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Greater Manchester Mayor’s Charity: Communications Manager Job Pack
Thank you for your interest in Greater Manchester Mayor’s Charity. Greater Manchester Mayor’s Charity launched in April 2019 with one clear vision:
That homelessness has no place here in Greater Manchester.
As one of the founding funders of A Bed Every Night, we have been at the forefront of efforts to reduce rough sleeping in the city region. The funds we have raised have gone to frontline services offering a warm welcome, hot food, safe shelter and wrap-around support to help move people into more stable accommodation. However, our support for the homelessness ecosystem extends beyond A Bed Every Night, as we also provide funding for initiatives, organisations and projects that can help stop homelessness before it becomes a reality, and ensure it is only ever rare, brief and non-recurrent. 
Working with businesses, people and communities across Greater Manchester, we raise funds to deliver grants across three priority areas: 
1. Emergency Response
2. Places and Spaces
3. Prevention
2026 is an exciting year for the Charity as we embark on the next phase of our growth and look to appoint a new Communications & Campaigns Manager to help us drive this forward.  If you are ready to bring our vision to life, excited to work within a small but committed team dedicated to addressing homelessness in Greater Manchester, then we look forward to receiving your application! 
The job pack includes the job description and person specification and details of how to apply.
Job Description
	Job title
	Communications and Campaigns Manager  

	Salary
	£35,000 – 38,000 dependent on experience


	Hours
	Full Time (37.5 hours, part time will be considered)
Flexible Hours 
Hybrid: Must be able to travel to meetings and events across Greater Manchester and attend in-person weekly team catch ups. 

	The Role
	The Communications & Campaigns Manager will lead the management, development and performance of Greater Manchester Mayor’s Charity brand, communications and campaigns activity. Working closely with the CEO, the role shapes how marketing and communications contribute to the Charity’s strategic objectives, reputation and ambitions for sustainable growth
 
You will be working in a fast-paced, high-profile environment and passionate about addressing homelessness in and across Greater Manchester. Your role is central to our work as we look to continue to grow our profile, increase our impact and proactively engage a wide range of stakeholders to support us.

You will play a crucial role in developing our messaging and helping our stakeholders to engage with our mission, from first time interaction to long term loyalty. This includes creating and managing a diverse range of content across our digital platforms and channels and embedding our messaging with a wide range of audiences to drive engagement. 

The postholder will translate strategic direction into operational delivery, embedding a data-driven, test and-learn approach that maximises return on investment.

This is a great opportunity for an enthusiastic and proactive person who thrives in a fast paced, varied environment and brings strong judgement, creativity and attention to detail to every aspect of delivery. You will be a key player in a dynamic and growing organisation with real social impact. 

The Greater Manchester Mayor’s Charity values diversity. Dedicated to cultivating and upholding a culture of inclusion, we are committed to equal opportunity and anti-discrimination practices and full members of the Greater Manchester Good Employment Charter. We seek diversity in our applicants and are particularly interested in attracting applications from candidates from historically marginalised groups and people under-represented in the Charity sector.

	Reporting to
	CEO

	Closing Date
	Monday 18th May 2026 at 5.00pm

	Interview Date
	Nonday 8th June 2026 ( times TBC)

	Main Duties

	Strategic communication and growth
	· To translate strategic direction into focused communications and campaigns that support the Charity’s objectives, brand reputation and income growth.
· To lead and implement on all aspects of Greater Manchester Mayor’s Charity digital, brand, creative and campaigns strategy.
· To develop our messaging relevant to our areas of work ensuring this remains clear and accessible to our audiences.
· To recommend technology-led solutions that enhance stakeholder experience and contribute to growing our impact and income.
· Embed a performance led, insight driven approach, ensuring all activity is measurable, continuously optimised and delivers strong return on investment. 

