citizensuk

Job Title: Content and Marketing Officer

Salary: £31,262 pa, (+£3,472 London Contract: Permanent

Weighting where applicable) Based: London (Open to alternative locations

Hours: 37.5 hours per week, 5 days per in UK)
week (open to alternative working pattern)

Citizens UK

Citizens UK is the UK’s biggest, most diverse and most effective people-powered alliance. We bring
communities and local organisations together to work on issues that matter; from campaigning for
zebra crossings on dangerous roads, to reforming the immigration system, to the Living Wage
campaign. We have a track record of winning change through hundreds of local and national
campaigns. We know everyday people have the ability to shape the world around them. We believe
that through developing local leaders, we can drive nationwide change and create community-led
solutions to big and small problems.

This role will also work closely alongside the Living Wage Foundation communications function. The
Living Wage movement began in 2001, after Citizens UK brought together communities in East
London to discuss poverty and low pay. The campaign grew in momentum and soon required a
mechanism to recognise employers who wanted to join the movement, which saw the establishment
of the Living Wage Foundation in 2011. Still part of Citizens UK today, the Living Wage Foundation
continues to work with community organisations to make sure the voices of both workers and
businesses are part of the Living Wage movement. We now work with over 16,000 employers,
benefitting over 475,000 people and winning over £4bn of better wages for people who need it
most.

Purpose

At Citizens UK, our staff work within communities to develop leaders, strengthen organisations,
campaign for change and organise across difference. There are various project roles and
operational, communication, finance and HR roles that support the organisation and project staff
and organisers to deliver on this mission and work. This work is rewarding and can be challenging;
it requires a personal commitment to inclusion, a willingness to listen and disagree respectfully,
and an interest in working in an organisation where our staff, member institutions and leaders will
come from a diversity of backgrounds and often hold views that may be very different from our
own. More information about how we operate within this context and build trusted relationships
across difference can be found on our website and is covered in induction. Onboarding and
navigating this relational culture, and type of work, is supported by line managers and further
training.

Main Responsibilities

We have a rich storytelling history and hundreds of powerful stories waiting to be told. As part of
a busy Communications and External Affairs team, you will play a key role in shaping how those
stories are told, creating high-quality digital, graphic and video content that brings coherence to
campaigns, projects and local activity across Citizens UK. You will contribute to the planning and
delivery of integrated communications and marketing campaigns, using digital channels, audience
insight and data to drive engagement and increase our reach.

Working closely with teams across Citizens UK and alongside the Living Wage Foundation
communications team, you will help translate complex issues into compelling narratives that will
build our profile, strengthen engagement and support community action. Your role will sit in a small



but busy communications team, as part of a wider cross-organisation department of 22, working
closely with colleagues in marketing, press, public affairs and policy. You will also use emerging
tools, including Al, to enhance content creation, improve efficiency and support more personalised,
data-informed communications outputs.

Day to day, you will work most closely with the Digital Communications Officer and be line managed
by the Digital Engagement Manager. This role may involve regular travel to different towns and
cities across the UK to gather content and meet community leaders. Your main responsibilities will
include:

CPT Headings

Contribute to CUK o Contribute to media, digital and communications activity that
mission and its advances Citizens UK and the Living Wage Foundation’s
strategic objectives strategic priorities and public impact

e Act as a brand ambassador for the organisation and support
consistent use of brand assets across teams
o Support the HR team with recruitment marketing and internal
communications
» Support fundraising and income-generation activity through
integrated campaigns and audience journeys
Situational awareness o Develop a strong knowledge of our audiences on digital
and research channels to drive engagement, grow impact and increase
brand awareness
o Tailor content to the interests of priority audiences
o Contribute towards monitoring KPIs across external platforms
» Keep up to date with trends and adapt marketing tactics
accordingly
Strategy development o Participate in the development of the communications
strategy, contributing tactical and creative ideas around
implementation
« Harness Al and emerging technologies, alongside data and
insight, to enhance content creation, improve efficiency and
optimise campaign performance
o Contribute to integrated campaign planning across digital and
offline channels, ensuring alignment with Community
Organising principles
» Contribute to the maintenance of the Editorial Calendar
Reputational & risk e Maintain awareness of reputational considerations across
management communications outputs
« Ensure all materials are produced to support accessibility,
including transcribing interviews and subtitling
o Update key communications files and assets, ensuring GDPR

