
 
 

 

 

Job title:  Strategic Communications Officer    

Reports to:  Head o f Media  

Location:  London  

 

Role Purpose  

 

The  Strategic Communications Officer plays a key role  in  helping to deliver high -impact media coverage  

that  supports our campaigning, fundraising and  organisational  goals.  You will work closely with  

colleagues  across Global Witness  to craft compelling media materials, support  press outreach  and 

contribute to both  proactive and  reactive  media  work across  all  areas  of  the  organisation.  

 

This  is a hands -on role with  real responsibility —  from drafting press  releases  and  pitching to journalists, 

to helping ensure  our  press office planning and  evaluation processes  run smoothly.  

 

Key  Responsibilities  

 

Media campaigns  and outreach  

• Support  the development and execution of day -to-day media  plans  across all  

areas of Global  Witness’s work.  

• Draft  and  edit  a range of high -quality press materials, including press  

releases, media  statements, opinion pieces  and  media briefings.  

• Contribute  to the crafting of  key messages  and story  angles that  align with 

campaign goals and media opportunities.  

• Lead  on  pitching selected  stories to journalists, and support  wider  pitching 

efforts across priority  campaigns  and projects.  

 

Reactive media and press office  support  

• Lead on monitoring media coverage  and breaking news to identify  

opportunities  for  timely comment and  response.  

• Support  the press office  by managing the shared media inbox, triaging and 

responding to media enquiries,  preparing briefing materials,  and  

coordinating interviews and media  opportunities.  

• Help maintain accurate media  lists and contact  databases.  

 

Coordination and planning  

• Help manage the  day -to-day  running of cross -organisational  

communications planning tools,  including forward planning grids  and  

media  calendars.  

• Assist in  coordinating media  work  across teams,  ensuring alignment and  

smooth delivery of key moments  

• Contribute to media reporting,  helping track  the performance and impact 

of  media  activity.  

 

 



 

• . 

 

Collaboration and  learning  

• Work  closely  with teams across the  organisation to ensure  consistent messaging 

across all  of our  outputs.  

• Stay up to date with  media trends  and  journalist interests to inform outreach  and 

planning , and develop and maintain relationships with key journalists . 

• Contribute to a culture of learning,  equity and audience -first thinking across  the 

team.  

 

Ways  of working  

• Create and  contribute to a working environment of positive relationships, working 

collaboratively and in partnership with  a broad and  diverse  range of  internal  and 

external allies  and partners.  

• Work  collaboratively with colleagues across  Global Witness  to collectively  deliver 

our  mission,  vision and  aims.  

• At all times, work within Global  Witness  policies and  procedures,  including 

confidentiality,  source  protection and  security,  legal and contractual requirements 

and general  office procedures.  

• Demonstrate a strong commitment to creating an inclusive, equal  and diverse 

workplace.  

 
Other  

 

• This  role  requires the role holder  to be part of an  on -call  rota  at weekends and  out 

of hours  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Person Specification  

 

Essential  

• Experience  in  a press, media  or  communications  role  —  this may  include work in  

• journalism, PR or a campaigning organisation.  

• Fluent in English,  with  excellent writing and  editing skills, and the ability  to 

translate complex  information into clear, accessible and  compelling content.  

• Strong verbal  communication and  interpersonal skills, with  the  ability to liaise 

with journalists and colleagues.  

• Good  understanding of  the media  landscape,  with an  eye  for  what makes a strong 

media  story.  

• Strong organisational skills and attention to detail,  including the  ability to 

manage multiple  deadlines  and keep planning tools  up to date.  

• Ability  to work collaboratively  across teams and  adapt in a fast -paced  

environment . 

 

 

Desirable  

• Familiarity  with  media  monitoring and  distribution tools  (e.g.  Meltwater)  

• Interest  in environmental  and  climate  issues.  

• Experience  supporting spokespeople  or subject  matter  experts  in  preparing 

for  media  engagement.  

• Familiarity  with  communications  planning processes  in  a campaigning or 

advocacy  cont ext.



 

 


