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	Role Overview

	Job Title
	Content Writer

	Team
	Media

	Reports to
	Head of Marketing & Fundraising 

	Responsible for
	NA

	Budget
	NA



	Role Purpose

	
The Content Writer will play a key role in telling Khalsa Aid’s story and communicating the impact of our humanitarian work. Working across programmes, fundraising and communications, the role will turn information from our projects and teams into clear, compelling and human-centred content that builds awareness, strengthens supporter engagement and inspires action.




	Main Responsibilities

	Content Planning & Editorial 

· Support the delivery of Khalsa Aid’s content strategy and editorial plan, ensuring content reflects the organisation’s mission, values, humanitarian priorities and key campaigns.
· Plan and develop content around humanitarian programmes, fundraising appeals, campaigns, key moments and organisational priorities.
· Identify opportunities for timely, relevant and engaging stories that demonstrate Khalsa Aid’s work and impact.
· Adapt content for different audiences and channels while maintaining a clear and consistent organisational voice.

Writing & Content Creation

· Research, write and produce high-quality content across Khalsa Aid’s communications channels, including website copy, blogs, newsletters, donor communications, fundraising appeals, campaign materials, reports and humanitarian project updates.
· Turn field reports, programme information, interviews and operational updates into accessible and engaging stories for public audiences. 
· Write compelling fundraising and supporter communications that clearly communicate need, impact and opportunities to support Khalsa Aid’s work. 
· Develop campaign messaging, headlines, calls to action and other copy that strengthens engagement across digital and offline channels. 
· Support the development of scripts, captions and written narratives for video and social media content in collaboration with the Digital Creator. 

Humanitarian Storytelling

· Develop powerful, dignified and human-centred stories that demonstrate the impact of Khalsa Aid’s humanitarian work. 
· Work with programme teams, volunteers and colleagues to identify stories from Khalsa Aid’s projects and responses around the world. 
· Ensure stories represent communities and individuals with dignity, accuracy and respect, avoiding sensationalism and maintaining appropriate safeguarding and ethical storytelling standards. 
· Balance individual stories with evidence of wider programme impact, helping supporters understand both the human experience and the outcomes of Khalsa Aid’s work. 
· Create content that resonates with Khalsa Aid’s diverse audiences, including supporters, donors, partners, volunteers and the wider public. 

Editing & Quality Assurance

· Proofread, edit and strengthen content produced across the organisation, ensuring accuracy, clarity, consistency and alignment with Khalsa Aid’s tone of voice and brand guidelines. 
· Edit reports, programme updates, campaign materials and other communications supplied by internal teams, volunteers and partners. 
· Fact-check content and work with relevant colleagues to ensure humanitarian claims, statistics, locations and programme information are accurate and appropriately presented. 
· Maintain consistently high standards of grammar, readability, accessibility and editorial quality. 

Digital & Creative Collaboration

· Work closely with the Digital Creator and wider communications team to develop integrated storytelling across Khalsa Aid’s channels. 
· Translate key messages, field updates and programme information into engaging blogs, social content, newsletters, website copy and video narratives. 
· Contribute copy, scripts, story concepts and campaign ideas that bring Khalsa Aid’s humanitarian work to life. 
· Repurpose and adapt strong stories across multiple formats and platforms to maximise their value and reach. 

Media & External Communications

· Support the development of press releases, media statements, briefing materials and other external communications when required. 
· Provide clear and accurate written information to support media engagement around Khalsa Aid’s humanitarian responses, campaigns and organisational announcements. 
· Work with relevant colleagues to ensure external messaging is consistent, timely and aligned with Khalsa Aid’s position and values. 

Stakeholder & Supporter Engagement

· Use storytelling to deepen understanding of Khalsa Aid’s work and strengthen long-term engagement with supporters and stakeholders. 
· Produce regular content that demonstrates where and how donations are being used and the difference Khalsa Aid’s programmes are making. 
· Develop donor and supporter updates that are transparent, engaging and focused on tangible humanitarian impact. 
· Tailor messaging appropriately for different audiences while maintaining a consistent Khalsa Aid voice. 

Additional Responsibilities

· Maintain an organised content library and support the effective use of stories, case studies, quotes and programme information across the organisation. 
· Keep informed of humanitarian issues, sector developments and emerging content trends relevant to Khalsa Aid’s work. 
· Monitor content performance and use insights to help improve future storytelling and engagement. 
· Work collaboratively with colleagues across programmes, fundraising, operations and communications to gather information and develop content. 
· Ensure all content complies with relevant organisational policies, including safeguarding, consent, confidentiality, data protection and brand guidelines. 
· Support urgent communications during humanitarian emergencies and disaster responses, where priorities and deadlines may change rapidly. 
· Undertake other reasonable duties consistent with the scope and purpose of the role. 




	Additional Responsibilities 

	· Undertake any other duties or training consistent with the role
· Undertake any reasonable requests made by management
· This is not an exhaustive list and may be reviewed at any time to reflect current or changing practices
· At all times demonstrate Khalsa Aid’s values




	Person Specification

	Essential Skills & Experience
· Degree in Marketing & Communications or equivalent professional experience in content writing.
· Proven editing and proofreading expertise.
· Excellent communication skills, with outstanding writing ability.
· Knowledge of SEO and Google Analytics.
· Strong creative skills with a sharp eye for detail.
· Enthusiastic and motivated to produce engaging, inspiring content.
· Ability to create compelling stories and storyboards for diverse formats.
· Experience producing both long- and short-form content (blogs, video scripts, social media, newsletters, etc.).
· Hold a valid UK driving licence
· Right to work in the UK (essential).
Desirable Skills & Experience
· Additional language skills such as Punjabi or Hindi.
Personal Attributes
· Passionate about humanitarian causes and Khalsa Aid’s mission.
· Innovative thinker with the ability to communicate complex issues simply.
· Organised, proactive, and able to work independently as well as collaboratively.
· Adaptable and able to thrive in a fast-paced environment.
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