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WELCOME 
 

 

Thank you for your interest in the role of  

Director of Audiences at HOME. 
 
HOME is Greater Manchester’s vibrant cross art form centre. 

We commission, create and present theatre, visual art and film and provide 

a space for experimentation where art forms meet and interconnect. 

HOME’s programming is political, international and experimental. 

 

HOME first opened its doors in May 2015: a new, £25m multi-art form venue 

for Manchester, operated by Greater Manchester Arts Centre (GMAC). 

Since opening, we have welcomed over 3 million visitors and contributed 

over £101 million to the Greater Manchester economy.  

 

We became one of the few UK organisations to produce new work across 

theatre, visual art and cinema, achieving local, national and international 

artistic recognition.  

 

Our programme is presented across: 

• Five state of the art cinemas, presenting one of the UK’s most celebrated 

programmes of independent film 

• Two theatres – c.500 seat proscenium arch T1 and c.130 seat flexible 

studio theatre T2 – presenting HOME produced productions 

• 500m2 contemporary visual art space 

• Digital platforms 

• Talent development and engagement spaces 

• In the communities of Manchester 

 

HOME also relies on trading and secondary income to support the charity, 

including two bars, a restaurant, event spaces and retail space. 

 

If you require a large print version of this recruitment pack, or any 

reasonable adjustments to apply for this position, please contact 

recruitment@homemcr.org. 

  

mailto:recruitment@homemcr.org
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OUR VISION  
& MISSION 
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HOW WE WORK  
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Equality at HOME 
 

HOME is an inclusive employer, and we are committed 
to championing anti-racism, equality and diversity 
through the way we work, and the work we make 
and present.  
 
We want our workforce to reflect the diverse communities of 
Greater Manchester and we welcome candidates from all 
backgrounds. We actively encourage and support applications 
from groups who are currently underrepresented across the arts 
sector, including members of the Global Majority, d/Deaf and 
disabled applicants and individuals from lower socio-economic 
backgrounds.  
 
HOME is a Disability Confident Employer, and a Supporter of the 
Greater Manchester Good Employment Charter. 
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THE ROLE 
 

 
Director of Audiences works closely with and supports the Executive Director/Joint CEO in 
delivering the vision, mission and strategy for HOME. Through strategic leadership of the 
Marketing and Communications and Commercial Operations Teams. 
 
This role will ensure HOME continues to:  
 
• Meet or exceed audience targets, and work to ensure HOME’s audience is representative 
of Manchester.  
• Increase income generation through ticket sales, private hires and ancillary trading.  
• Increase HOME’s profile across press, media and stakeholders, and to oversee digital 
communications including website and social media platforms.  
• Ensure effective ticketing solutions and data management, and the highest standards in 
customer care.  
 
This role also supports and works with the Executive Team in developing and defining the 
strategic direction for HOME. It also supports the Executive to report into the GMAC board 
and sub-committees.  

 

 

 

The Team 
 
The Marketing and Communications and Commercial Operations teams are responsible for 
building and retaining audiences, visitors and participants to HOME, and articulating its 
mission and vision to stakeholders. The teams are responsible for achieving visitor and 
income targets for HOME’s cross-arts programme, and ensuring the audiences are diverse 
and reflective of the city. This includes the customer facing areas of HOME: Box Office, FOH 
teams, events and retail staff, ensuring that our customers receive the highest standard of 
customer care, service and engagement. It also encompasses the ticketing function: 
ensuring that data is effectively managed and utilised to the benefit of the charity. 
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KEY INFORMATION 
 

 

Salary Up to £56,700 per annum 

Contract This post is full time, permanent office based in Manchester 

Hours of work 

 

 

40 hours, inclusive of meal breaks 

 

Exact hours of work as required by the job. Overtime payments 

will not be made, however time off in lieu, with line manager’s 

agreement, will be available to cover any additional hours 

worked. 

