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Group Head of Brand & Campaigns 

Big Issue Group work towards one mission: to dismantle poverty through social business 
solutions.  This is an exciting opportunity to shape the brand and campaigns of an organisation 
working to end poverty in the UK. This role is pivotal in helping grow each of these unique 
services. 









You can read more about our work and impact goals here 

We are on a mission 
to dismantle 
poverty through 
social business 
solutions 



 





 



 



 

 

 

 

 

 

 

 

 

 

 

 

Group Head of Brand & Campaigns 

  

About  

Our marketing team is helping the organisation deliver greater impact. And so is the community 
around Big Issue. We want to reach more people, build stronger connections and generate the 
income that helps us create more opportunities for people facing poverty. 

We’re looking for a Group Head of Brand and Campaigns to lead how Big Issue Group shows up in 
the world. Someone who can build a strong, consistent brand across everything we do – and 
deliver campaigns that engage people, drive leads and revenue, and change perceptions of the 
work we do. 

 

Where: 

London 

Reports to:      Salary: 

Group Chief Marketing O icer    £50,000 - £57,000 per annum 

Term: 

Permanent – Full time, will consider 4 days 

 

 
 



 

Role Impact: 

You’ll lead the brand, marketing and social media strategy across the Group’s services. From the 
magazine to investment, recruitment and impact work, you’ll help make sure our story is clear, 
relevant and heard in the right places. 

 

In the role you will: 

• Brand: take the reins of our rebrand and work to develop a suite of multimedia content to 
target our audiences over time to change perceptions of the brand and drive brand 
momentum  

• Campaigns and Planning: Develop and own the Big Issue Group annual B2C and B2B 
Marcomms Activity calendar and deliver a cross-group communication platform and 
major group campaigns e.g. Christmas 

• Social media: own the Group Social Media Strategy, working closely with editorial to 
design the strategy and empowering teams to execute against it so that the organisation 
can continue to scale its social media community. 

• Story Telling: continue to optimise our impact communications framework executed 
through our customer journey to deliver against our mission, strengthen our reputation 
and change perceptions of the brand and work we do 

• Team Management: lead, motivate and develop one direct report and wider agency and 
freelance network.  

• Stakeholder Management: work collaboratively with a wide range of stakeholders across 
the business so they support with the continued roll out of our new mission, value 
proposition and re-brand  

• Agency Management: be responsible for the direction, output and performance of our 
cross group of agencies 

• Research & Insight: lead and develop key pieces of brand and consumer research with 
external agency partners 

• Content: preparing, writing and editing external materials e.g. company presentations, 
thought leadership articles, social posts, advertising, emails, etc. 

General Duties of Everyone who is part of Big Issue Group: 

• Being committed to the social objectives of the Big Issue Group 
• Being an ambassador for the Big Issue Group externally, and maintaining the 

professional reputation of your team internally 
• Maintaining awareness of all other aspects of the Big Issue’s work and assessing their 

implications for your team/role 
• Adhering to and implementing the Big Issue’s Equal Opportunities, Health & Safety 

and other policies. 
• Undertaking any other ad hoc duties as and when required by your manager 

 

  



 

 

Skills, Knowledge and Experience:  

• Reporting into the Group CMO, you will be a highly experienced Brand and Marketing 
professional 

• Experienced in working across a range of campaigns and brands   
• Highly experienced in external communications, brand management, consumer and 

brand research, advertising, social and digital marketing, telling brand and impact 
stories and an understanding of public a airs and policy campaigning  

• Ability to think strategically and commercially, whilst being a team player who is 
positive and hands on, working and delivering at pace 

• Able to maximise small budgets and work with pro-bono partners  
• Experienced in leading projects from start to finish and able to lead cross group, 

multidisciplinary project teams  
• Experienced in managing and building strong relationships with multiple senior 

internal stakeholders and external agencies  
• Major drive and resilience to deliver excellence amidst tight timelines and changing 

circumstances 
• Outstanding written, visual and verbal communicator 
• You believe in and support the Big Issue’s social business model and objectives 

 







If you find this opportunity a potential exciting next step in your 
career and you wish to apply for this role, please apply via the 
advert on our jobs page:  

 

https://thebigissue.livevacancies.co.uk/#/job/details/400 
 

If you have any questions or would like to discuss the role please 
contact us at talent@bigissue.com. 

 
 
 
 
 


