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Job Description and Person Specification: 
Communications Manager

Job Title: 		Communications Manager
Location: 		Remote
Salary:		£38,000 per annum
Hours:		35 hours per week
Contract:		Full time, Permanent
Reporting To: 	Head of Fundraising and Communications
Responsible For: 	Marketing and Communications Coordinator
Closing Date: 	Midnight on Sunday 26th April 2026 

About Girls Friendly Society 
Established in 1875, GFS is one of the oldest UK registered charities working to support girls and young women. We believe in challenging gender inequality by empowering girls and young women. We achieve this by providing groups and opportunities for girls and young women to build friendships, gain confidence, and learn that they are unstoppable. We deliver a programme of activities designed to develop socio-emotional skills such as confidence, self-esteem, emotional wellbeing, and resilience, and recruit and train women volunteers to run those activities in a space designed for girls and young women. We prioritise working in areas of disadvantage.  
Further information about GFS can be found at www.girlsfriendlysociety.org.uk

About the job 
GFS are seeking a strategic, proactive and values-led Communications Manager to lead the delivery of our communications function and elevate our profile across audiences and platforms. The role will support the shaping and delivery of a communications strategy that amplifies our voice, showcases our impact, and builds trust and engagement with our community. You’ll work across all areas of the organisation to coordinate messaging, manage risk and lead communications activity that reflects our feminist values and purpose. 
The Communications Manager will oversee digital content, media relations, marketing and digital fundraising campaigns, working in close collaboration with the CEO, Leadership team and wider team. You will line-manage the Marketing and Communications Coordinator, ensuring high-quality content, storytelling and messaging are delivered consistently across all channels.
Areas of Responsibility 
Strategic Communications and Planning
· Lead the shaping, development and delivery of GFS’s communications strategy, ensuring it drives our mission and aligns with organisational priorities. 
· Plan and oversee multi-channel communications campaigns aligned with our mission, priorities and fundraising goals.
· Support the CEO and LT to build their public profile through thought leadership and strategic messaging.
· Develop GFS’s audience segmentation from the ground up and use this insight to identify opportunities to grow reach and engagement across supporters, funders, media and sector partners. 
· Ensure our communications are inclusive and considerate of diversity. 
Media and Press
· Oversee the press office function, developing key messages and maintaining systems for media engagement and risk response.
· Build and maintain strong relationships with journalists, media outlets, partners and stakeholders.
· Draft and sign off on press releases, media statements, opinion pieces and briefings.
· Monitor emerging risks, manage reputation and respond to media enquiries as required.
· Report on media performance and share insights and learning with the wider team.
Digital Fundraising, Social Media and Content
· Oversee the creation, sign-off and scheduling of engaging social media content across all channels.
· Develop the digital supporter journey working closely with the Head of Fundraising and Communications
· Provide strategic digital expertise to support implementation of GFS’ fundraising strategy, including innovative digital approaches, platform optimisation, and emerging technology opportunities.
· Lead the creation and optimisation of digital fundraising campaigns including individual giving, collaborating with the fundraising team to deliver compelling messages and engaging supporter experiences.
· Ensure all content and communications are accessible, values-led, inclusive and on-brand.
· Track engagement metrics and develop insight-led recommendations to optimise digital performance.
Profile Building and Reputation Management
· Lead the development of a strategy to position GFS as a credible, feminist voice on key issues working closely with the Head of Development and Impact. 
· Support senior leaders with briefings, talking points and presentation materials for public events and media appearances.
· Monitor communications risks, escalating as needed and supporting the GFS’s preparedness and response.
· Attend external events and conferences to represent GFS and keep abreast of trends in media and digital communications.
Leadership, Collaboration and Internal Communications
· Line-manage the Marketing and Communications Coordinator, providing support, development and regular feedback.
· Work closely with the Head of Fundraising and Communications to manage the communications strategy, work plan, budgets and external providers.
· Collaborate across GFS on cross-cutting communications projects, including digital transformation, supporter journeys, and brand development.
· Act as a brand champion, supporting consistency and clarity in tone, language and messaging across teams.
· Support the review of the GFS brand and implementation of any resulting changes

Person Specification
Essential
· Demonstrable experience in a strategic communications role with a track record of leading and implementing organisation wide communications strategies.
· Experience planning and delivering multi‑channel communications campaigns, aligned to organisational, fundraising or advocacy objectives
· Experience of managing digital fundraising marketing campaigns including supporter journeys and platform optimisation. 
· Proven experience of managing and delivering media relations, including developing key messages, preparing spokespeople, drafting press materials, and managing media risk and response.
· Experience overseeing digital content strategy, including social media planning, content creation, and insight led optimisation. 
· Strong understanding of communications risk and reputation management including escalation processes and crisis communications
· Excellent interpersonal and influencing skills with an ability to build trust with a wide range of stakeholders including journalists, partners, supporters, funders, and internal stakeholders.
· Excellent writing, editing and messaging skills, with the ability to craft clear, compelling content across channels. 
· Proven ability to lead and line-manage team members and/or external suppliers.
· Highly organised with ability to manage competing priorities and respond flexibly to emerging issues.
· Confident in digital tools including social media, email platforms, and CMS
· Experience contributing to organisational leadership, collaboration on crosscutting projects, and supporting senior leaders with briefings and public facing materials. 
· A commitment to feminist, inclusive and intersectional practice, with an understanding of inclusive communications and accessibility. 
· Alignment with the values and mission of GFS, and enthusiasm for elevating GFS’s voice in the sector.
Desirable
· Experience of working in the charity, feminist, youth or campaigning sector.
· Experience working on advocacy, public affairs or thought leadership.
· Familiarity with brand development or internal communications.
· Experience of working with SEO and Google Analytics or other insight platforms with the ability to introduce these tools to GFS. 
· Experience representing an organisation at events, conferences or external forums, including acting as an ambassador or spokesperson. 
· Understanding of emerging trends in digital communications, including accessible content, audience segmentation, and new technologies.
The ideal candidate would have empathy and enthusiasm for the objectives of GFS. 

How to apply? 
To apply for this role, please submit the following documents:
1. An anonymised CV Please remove your name and any other personal identifying details.
2. A personal statement Your personal statement should respond directly to the three application questions listed below. Please keep within the stated word limits.
3. The optional diversity monitoring form This is not seen by the hiring panel and is entirely voluntary.
Please send all documents to recruitment@gfs.org.uk. Your personal statement should address the following three questions:
1. GFS is a feminist, values led organisation. Please tell us about a time you shaped or delivered a communications approach that reflected specific organisational values. What was your role, what actions did you take, and what impact did it have? 
(300 words max) 
2. Describe a situation where you identified or managed a communications risk (e.g., media issue, sensitive messaging, reputational challenge). What steps did you take, who did you work with, and what was the outcome? 
(300 words max) 
3. Tell us about a digital communications or fundraising campaign you developed or led. How did you use audience insight to shape it, what channels or methods did you use, and what results did it achieve? 
(300 words max)
Closing Date: Midnight on Sunday 26th April 2026
If you require any adjustments to support your application or the interview process, please let us know — we’re happy to help.
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