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Director of Marketing

Would suit: A bold and courageous marketing leader with a track record of significant
growth in donor/customer acquisition, who can make the most of increased
investment to significantly grow our donor base

Salary: £70,000-£75,000 + benefits

Location: Home-based or the option of a desk at our office in Oxford. We work when,
and where, we do our best work

Hours: Full-time (37.5 hours per week). Permanent
Reporting to: Robin Peake, Deputy CEO

Responsible for: Head of Story, Digital and Web Lead, PR/Marketing Officer.
Organisational chart available on request

Closing date: Friday 21 August at 9am

Interview date: Interviews will be held in Birmingham on Wednesday 2 September
How to apply: See below

Benefits:

33 days' annual leave, including bank holidays (pro-rata)

Up to 5 days’ extra leave to serve on the Board of an external organisation
Employer pension contributions up to 7.5%

Fully employer-funded life assurance

24/7 employee assistance programme

Tax-free home-working allowance

Family-friendly employer

Monthly in-person team days in Oxfordshire or the Chilterns

Your choice of laptop: Windows or Apple

Fully paid-for professional development opportunities.



Welcome from your potential manager

‘How will my people know that God loves them if they do not have God'’s word in their
language?’ — Ibrahim, Bible translator

Woycliffe Bible Translators exists so that everyone can know Jesus through the Bible.
But for far too many people —1in 5 people around the world — the message of the Bible
remains trapped in a language they can't understand.

But that's changing as we're seeing growth accelerate, in both income and active
donors (up 24% on last year; new donors are up 63%). That means we can support
more Bible translators than ever before, which means more local churches are
growing, and more lives are being transformed, as people hear and read the truth of
the Bible in a language they understand. Amazingly, more Bibles have been translated
in the past 30 years than the previous 2,000!

But we're not satisfied. There is more to do. Too many people are living and dying
without being able to know Jesus through the Bible — and they are being underserved
by Wycliffe not being better known and more widely supported.

We have ambitious goals to grow our donor base from 6,000 to 27,000 people by 2032
(around 28% a year). That's not fantasy. It's based on three things: good foundations,
with a talented team in place who're excited about change and motivated by progress;
the current growth we're seeing; and the investment we're planning. Our thinking is
shaped by Byron Sharp's How Brands Grow and Alan Clayton’s Great Fundraising
Organizations, both of which call for bold investment for the long term.

In this new Director of Marketing role, you will lead us to invest significant resources
with courage and conviction — spending money on top-of-funnel marketing today to
make fundraising easier tomorrow. You'll bring a campaign mindset to communicate
with volume and impact. You'll help us connect with new audiences in a deeply
personal way, using stories and emotion to move them to tears and move them to act.

While not sitting on the Senior Leadership Team, this is a significant role in a great
charity. We're a genuinely remote-first organisation, with a strong emphasis on culture,
recognised last year as the only Christian charity in The Sunday Times Best Places to
Work list. | recognise that recruitment is a two-way street. If a conversation is helpful
for you, as you discern if this is the right next step for you, feel free to reach out to me
using my details below. We would love you to consider using your skills and talents in
this role so that we can say ‘Yes!' to supporting more Bible translators and we can live
in a world where everyone can know Jesus through the Bible.

Robin Peake
Deputy CEO
rpeake@wycliffe.org.uk | 01865 415863



mailto:rpeake@wycliffe.org.uk

Key responsibilities

1. Accelerate donor acquisition to grow our donor base from 6,000 to 27,000
people by 2032, with a focus on regular giving

e Develop and deliver a strategy to invest funds with courage to accelerate
growth in new donor recruitment across a number of channels.

e Maximise external agencies (such as Arkyard) to grow active donors
through digital channels, leveraging content that moves people to act.

e Test new acquisition products and channels, scaling up those that work.

2. Make Wycliffe an easier charity to support by making our cause visible,
emotive and trusted in the spaces where our audiences are

e Direct an increased budget to grow cause/brand awareness so that our
target audience viscerally understands the profound spiritual reality of
life without the Bible, making our cause impossible to ignore.

e Scale our festival strategy, working with the Director for Churches on
New Wine and deciding which festivals we should invest in next.

