Job Description
External Communications Manager
Directorate: Business Development and Partnerships
Reports to: Head of Communications
Hours: 30 hours per week
Salary: FTE £40-42K 
Location: Remote with regular travel to FitzRoy services, team meetings and stakeholder meetings as agreed.
________________________________________
About the role
FitzRoy is a national charity supporting people with learning disabilities, autism and mental health needs to live lives rooted in choice, meaning and happiness.
Building on recent growth and success and a proud legacy of values-led, person-centred support, we are strengthening our external voice. This is a moment of change for social care and we want to play a more active role in shaping its future, ensuring the people at the heart of it are seen, heard and involved in the decisions that matter.
This is a chance to help more people understand what good support looks like in real life – support that is shaped around each person's choices, relationships, ambitions and the things that matter to them. You will help amplify the voices, experiences and achievements of people with learning disabilities, autism and mental health needs, raise awareness of the issues affecting people we support and contribute constructively to wider conversations about social care.
You will work closely with fundraising and business development colleagues to support the profile of key campaigns, using stories, local insight and partnerships to raise awareness of FitzRoy's work and impact.
________________________________________
What we are looking for
We are looking for a confident, perceptive and warm communicator who can help strengthen FitzRoy's profile and reputation.
You will be someone who quickly understands context and culture, and who has the initiative and drive to spot opportunities and follow them through.
You may come from charity communications, PR, journalism, public affairs, stakeholder communications or another external communications background. You don’t need to have worked in social care before, but you will need to be interested in people, willing to learn quickly and able to handle stories about people's lives with care, respect and good judgement.

You will need to be as comfortable walking into a FitzRoy service, introducing yourself and listening to people's experiences, as you are drafting a briefing, writing a LinkedIn post, shaping a media line or spotting a story that could help more people understand our work.
Reporting to the Head of Communications, you will use curiosity, judgement and initiative to identify the insight, stories and opportunities that help key audiences understand FitzRoy's work and what it takes for people with learning disabilities, autism and mental health needs to live lives full of choice, meaning and happiness.
This is a delivery role with real influence. You will not be expected to set FitzRoy's external strategy alone, but you will be expected to bring ideas, advise colleagues, shape practical plans and turn opportunities into action. 
________________________________________
What you will be doing
1. Build FitzRoy’s external profile and sector voice
You will:
· Develop and deliver proactive external communications activity that raises awareness of FitzRoy’s work, expertise and impact.
· Build and maintain a pipeline of communications opportunities linked to organisational priorities, fundraising activity, service developments and business growth.
· Identify opportunities for FitzRoy to contribute constructively to sector conversations, using evidence, stories and insight from services.
· Create content that supports FitzRoy's position as a useful and credible voice for people we support, families, partners, commissioners and sector audiences.
· Use external channels – including LinkedIn, website, sector media, partner channels, stakeholder briefings, local opportunities and fundraising activity – to strengthen FitzRoy's profile with the audiences we need to reach.
· Identify and pursue opportunities for FitzRoy to secure relevant media, sector press, partner or local coverage, and develop the content needed to support those opportunities.
· Work with the Head of Communications to turn external communications priorities into practical plans, content ideas and opportunities for senior leaders, fundraising, business development and operational colleagues.

________________________________________
2. Gather stories and lived experience
You will:
· Visit services and attend events as agreed, gathering photos, video, quotes and stories linked to external communications priorities.
· Build trust quickly during service visits, creating relaxed conversations that help people feel comfortable sharing their experiences, ideas and achievements.
· Work with people we support, Nationwide – FitzRoy's forum for people we support – and colleagues to make sure external communications are authentic, respectful, consent-led and shaped by lived experience.
· Identify stories and examples that can be used across PR, stakeholder communications, social media, website content, fundraising and awareness-raising activity.
· Support colleagues across FitzRoy to understand what makes a strong story, photo or video, and how to share content with communications and fundraising colleagues.
________________________________________
4. Create content for external audiences and channels
You will:
· Working with the Head of Communications, develop clear, accessible and audience-focused content for families, partners, policymakers, commissioners and sector audiences across channels including website content, LinkedIn, briefings, case studies and media materials.
· Work with business development, fundraising and regional teams to identify examples and content that support commissioner, partner and fundraising communications.
· Work with the Head of Communications to draft and develop LinkedIn posts, briefing notes and speaking points for senior leaders.
· Identify opportunities for senior leaders and subject matter experts to contribute to external conversations, media activity, sector engagement and LinkedIn, and support them with the content, insight and preparation they need to do this confidently.
· Develop external-facing content for the FitzRoy website and identify opportunities to improve audience engagement, visibility and user experience, working with the Communications Officer on publishing, maintenance and search-friendly copy.
· Use audience insight, analytics and performance data to understand what content is reaching and engaging audiences, evaluate activity and improve future communications.
________________________________________
5. Spot opportunities and work collaboratively
You will:
· Stay curious about what is happening across FitzRoy's services, regions and wider operating environment.
· Help map and understand key audiences and stakeholders, including who holds influence, what matters to them, how those priorities may be changing and how FitzRoy can engage effectively.
· Monitor sector developments, media coverage, social media, website performance and policy conversations to spot opportunities, risks and learning.