Holidays 
25 days per annum, plus statutory holidays – rising to 30 days 

after 5 years’ service 

Pension 
GMAC Ltd operates a company pension scheme with a 3% 

company contribution, that is available to all staff 

Other benefits 

Free cinema tickets 

Discounted theatre tickets 

Employee assistance scheme 

Cycle to work scheme 

Discount in the HOME shop and restaurant 

Probationary period 6 months 

Notice period 3 months 
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JOB DESCRIPTION 
 

Purpose 

This role works closely with and supports the Executive Director/Joint CEO 

in delivering the vision, mission, and strategy for HOME. Through strategic 

leadership of the Marketing/Communications and Commercial 

Operation Teams. 

 

Team Marketing Communications, Customer Services, Hires 

Reports to Executive Director/Joint CEO 

Responsible for Head of Commercial Operations and teams & Heads of           

Marketing and teams 

 

 

Main duties  

 

Strategic Planning 

• Provide strategic direction to the marketing department through the execution and 

monitoring of a dynamic marketing and ticketing strategy and audience 

development plan. 

• Ensure that HOME’s digital marketing and comms is delivering to a high standard and 

is effective across numerous outlets and platforms. 

• Work with the Executive Director, Head of Theatre, Head of Film and Head of Visual 

Art to strategically inform choices that help ensure that our audience and box office 

targets are achieved. 

• Act as ‘brand director’ ensuring consistent use of HOME’s brand guidelines in all 

marketing communications material across the organisation. 

• Oversee and sign off all campaign plans to ensure they are aligned with the strategic 

goals of the organisation. 

• Work with the Executive Director to develop the pricing and demand management 

strategy to increase yield, income, and audience. 

• Work with colleagues across the organisation, including development, events/hires, 

food & beverage, and retail, to support their strategies in developing income for the 

organisation. 

• Lead on significant marketing relationships including Visit Manchester, Marketing 

Manchester, Audience Agency, Cultural Destinations Steering Committee, City Co 

• Support the Executive Director in reporting into key funders and stakeholders including 

Manchester City Council, Arts Council England, Greater Manchester Combined 

Authority and British Film Institute. 

 

Management 

• Lead the Marketing/Comms team and Customer Service team, directly line 

managing the Head of Marketing, Head of Customer Experience supporting them to 
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lead and develop their departments. Ensure that targets are met, and budgets 

adhered to. 

• Ensure the best possible communications between the Marketing and 

Communications function and the other teams at HOME. 

• Oversee appraisals of the teams and ensure HR processes are adhered to.  

 

Audience Development 

• Develop and implement an active audience development strategy across all 

artforms, and work with the Marketing team to ensure audience development 

objectives are met. 

• Develop a dynamic marketing strategy for HOME that informs campaigns to meet 

HOME’s financial targets are met. 

• Work with the Head of Marketing and Programming Team to grow and diversify 

audiences for our programme. 

• Contribute to developing and implementing an access policy that ensures HOME’s 

programmes are open to the widest possible audience. 

 

PR, Media, and Communications 

• Work with the Press and Communications Manager to plan and implement a Comms 

Strategy to best articulate the mission, vision, and objectives of HOME across the 

widest possible range of platforms. 

• Work with the Press and Communications Manager to develop HOME’s digital 

communications including website and social media. 

• Work with the Executive Director and Development Director to develop and 

implement a stakeholder map and engagement strategy. 

• Work with HOME’s Head of People and Press and Communications Manager on an 

internal communications strategy. 

 

Customer Service 

• Lead the customer facing departments at HOME line managing the Head of 

Customer Service championing the audience experience and effective 

management of the financial resources.  

• Work with the Head of Customer Service to ensure the correct training and 

management of the team. 

• Manage the Senior Box Office Systems & Data Manager and ensure that the Box 

Office operation is effective and efficient. 

• Develop a strategy for ticketing to deliver financial targets. 