Deliver effective PR, getting Wycliffe stories out in the media.

e Champion the supporter experience, making it easy to act/donate and
using automation to create frictionless journeys.

e Invest appropriately in organic social media.

3. Bring a campaign mindset to Wycliffe, marrying deep audience insights with
emotional excellence and exquisite storytelling to deliver disciplined,
high-impact messaging at scale

e Lead us to deliver joined-up campaigns — as opposed to individual
activities — for maximum impact, ensuring that digital (web, email, social)
and print (magazine) channels amplify disciplined messaging.

e Support the Head of Story to tell exquisite stories that move people.
Champion brand distinctiveness and clear messaging, ensuring we cut
through the noise and grab people's attention.

4. Lead and empower a talented team and collaborate closely with colleagues
to deliver high performance

e Lead the Marketing team to achieve results and flourish at work.

e Work closely with the new Director for Supporters (currently recruiting)
and others in the Church and Supporter Relations department to create
alignment and achieve clear organisational goals.

e Identify capacity and capability gaps in the team, adding resource
through staff, freelancers or consultants to ensure we grow at pace.

e Support other departments with your marketing expertise, eg supporting
mission partner mobilisation and volunteer recruitment.

5. Other responsibilities

e Monitor progress rigorously, including budgets and forecasts, and
provide strong oversight of lead and lag indicators.

e Utilise Al and other technology to implement lean processes that drive
growth and innovation without introducing unnecessary bureaucracy.

e Carry out other duties, projects and responsibilities as required.



https://arkyard.com/
https://docs.google.com/document/d/1q_Hm6nSbJ2B6UtELb6skIAiGQlMoS4v-Ayw-isWyOF8/edit?tab=t.0

Person specification

Experience and knowledge of:

Proven track record in scale-up growth: Substantial
experience leading marketing functions that have delivered
significant, measurable growth in customer or donor
acquisition

Team leadership: Experience in unlocking the creativity in
teams, inspiring alignment towards shared goals, with a track
record of successfully leveraging freelancers or consultants

Campaign management: Proven experience designing and
executing fully integrated, multi-channel marketing
campaigns that deliver volume and impact

Experience in managing paid digital channels for acquisition
(especially Meta), either in a hands-on or oversight role

Budget and performance oversight: Solid experience in
managing substantial marketing budgets andforecasting, and
using data-driven insights (both lead and lag indicators) to
monitor campaign success and ROI

Brand and PR strategy: Experience in directing brand
awareness strategies and managing PR initiatives to land
stories in mainstream or niche media

Qualifications:

Evidence of serious professional development alongside your
career

A professional marketing qualification, eg Level 7
Postgraduate Diploma in Marketing from CIM

Skills:

Able to unlock a deeper level of exquisite storytelling, placing
a high value on emotional excellence. Able to deeply
understand audience insights and translate them into visible,
emotive, and trusted messaging that moves people to action

Instinctively collaborative with exceptional interpersonal skills
to work with other leaders

Essential

v

Desirable



Tech-savvy and an Al-adopter, excited by the potential that
these new tools offer us, and able to demonstrate a
forward-thinking mentality to establish lean, efficient
processes that minimise unnecessary work, maximise the
supporter experience and unlock human creativity in your
team

Strategic courage and agility, demonstrating a ‘test and learn’
mindset; comfortable taking calculated risks with budget
investments, scaling successes quickly, and pivoting away
from failures

Numerate, paying attention to results. You know your goals
and you know how you're doing against them

High degree of personal organisation and self-management,
with the ability to prioritise, multitask and work to deadlines

Self-starter with a can-do attitude, able to use own initiative
and work independently, but also as part of a diverse team

Competency with standard office software. We use Google
tools (Gemini, Docs, Sheets etc)

General:

It is an occupational requirement of this role that you have a
clear, personal commitment to the beliefs set out in our
Statement of Faith and Doctrinal Position Statement. See
below: Applying your Christian faith*

Able to work outside normal work hours as and when required
Right to work in the UK, and UK-based

Excellent verbal and written communications

Professional manner with the ability to develop good working
relationships internally and externally, while working remotely

Willing and able to travel as required by the role

U N X



Data protection

A basic DBS check may be requested in the event of a successful application.