· Build strong relationships across the organisation to understand frontline support, identify stories, evidence, innovation and examples of impact, and ensure external communications are accurate and credible.
· Spot opportunities to use service activity, sector news, fundraising campaigns and supporter activity as hooks for local profile-building, storytelling and wider awareness.
· Support senior leaders and colleagues with the content, insight and preparation they need to build external relationships and represent FitzRoy confidently.
· Help prepare messages and supporting materials where external issues or opportunities need a clear FitzRoy response.
· Develop creative approaches to increasing FitzRoy's visibility, influence and engagement, ensuring communications activity remains relevant and effective.
· Contribute to simple planning, tracking and evaluation so external communications activity is visible, joined up and always improving.
________________________________________
Working pattern and travel
This is a part-time role and we are open to discussing flexible working.
It is also a home based role with regular travel. The role includes monthly in-person meetings in London with fundraising and communications colleagues, as well as service visits and stakeholder meetings as agreed. As a guide our main areas of work are: Nottingham, Coventry, Oxfordshire, Hampshire, Norfolk, Suffolk as well as other locations.)   
You will need to a full clean driving licence and own car/access to a car for work travel.
________________________________________
Role dimensions
Key internal relationships
You will work closely with the Head of Communications, Communications Officer, Business Development, Fundraising, regional and service managers, senior leaders including the Executive Directors, Nationwide and other involvement forums.
Key external relationships
· people we support and their families 
· local and national journalists and media contacts 
· sector publications and commentators 
· commissioners and local authority stakeholders, where appropriate 
· partner organisations and sector bodies or networks 
· agencies and freelancers 
________________________________________
Person specification
Experience
Essential
We are looking for someone with:
· A background in external communications - PR, journalism, public affairs communications, stakeholder communications or a similar role. 
· A track record of leading communications initiatives, campaigns or projects from concept through to delivery and evaluation.
· The ability to work independently, manage competing priorities and deliver outcomes with minimal supervision.
· Experience identifying, developing and gathering stories, case studies and content that support profile-building and engagement.
· Experience developing clear, compelling written content for different audiences. 
· Experience working with content in a sensitive, ethical and consent-led way. 
· Experience building relationships with journalists, partners, stakeholders or external audiences.
· Ability to think about audiences and stakeholders and confidently ascertain who needs to hear from an organisation, where influence sits, what matters to them and how best to reach them. 
· Experience creating content for social media and/or websites and using basic data to understand what is working.
Desirable
It would be helpful if you have:
· Experience in health, social care, charity, public sector or values-led organisations. 
· Experience interviewing or working with people who have learning disabilities, autism or mental health needs. 
· Experience developing stakeholder briefings, policy-related communications or content for commissioners, partners or funders. 
· Awareness of issues affecting people with learning disabilities, autism and mental health needs, or the ability and willingness to develop this understanding quickly. 
________________________________________
Skills and approach
We are looking for someone who is:
· An excellent writer and editor, with strong message development skills.
· Able to translate complex information, policy and evidence into clear, accessible content for different audiences.
· A strong judge of tone, risk, sensitivity and reputational impact.
· Strong news sense and communications judgement, with the ability to identify opportunities, connect ideas and translate organisational activity into effective communications.
· Strong influencing and relationship-building skills, with the confidence to advise colleagues, shape ideas and develop audience-focused communications.
· Warm, confident and personable, with the ability to build rapport quickly with people we support, families, frontline colleagues and managers.
· A good listener, able to create space for people to share what matters to them.
· Naturally curious, with the ability to ask good questions and uncover stories, insight and opportunities.
· A strong storyteller, able to spot when a story would work best through written content, photography, video or social media.
· Able to think strategically about audiences, influence and routes to engagement, while being practical about what can be delivered in a small team.
· Confident using digital channels, analytics, insight and evaluation to understand what is working and improve communications performance.
· Confident capturing content using a phone, including photos, video clips and quotes.
· Self-motivated and proactive, with the ability to manage competing priorities and maintain momentum across multiple projects.
· Able to travel for service visits and organisational meetings, using public transport where practical, and able to drive with access to a car where services are not easily accessible by public transport.
· AI literate, with the editorial judgement to use tools appropriately for research, planning and drafting support, while checking, challenging and shaping any AI-supported content so final communications are human, accurate, ethical and true to FitzRoy's voice.
· Calm, practical and solutions-focused.
· Comfortable working in a small team where everyone contributes to planning, writing, content gathering and delivery.
________________________________________
Values and behaviours
You will be expected to work in a way that reflects FitzRoy’s values.
We see the person
Communications should be dignified, human and rooted in the lives, choices and voices of people we support.
We are brave
This role will help FitzRoy speak clearly and confidently about what needs to change in social care.
We are creative
This role will help find engaging ways to tell stories, reach audiences and show the impact of support shaped around people’s choices, relationships and ambitions.
________________________________________
Safeguarding, dignity and consent
FitzRoy is committed to safeguarding and promoting the welfare, rights and dignity of the people we support. You will be expected to follow safeguarding, consent, confidentiality and data protection processes at all times, particularly when developing stories, photography, video, media activity or external content involving people we support.