compliance
Materials development » Produce video and imagery content for websites, social media
and dissemination platforms and media engagement

o Provide graphic design support for campaigns, events and
actions (e.g. posters, leaflets, banners)

» Deliver digital marketing activity including SEO, PPC, social
media, podcasts and email marketing

» Contribute to the development and optimisation of the
website



» Support audience segmentation and the development of
targeted supporter journeys across digital channels
» Support media activity, including identifying opportunities to
amplify campaigns and stories
o Support internal communications, helping ensure consistent
messaging and engagement across the organisation
» Lead technical aspects of video production (camera, sound,
lighting, post-production)
* Manage and execute email campaigns, including data
management, copy, testing and optimisation
» Maintain a brand centre for photos, video and digital assets
» Lead on discrete campaigns or workstreams, from planning
through to delivery and evaluation
Work collaboratively with colleagues across Citizens UK and
the Living Wage Foundation to align messaging and activity
« Demonstrate ability to coordinate and advise the marketing
and creative work of colleagues across the organisation
e Manage creative consultants, freelancers and external
suppliers
« Attend events, training, public actions and assemblies to
capture engaging photo and video content
e Provide training and support to colleagues to upskill them to
produce engaging, on-brand assets
Learning, expertise » Support ethical and inclusive storytelling, ensuring lived
and DEI experience is represented responsibly
o Keep up to date with industry best practice in digital
communications, marketing and creative production
» Contribute to a positive and collaborative team culture

Internal relationships



Personal Specification
(D) Desirable, (E) Essential

Qualifications
» Degree or training in a relevant field such as communications, marketing, media, or community
organising (D)

Experience

e Previous campaign experience (D)

e Experience supporting or delivering communications, marketing or digital content activity
across one or more channels (E)

e Experience working across multiple projects or priorities delivering work on time and to a good
standard (E)

Key skills and knowledge

« Strong communication skills - able to produce clear, engaging and accurate content for different
audiences across digital and offline channels (E)

e Good understanding of digital communications and marketing channels (e.g. social media,
email, websites) and how they are used to engage audiences (E)

« Ability to adapt tone, messaging and format to suit different audiences and platforms (E)

o Good organisational skills, able to manage competing priorities and maintain attention to detail
under pressure (E)

« Ability to use data and insight to inform and improve communications activity (D)

« Confidence using, or willingness to learn, creative tools (e.g. design, video editing, content
platforms) (D)

Personal qualities & values

» Proactive and reliable team member, able to take initiative (E)

« A strong commitment to social justice and alignment with Citizens UK’s mission and values (E)

o Enthusiasm for storytelling and an interest in bringing community organising work and leader
voices to wider audiences (E)

« Ability to build positive working relationships with colleagues, partners and community
stakeholders (E)

» Adaptable, motivated and able to respond constructively to feedback (E)

About the application process

We work within diverse communities bringing people together. In line with our Inclusion value, we
would love to see applications from LGBTQIA+ people, people from racialised communities, people
living with disabilities and people of faith, all to better represent the communities we work in. We
want our employees to have the working conditions that allows them to fully participate, be able
to be their best authentic selves and thrive doing so, and we have employee networks to support
staff. Even if you don’t quite meet all the required criteria still consider applying, as we invest in
our employees and support them to develop the skills and knowledge required to deliver their role.

For questions and reasonable adjustments regarding your application including information in a
different format, or our recruitment process, please email recruitment@citizensuk.org.



