the ability to lead and inspire a team E 

Effective communication skills for conveying information clearly to both the team and 
stakeholders 

E 

A confident, resourceful, and creative individual who can operate in a challenging 
and changing environment with competing demands 

E 

Exceptional verbal and written communication skills and ability to write, edit and 
proof written copy   

E 

Strong project management abilities, including organisational skills for overseeing 
multiple projects simultaneously 

E 

Excellent technical and IT skills with proficiency in web platform management E 

Excellent customer service skills with the ability to establish and maintain effective 
working relationships 

E 

Proven ability to act with integrity and respect as well as deal with conflict and 
emotionally distressing matters 

E 

Negotiation skills for contract discussions and managing external relationships D 
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Further Information 

 

Please note that job descriptions cannot be exhaustive, and the post-holder may be required to undertake 
other duties, which are broadly in line with the above key responsibilities. 

 

Imperial College is committed to equality of opportunity and to eliminating discrimination. All employees are 
expected to follow the Imperial Values & Behaviours framework. Our values are:  

• Respect               

• Collaboration 

• Excellence           

• Integrity 

• Innovation 

Employees are also required to comply with all College policies and regulations paying special attention to: 
Confidentiality, Conflict of Interest, Data Protection, Equal Opportunities, Financial Regulations, Health and 
Safety, Information Technology, Smoking, Private Engagements and Register of Interests. They must also 
undertake specific training and assume responsibility for safety relevant to specific roles, as set out on the 
College Website Health and Safety Structure and Responsibilities page. 

As this post is exempt from the Rehabilitation of Offenders Act 1974, a satisfactory Disclosure and Barring 
Service (DBS) check, at the appropriate level, will be required for the successful candidate. Further 
information about the DBS disclosure process can be found at: http://www.homeoffice.gov.uk/agencies-
public-bodies/dbs/ or by telephoning 03000 200 190. You may also wish to view the College’s DBS webpage 
for policy statements on the Recruitment and Employment of Ex-Offenders and the Secure Storage, Use, 
Retention & Disposal of Disclosures and Disclosure Information. 

The College is a proud signatory to the San-Francisco Declaration on Research Assessment (DORA), which 
means that in hiring and promotion decisions, we evaluate applicants on the quality of their work, not the 
journal impact factor where it is published. For more information, see https://www.imperial.ac.uk/research-
and-innovation/about-imperial-research/research-evaluation/ 

The College believes that the use of animals in research is vital to improve human and animal health and 
welfare. Animals may only be used in research programmes which are ultimately aimed towards finding new 
treatments and making scientific and medical advances, and where there are no satisfactory or reasonably 
practical alternatives to their use. Imperial is committed to ensuring that, in cases where this research is 
deemed essential, all animals in the College’s care are treated with full respect, and that all staff involved with 
this work show due consideration at every level. Find out more about animal research at Imperial. 

We are committed to equality of opportunity, to eliminating discrimination and to creating an inclusive working 
environment for all. We therefore encourage candidates to apply irrespective of age, disability, marriage or 
civil partnership status, pregnancy or maternity, race, religion and belief, gender reassignment, sex, or sexual 
orientation. We are an Athena SWAN Silver Award winner, a Disability Confident Leader and a Stonewall 
Diversity Champion. 
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