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Role profile –Digital Analyst


	Job Title

	Digital Analyst

	Reports to (Job Title)

	Senior Insight and Performance Manager

	Directorate / Function

	Fundraising

	Supervises

	

	Job Level

	E 

	DBS Required

	YES
	




About Us
Great Ormond Street Hospital Children’s Charity exists to transform the lives of seriously ill children giving them the best chance to fulfil their potential.

We put children and families at the heart of our work; our fundraising income supports the research, care and advocacy that will have the greatest impact on the children and families we serve.

To achieve our ambitions, we work in partnership with Great Ormond Street Hospital and UCL Great Ormond Street Institute of Child Health, along with other charities and funding bodies, academic industry and corporate partners, and patients, families, and the public.

As an employer, we are ambitious, innovative, and embrace change. We foster an environment of inclusivity and support, enabling our staff to be their best and to thrive at work. In everything we do we are guided by our values of courage, care, and curiosity.

Role Purpose

The Digital Analyst is responsible for delivering high-quality digital analysis and insight that improves supporter engagement, digital performance and fundraising outcomes. Working across Fundraising and Marketing, the role transforms digital data into actionable recommendations, helping teams understand supporter behaviour, optimise digital journeys and measure the effectiveness of campaigns and online experiences.
Working as part of the wider Insight and Performance function, the postholder supports the delivery of strategic analysis, performance reporting and our test and learn culture across the charity's digital channels. The role is responsible for maintaining the integrity of our analytics setup across our digital estate, and for updating and improving the tracking implementation to meet the needs of the Charity. 

Main duties & responsibilities
The main duties and responsibilities of the role holder are as outlined below:

· Deliver high-quality analysis of digital performance across websites, campaigns and supporter journeys, providing actionable insight that improves supporter engagement and fundraising performance.

· Drive a holistic, multichannel approach to digital analytics, analysing performance across platforms to optimise user journeys, identify opportunities to test and learn, supporting integrated campaign reports throughout the campaign lifecycle.

· Maintain and optimise the charity’s Google Analytics environment, ensuring event and conversion tracking, explorations and reporting are accurate, relevant, accessible to stakeholders, and aligned with organisational measurement needs.

· Implement and maintain digital tracking infrastructure, through Google Tag Manager and associated tools working collaboratively with developers, agencies and technology teams.
· Deliver reporting and dashboards using Looker Studio, Google Analytics and other analytics tools, enabling colleagues to monitor performance and make data-informed decisions.

· Analyse supporter behaviour across digital journeys, identifying opportunities to improve conversion, engagement, retention and supporter experience.

· Lead digital experimentation through robust A/B and multivariate testing, and other optimisation techniques, evaluating results and making evidence-based recommendations.

· Ensure digital data collection and governance compliance, including GDPR requirements, lawful and transparent processing of data, secure storage practices, and oversight of cookie consent implementation across all domains to maintain regulatory compliance and strong user experience.

· Work collaboratively with the Strategic Data Analyst, Reporting Analyst and Selections team to integrate digital insight with wider fundraising performance and supporter intelligence.

· Work collaboratively with stakeholders to understand digital journeys, campaign objectives and business challenges, translating these into meaningful digital analysis and recommendations that improve supporter experience and performance.
· Keep up to date with developments in digital analytics, measurement and emerging technologies, recommending improvements to tools, processes and analytical approaches. 

Person Specification

Role: 	 The Person Specification states the minimum knowledge, skills and experience required to carry out the job and is used for both shortlisting candidates for interview and to identify the areas to explore as part of any assessment or selection for the role including interview.

E = Essential criteria; 	D = Desirable criteria

	Key requirements	
	Criteria



	Knowledge

	
Strong working knowledge of Google Analytics, Google Tag Manager, Looker Studio and digital measurement frameworks.

Understanding of digital marketing channels, including paid media, email, social media and organic search.

Strong knowledge of digital analytics, web measurement and performance analysis.

Understanding of data governance, GDPR requirements and cookie consent frameworks, ensuring lawful, transparent and secure digital data collection.

Knowledge of digital tracking infrastructure, including advertising pixels, tags and event tracking across websites and third-party platforms.

Understanding of digital fundraising environments, including how analytics supports campaign performance, supporter journeys and income generation.


	
E


E


E


E



E



D



	Experience


	
Experience analysing supporter behaviour from multiple data sources to measure and report on digital performance

Experience implementing and maintaining digital measurement using Google Analytics 4 and Google Tag Manager.

Experience working with JavaScript and HTML in Google Tag Manager to implement and maintain tracking solutions.

Experience using SQL to interrogate and analyse data.

Experience supporting experimentation and optimisation through A/B testing or other testing methodologies.
	
E


E



D


E


E

	Skills



	Strong data analysis and reporting skills, including building dashboards, interpreting trends and identifying opportunities for optimisation.

Skilled in developing dashboards, visualisations and performance reporting that support decision-making.

Strong SQL skills and the ability to analyse large, complex datasets.

Excellent communication skills, both written and verbal, with the ability to translate and present insights and recommendations to a range of stakeholders.

Ability to prioritise work, manage multiple projects and deliver analysis within deadlines in a fast-paced digital environment.

Ability to collaborate and influence effectively across multidisciplinary teams, including marketing, digital, fundraising, technology and external partners.

High level of attention to detail, organisation and analytical rigour when working with complex datasets and reporting.

	E



E


D


E



E


E



E


This document is not a set of terms and conditions of your contract or an exhaustive list of duties. It is a guide indicating core responsibilities ad accountabilities attributed to the role. We expect all our employees to share and demonstrate behaviours and values in line with our aim of ensuring a welcoming, inclusive and productive organisation where respect, flexibility and collaboration are key.

All applicants for any post within Great Ormond Street Hospital Children’s Charity are required to declare any involvement, either directly or indirectly, with any firm, company or organisation that has a contract with the hospital or the charity. Failure to do so may result in an application being rejected, or, if it is discovered after appointment that such information is being withheld, then this may lead to dismissal. Great Ormond Street Hospital and the charity are regulated organisations and, as such, some employees may undertake a Disclosure and Barring Service (DBS) check and their name checked against the Violent and Sex Offender Register. The employee will have access to confidential information that may only be disclosed to parties entitled to receive it. Information obtained during the course, of employment should not be used for any purpose other than that intended. Unauthorised disclosure of information is a disciplinary offence.
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