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	Role Profile: Digital Producer
	Role updated: 19/03/2025



	Department
	
	Division
	
	Location
	
	Salary Band

	Income and Public Engagement
	
	Communications 
	
	Global
	
	E Mid

	Reports to
	
	Matrix Manager
	
	Number of direct reports
	
	Value-based behaviour level

	Digital Content Editor
	
	0
	
	0
	
	Individual Contributor



	Purpose  
 As the Digital Producer, you will be pivotal in driving engagement and building support for Christian Aid by creating, managing and optimising high-impact digital content across the digital ecosystem. Collaborating with digital, media, and communications teams, you will craft and curate compelling website content – ranging from campaigns and blogs to audiovisual resources – that effectively communicates our mission. 

Your role will play a key role in supporting a seamless and meaningful user journey – from discovery through to conversion – and ensure that website content meets the needs of our audiences while delivering on organisational objectives. You’ll also bring a strong understanding of the technical side of content production, including SEO best practices, basic HTML/CSS, and confidence using content management systems. Experience working with analytics tools (e.g. Google Analytics - GA4, Hotjar, etc.) to track performance and improve content effectiveness will be key, as will an understanding of accessibility standards and digital optimisation techniques to continually improve reach and engagement.



	Main Areas of Responsibility & Accountability  
· ​​​​Support increased engagement across the Christian Aid digital ecosystem by driving supporter acquisition, campaign participation, and awareness of key initiatives.
· Create high-quality, compelling digital content that is accessible, SEO-optimised, user-centred, and aligned with our brand tone of voice and content guidelines.
· Use Google Analytics 4 (GA4) and other performance tools to research, monitor, and report on user behaviour — applying insights to optimise content and meet digital KPIs for maximum reach and engagement.
· Efficiently manage and deliver content and technical requests, ensuring timely, accurate, and high-quality resolution across a range of editorial and digital tasks.

	
	



	Key Decisions 
Delivers high-quality, on-brand content to deadline.
Ensures alignment with Christian Aid’s values, tone, and accessibility standards.
Escalates risks to timelines, content quality, or priorities as needed.
	
	Knowledge, Skills and Experience
Essential: 
Excellent copywriting skills, highly proficient in written English, with a sharp eye for detail and a commitment to high editorial standards. Able to translate complex information into content that is compelling, jargon-free and accessible.
Good experience producing digital content that adheres to strong UX (user experience) and SEO (search engine optimisation) principles. This includes sourcing images and producing videos, arranging photo shoots, and editing video content.
Confident in using SEO and content planning tools (e.g. Google Search Console, SEMrush, Frase, or Surfer SEO) to inform content creation, identify opportunities, and support continuous optimisation.
Experience using Google Analytics 4 (GA4) to monitor content performance and user behaviour. Able to interpret data and apply insights to improve content engagement, reach, and SEO ranking.
Experience with content management systems and website development, particularly using Drupal and working knowledge of basic HTML and web publishing standards.
Passion for international development issues and confidence in using language that aligns with Christian Aid’s values, tone of voice, and inclusive communication principles.
Excellent time and project management skills, with the ability to meet deadlines, prioritise tasks, and adapt to changing demands in a fast-paced environment.
Strong interpersonal and communication skills, with a collaborative and diplomatic approach to working across teams.
Analytical and evidence-based mindset, with the ability to make content decisions based on performance data, audience insights, and organisational goals.

Desirable
Google Analytics Certification (GA4)
Good understanding of Christian Aid’s audiences
Educated to degree level or equivalent qualification in a relevant
 discipline such as digital communications, marketing or journalism.





















	
	
	

	Problem Solving 
​​Applies a strong understanding of UK supporter behaviour, segmentation models (e.g. Changemakers, Mentors, Custodians), and digital engagement goals to shape content that drives action.
Demonstrates the ability to translate complex inputs — including technical briefs, campaign goals, and SEO data — into clear, user-friendly, and conversion-focused digital content.
Resolves content production challenges quickly and independently, including scheduling, technical limitations, and stakeholder feedback, while prioritising digital performance and editorial integrity.
Uses analytics tools (GA4, Hotjar, Search Console) to identify optimisation opportunities, and proactively improves content performance through data-driven iteration.
	
	

	
	
	

	Key Interfaces 

· External: Maintains an in-depth knowledge of the latest digital developments, donors, development sector and other relevant audiences. Works with agencies, partners, consortium partners and donors as required.
· Internal: Close working relationships with all colleagues responsible for generating digital content and technical requirements. Working closely with the development, web and digital marketing teams.  Maintain other key relationships with colleagues on across the organisation, on an as-needed basis.




	
	

	
	
	

	Travel
	
	

	In Country: 


	Global: Occasional 
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