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Role profile  


	Job Title

	Senior Individual Giving Executive - Donor Development.


	Reports to (Job Title)

	Senior Individual Giving Manager – Appeals and Raffles


	Directorate / Function

	Fundraising

	Supervises

	None

	Job Level

	E

	DBS Required

	YES
	




About Us
Great Ormond Street Hospital Children’s Charity exists to transform the lives of seriously ill children giving them the best chance to fulfil their potential.

We put children and families at the heart of our work; our fundraising income supports the research, care and advocacy that will have the greatest impact on the children and families we serve.

To achieve our ambitions, we work in partnership with Great Ormond Street Hospital and UCL Great Ormond Street Institute of Child Health, along with other charities and funding bodies, academic industry and corporate partners, and patients, families, and the public.

As an employer, we are ambitious, innovative, and embrace change. We foster an environment of inclusivity and support, enabling our staff to be their best and to thrive at work. In everything we do we are guided by our values of courage, care, and curiosity.

Role Purpose
The purpose of this role is to lead on the day-to-day delivery of digital prospecting and one-off supporter appeals and raffles, working closely with Brand and Communications to capitalise on hero campaigns such as the Build it. Beat it appeal for the Children’s Cancer Centre at GOSH supporting the charity’s ambitious transformational growth plans to drive voluntary net income.
Day to day, to lead on working with internal stakeholders and agency partners to deliver acquisition and retention plans on time, to budget, meeting KPIs.



Main duties & responsibilities
The main duties and responsibilities of the role holder are as outlined below:
1. To support the Senior Individual Giving Manager – Appeals and Raffles, in the day-to-day delivery of cash and raffle appeals, to both recruit and retain supporters, across a variety of different channels.

2. To define campaign briefs, timing plans and KPIs against agreed budgets for the cash and raffle appeals programme, and across direct mail and digital channels.

3. To work collaboratively with colleagues at all levels across the organisation in delivery of programmes such as Committed Giving to cross sell regular gifts, and Legacy Marketing on the integration of legacy messages in campaigns.

4. To ensure programmes meet Governance and Brand Reputation compliance measures. 

5. To manage third party agencies in delivery of day-to-day programme actions and to ensure that all activity reflects the values of the charity.

6. To be knowledgeable about data, its analysis to support the creation of acquisition and retention programmes.

7. To be confident on briefing data processes to meet the needs of acquisition and retention programmes.

8. To contribute to the wider Fundraising team, taking a proactive approach to working in a high-performing and collaborative environment.

9. To seek out innovative and agile approaches to working, adopting lean processes, and using supporter data to drive performance and supporter experience.

10. To work collaboratively across the directorate to ensure programmes are integrated and that opportunities to maximise lifetime value of supporters are leveraged to achieve wider fundraising impact goals.



Person Specification

Role: 	 The Person Specification states the minimum knowledge, skills and experience required to carry out the job and is used for both shortlisting candidates for interview and to identify the areas to explore as part of any assessment or selection for the role including interview.

E = Essential criteria; 	D = Desirable criteria

	Key requirements	
	Criteria



	Experience
	1. Strong knowledge and experience of appeal programme management, to optimise recruitment and future engagement.
1. Knowledge of both the commercial and charitable digital marketplace.
1. A direct marketing channel expert used to working across direct mail, digital, telephone, TV, Radio and offline fundraising. 
1. Strong working knowledge of fundraising regulation and standards, specifically in relation to public fundraising. 
1. An understanding of gambling commission legislation in relation to charity raffles and lotteries. 
1. An understanding of Innovation processes. 
1. An understanding of GDPR regulation.
1. Understanding of Equality, Diversity & Inclusion principles, and a commitment to applying them.
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	Knowledge



	1. Demonstrable supporter acquisition and retention expertise in delivering direct mail, digital, telephone, TV, Radio and offline fundraising programmes.
1. Experienced in managing the delivery of digital marketing campaigns able to operationalise end to end campaign plans. 
1. Strong project management skills.
1. Excellent interpersonal, communication and campaign delivery management skills to drive effective engagement with internal and external stakeholders and agencies.
1. Data literate; used to complex data management challenges.
1. Confident in data analysis to help inform supporter acquisition and retention strategies.
1. Able to map and monitor supporter journeys and produce data briefs for internal and external stakeholders.
1. Highly numerate with ability to budget and forecast expenditure against agreed metrics, tracking and reporting on performance and spend.
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	Skills



	1. Proven track record in delivery of appeals programmes.
1. Experience in delivering direct mail, digital, TV, Radio, Telephone and offline fundraising communications.
1. Experience in managing the delivery of digital marketing campaigns able to operationalise end to end campaign plans. 
1. Experience of developing new propositions, products, and integrated campaigns.
1. Experienced in tracking and reporting on performance, taking remedial steps to address under-performance.
1. Confident in campaign budget management.
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	Qualifications
	

	





This document is not a set of terms and conditions of your contract or an exhaustive list of duties. It is a guide indicating core responsibilities ad accountabilities attributed to the role. We expect all our employees to share and demonstrate behaviours and values in line with our aim of ensuring a welcoming, inclusive and productive organisation where respect, flexibility and collaboration are key.

All applicants for any post within Great Ormond Street Hospital Children’s Charity are required to declare any involvement, either directly or indirectly, with any firm, company or organisation that has a contract with the hospital or the charity. Failure to do so may result in an application being rejected, or, if it is discovered after appointment that such information is being withheld, then this may lead to dismissal. Great Ormond Street Hospital and the charity are regulated organisations and, as such, some employees may undertake a Disclosure and Barring Service (DBS) check and their name checked against the Violent and Sex Offender Register. The employee will have access to confidential information that may only be disclosed to parties entitled to receive it. Information obtained during the course, of employment should not be used for any purpose other than that intended. Unauthorised disclosure of information is a disciplinary offence.
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