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	Department
	
	Division
	
	Location
	
	Salary Band

	
	
	
	
	UK London
	
	E High 

	Reports to
	
	Matrix Manager
	
	No. of direct reports
	
	Value-based behaviour level

	[bookmark: Text1]National Events Manager
	
	     
	
	     
	
	Individual Contributor




	Purpose  
Recruiting and engaging supporters, building trust and collaboration to strengthen Christian Aid’s event and DIY fundraising activity and maximise participation in challenge events. Supporting the planning and delivery of impactful fundraising and stewardship initiatives, while working flexibly to contribute to wider team priorities and key fundraising moments.

Developing meaningful communications with Christian Aid’s supporters, churches, and volunteers to maximise engagement and create consistent, high-quality experiences.




	Main Areas of Responsibility & Accountability  
· Manage and develop the challenge events portfolio, including key events such as the London Marathon and Great North Run, ensuring delivery within agreed timelines and budgets and effective collaboration with stakeholders.
· Support the National Events Manager in planning and delivering Christian Aid’s owned event portfolio, contributing to successful delivery against agreed timelines and budgets.
· Develop and deliver tailored plans for event volunteer recruitment, recognition, and retention, fostering meaningful engagement and a positive volunteer experience.
· Take lead in growing DIY church fundraising, contributing to the acquisition of new supporters, deeper engagement with churches, and increased impact.
· Respond to enquiries relating to challenge events, DIY fundraising, and event volunteering, providing clear, timely, and solution-focused advice to stakeholders.
· Contribute to the growth of Christian Aid’s movement-building presence within church communities, supporting stronger connections and increased supporter engagement.
· Work in a collaborative, adaptable, and solutions-focused way, with a commitment to continuous improvement, high-quality delivery, and the flexibility to respond to evolving team priorities.
· Work flexibly and collaboratively across the Community Fundraising & Volunteering team, supporting the acquisition of new supporters, maximising income, and delivering campaign activity through effective fundraising appeals, resources, and stewardship.

	



	Key Decisions 
· Decisions within established practices and precedents, with opportunities to adapt approaches where appropriate to maximise the quality and effectiveness of project initiatives.
· Decisions as a member or leader of project groups, ensuring consistent and high-quality contributions to enhance Christian Aid’s event fundraising and volunteering,
aligning decisions with Christian Aid’s values and goals.

	
	Knowledge, Skills and Experience
Essential: 
· Demonstrable experience of delivering challenge events and/or other community fundraising events. 
· Demonstrable experience of using supporter or customer databases and other data sources to drive decision making. 
· Developed understanding of working with volunteers, including sector best practice. 
· The ability to work within a project management structure and manage complex projects and workplans. 
· Ability to work collaboratively with external suppliers and a wide range of internal stakeholders. 
· Ability to write persuasive materials for religious and secular audiences, and ability to assess creative work and edit copy. 

Desirable: 
· Demonstrable experience of working with church audiences. 
· Knowledge of global development issues and Christian Aid’s work. 
· Experience creating supporter and volunteer digital and/or print resources. 
· ​Relevant experience of direct and digital marketing in the voluntary or commercial sector.

	
	
	

	Problem Solving 
Analysing data on supporter and volunteer engagement, event campaign effectiveness, and income generation to uncover meaningful insights for evaluating and improving projects.
Deliver compelling communications that evoke an effective response and align with organisational values and goals.

	
	

	
	
	

	Key Interfaces 
Receiving and sharing information, providing clear and thoughtful explanations on fundraising matters to ensure mutual understanding.
Internal: Income and Public Engagement.
External: Agencies, Third party challenge event providers, Supporters, Volunteers, Churches and Partners.
	
	

	
	
	

	
	
	Travel

	
	
	In Country: 
	Global: 



image1.jpeg