We take your privacy seriously and will not give your data to any other organisation for
their own purposes. For more information on our privacy policy see
wycliffe.org.uk/privacy.

Applying your Christian faith

The Christian faith is central and foundational to all that Wycliffe does, and in why we
work, what we do, and how we work. As a result, all roles within Wycliffe are assessed
as to whether they require the postholder to be a Christian who has a clear personal
commitment to the beliefs set out in our Statement of Faith and Doctrinal Position
Statement. Where this is found to be a legitimate and proportionate requirement, the
role will carry an Occupational Requirement as per the Equality Act 2010.

This role you are applying for carries an Occupational Requirement due to the key
responsibilities and person specification set out above, marked with an asterisk (*). As
a result, we would expect you to:

e Commit to upholding historically accepted biblical standards of behaviour in all
aspects of life as laid out in our Statement of Faith and Doctrinal Position
Statement (which will be shared with you if you are invited to interview)

e Commit to our values
Commit to prayer — we depend on God for all that we receive and all that we are
able to do and achieve. No matter whether we are out and about interacting
with supporters or partners, or in the office making sure the organisation
continues running, we wouldn't be able to achieve it without God. So prayer is
included as a regular part of our team meetings, and all members of staff at
Wycliffe are expected to actively participate in, and take turns leading, staff
prayer meetings held each working day

e Be able and willing to give account of a living faith in Jesus Christ within
settings and contexts appropriate to day-to-day responsibilities

e Provide evidence of regular participation in the life of a local church.

As part of the application and interview process, we will be asking for supporting
evidence and information so that we can consider whether you fulfil this Occupational
Requirement. This may include (but isn't limited to) a reference from a church leader,
an ability to articulate your Christian experience, a commitment to our Statement of
Faith, Values and Doctrinal Position Statement, as well as questions to probe these
areas at interview.


http://wycliffe.org.uk/privacy
https://wycliffe.org.uk/about/values

How to apply

To apply, visit our careers site and complete the short online application, attaching
your CV and a covering letter (no more than two pages) summarising why you're
applying, how you meet the person specification, and telling us about your personal
Christian journey and church involvement.

About Wycliffe Bible Translators

1in 5 people worldwide are still waiting for the Bible to be translated into the language
they understand best. That's 1.5 billion people!

We are working to create a world where everyone can know Jesus through the Bible.
We serve local partners worldwide as they bring God's word to their communities in
the languages that speak to them best.

Find out more at wycliffe.org.uk. Read more in our guide for potential job applicants or
watch this video to see what our staff say about working here.

Statement of Faith

1.  We believe the Bible, the inspired word of God, is completely trustworthy,
speaking with supreme authority in all matters of belief and practice.

2. We believe in one God, who exists eternally in three persons, the Father, the Son,
and the Holy Spirit.

3. We believe all people, being created in the image of God, have intrinsic value, but
as a result of sin are alienated from God and each other, and therefore in need of
reconciliation.

4. We believe that Jesus Christ, the Son of God, born of the virgin Mary, is fully God
and fully human; he demonstrated God's love for sinners by suffering the penalty
of death in their place, rose bodily from the dead and ascended to heaven where
he intercedes for his people.

5. We believe all who repent and trust in Jesus Christ alone as Lord and Saviour are,
by the grace of God, declared to be right with him, receiving forgiveness and
eternal life.

6. We believe the Lord Jesus Christ will return personally in glory, raise the dead, and
judge the world.

7. We believe all people will rise from the dead, those who are in Christ to enjoy
eternal life with God, and those who are lost to suffer eternal separation from him.

8. We believe in the Holy Spirit who imparts new life to those who believe in Christ;
through his indwelling presence and transforming power he gives assurance and
equips believers for holy living and effective service.

9. We believe the Church is the body of Christ, the fellowship of all believers, and is
commissioned to make disciples of all nations.
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