• Work with the Head of ICT and Senior Box Office Systems & Data Manager to 

implement digital projects including developing the website and archive. 
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Job Description continued 
 

 

Additional duties  

 
• Perform all tasks in line with HOME's commitment to providing the widest audience 

access.  

• Contribute to good internal communication and business process management. 

• Be an advocate and ambassador for the organisation. 

• Implement GMAC policies, particularly those around diversity, anti-racism 

sustainability, and access.  

• Keep up to date with financial, administrative, and operational best practice.  

• Carry out duties as deemed appropriate by the Executive Director. 

• Work evenings and weekends as appropriate.  

• Undertake national and international travel as required. 
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PERSON SPECIFICATION  

 
 ESSENTIAL DESIRABLE 

Qualifications and 

Training 

Educated to degree level or 

equivalent in business, 

marketing, communications, or 

related field 

Relevant professional 

qualification 

 

Specialist 

Knowledge 

Excellent knowledge of and 

interest in the UK arts scene, 

especially the theatre and 

performing arts sector 

 

Knowledge of legislation 

relating to copyright, data 

capture & data protection 

 Excellent understanding of 

marketing processes, tactics, 

and delivery 

 

Experience Proven experience and 

knowledge in a similar role, with 

a demonstrated ability to 

deliver the key tasks detailed 

within the job pack. 

Experience of Box office 

systems and ticketing software, 

ideally Spektrix 

 

 Proven successful track record 

of growing attendances and 

sales 

 

 Experience of planning and 

managing budgets 

 

 Proven track record in 

delivering effective marketing 

and audience development 

campaigns that drive sales 

 

 Experience of analysing 

marketing metrics and 

producing reports that 

demonstrate the effectiveness 

of marketing campaigns 

 

 Experience of managing and 

developing direct reports 

 

 Experience of CRM systems 

and of using customer data to 

drive income. 

 

Practical Skills Excellent organisational, 

scheduling and planning skills, 

including an ability to prioritise 

a sizeable workload and 

delegate tasks accordingly 

Ability to use content 

production software 

 Strong IT skills  

 Excellent communication skills – 

able to motivate a broad cross 

section of both internal and 
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external partners, including arts 

professionals 

 Commitment to quality and 

accuracy and a great eye for 

detail 

 

 Ability to write great marketing 

copy suitable for a wide range 

of audiences and multiple 

marketing channels 

 

Disposition and 

Attitude 

Motivated collaborator and 

self-starter able to work calmly 

under pressure to 

deadlines 

 

 An excellent eye for detail and 

a problem solving 

attitude 

 

 An inclusive and motivating 

team leader 
 

 Ability to embrace change in 

current processes and to 

continually improve own 

performance and that of the 

team 

 

 Willingness to work unsociable 

hours, including evenings and 

weekends. 

when required. 

 

Other 

requirements 

Ability to understand and 

communicate HOME’s work 

and mission. 
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HOW TO APPLY 
 
 

 

 

The deadline for applications is Friday 22nd March 2024 10am. 

 

Please email an up-to-date CV with supporting statement providing 

examples linked to the JD and Specification. You can submit your 

supporting statement as a video if you prefer. Please ensure you provide 

examples of how you meet the Person Specification for this role in your 

supporting statement no more than 2 A4 pages or a video response 

(maximum 10 minutes). 

  

Email your CV and supporting statement or video response, to 

recruitment@homemcr.org along with a completed Equal Opportunities 

questionnaire https://forms.office.com/e/dN1q5m2CDM 

 

Unfortunately, due to the high response rates of previously advertised 

roles, we will not be able to acknowledge receipt of your application. 

 

Interviews will take place week commencing 2nd April 2024 

 

HOME strives to be an equal opportunity employer, committed 

to diversity and inclusion in the workplace. 

 

 

 

Thank you for your interest in this post. 

  

mailto:recruitment@homemcr.org
https://forms.office.com/e/dN1q5m2CDM
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