	Campaign, Content & Creative
	· Oversee the planning and delivery of high quality, compelling campaigns and creative content across digital, print, PR and social channels.
· Ensure storytelling and case studies lie at the heart of all that we do.
· Ensure all communications are audience centred, aligned with brand, messaging and organisational values. 
· Adopt a test-learn-adapt approach to improve engagement, acquisition and conversion. 

	Supporter acquisition, stewardship and growth
	· Adopt a test-learn-adapt approach to improve engagement, acquisition and conversion. 
· Adopt and lead strategies that drive supporter acquisition, conversion and long-term value.
· Provide oversight of digital marketing and channel development, including activity across key digital disciplines including paid media, search, SEO, web and analytics. 
· Oversee governance and prioritisation for website content, accessibility and functionality, ensuring it remains aligned with organisational objectives and audience needs. 
· Use insight, segmentation and digital optimisation to enhance campaign effectiveness and audience engagement, monitoring performance to guide continual improvement.
· Produce clear performance reports and recommendations, demonstrating impact, learning and ROI.

	Brand stewardship
	· Act as a guardian of Greater Manchester Mayor’s Charity brand, ensuring consistent quality, tone and visual identity across all touchpoints. 
· Champion Greater Manchester Mayor’s Charity purpose and values internally and externally, strengthening trust, understanding and community reputation.
· Lead proactive and reactive PR activity, managing sensitive communications and protecting organisational reputation.

	New media, Innovation & Emerging Channels
	· Identify and develop new and emerging channels, formats and technologies to reach new audiences and diversify acquisition. 
· Lead innovation through applying data led decision making to test and scale effective approaches. 
· Keep pace with sector and commercial best practice, including opportunities created by AI, automation and technology.

	General
	· Keep up to date with key messaging in the homelessness ecosystem, and changes in national, regional and local policy narrative to inform communications.
· Undertake any other duties as may be reasonably required, including Charity event attendance.
· Manage and make full use of the GMMC marketing techstack, including but not limited to: Squarespace, MailChimp, Eventbrite, JustGiving, Canva, and Buffer.  




	Person Specification

	Communication & Relationship skills 
	Essential
· [bookmark: OLE_LINK1]Ability to build relationships and communicate with a diverse range of audiences.
· Understanding of the importance of storytelling and emotional connection to successful fundraising and campaigning
· Curiosity for improvement, always striving to do things better
· Skilled at representing Greater Manchester Mayor’s Charity externally as a credible ambassador for brand, purpose and values. 
· Experience handling sensitive communications, crisis PR or media relations. 
 

	Knowledge & Experience
	Essential
· [bookmark: OLE_LINK3]Experience in brand, digital or communications, ideally within a purpose‑led organisation. 
· Expertise in digital and performance communications, including paid media, search, SEO, analytics, optimisation and conversion‑driven approaches. 
· Demonstrable experience leading integrated campaigns across multiple channels (digital, PR, social, email, print, content) with measurable impact.
· Proven track record of developing audience‑led strategies, using insight, segmentation and behavioural understanding to shape plans. 

Desirable
· Experience implementing new tools, platforms, AI‑supported communication approaches or technology upgrades. 
· Charity sector or income‑generation experience. 


	Behaviours
	Essential
· [bookmark: OLE_LINK4]Genuine desire to tackle homelessness
· Comfortable working in small team, in a remote/hybrid environment
· Flexible, willing and able to respond to constant change and challenge
· Highest standards of integrity and professionalism




How to apply?
Please submit a CV (2 A4 page max) and cover letter (2 A4 page max), outlining your interest and suitability for the role to enquiries@gmmayorscharity.org.uk. Please make reference to the person specification, and include examples. 
Applications without a cover letter will not be considered. 
Closing date: Monday 18th May, 5.00 pm
Interview date: Monday 8th June, in-person (central Manchester location)
Please note, due to the volume of applications received, we are unable to provide feedback on individual applications. Applications received after the deadline cannot be considered. 
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