
 

 

  



 

 

  



 

 

  



 

 

  



 

 

  



 

 

  



 

  



 

 

 

 

 

Dear candidate  

 

Thank you for your interest in joining The Fawcett Society as our Campaigns & 

Content Manager. This is an important role for Fawcett at a moment when the need for 

clear, compelling and politically sharp public -facing work feels especially urgent. 

Women’s r ights remain under pressure in many areas of public life, and how we 

communicate, campaign and connect with people matters enormously. We need to be 

able to turn strong evidence, policy and lived experience into campaigning and content 

that cuts through, b uilds engagement and helps more people find a meaningful route 

into our work.  

 

This role sits at the heart of that. We are looking for someone who can bring together 

campaign thinking, content development and audience understanding in a way that 

feels coh ore nt and  creative .That includes shaping strong public -facing campaigns and 

developing content that is persuasive , accessible  and relatable . There is significant 

creative potential in this role; we are open to doing things differently, and looking for 

someone who is ideas -driven, creative and bold.  

 

You would be joining a small organisation with ambitious plans, which means this role 

will suit someone who is comfortable taking ownership, working collaboratively and 

thinking carefully about what will have the greatest impact. We are looking for someone  

who can combine good judgement with creativity: someone who can comfortable with 

being responsive to external news , trends and milestones.  

 

You would be joining Fawcett at a time when women’s rights feel both urgent and 

contested. We are committed to being more forthright & more campaign -driven, in the 

face of growing misogyny.  We are a broad church; an inclusive feminist organisation. 

We wan t colleagues who are comfortable working in that context: people who can bring 

their own perspective and contribute to a culture of thoughtful dialogue, mutual 

respect and shared purpose.  

 

If you could bring strong c reative, campaigning and/or  content experience, sound 

judgement and a collaborative approach  to this role , we would be very glad to hear 

from you.  

 

  



 

 

 

Job Title : 

Campaigns and Content Manager  

 

Salary:  

£40,000  

 

Location:  

Remote (see travel expectations below)  

 

Contract:  

Permanent  

 

Hours:  

Full time or part time (22.5 hrs minimum), flexible.  

 

Reports to:  

Head of Campaigns and Influence  

 

Closing date:  

12 July 23:59  

 

Interviews:  

Expected week of  20 July  

 

 

 

  



 

 

 

Job Title: Campaigns & Content Manager 
Salary: £40,000 per annum (FTE) 
We always publish the salary for our roles. We do not seek salary history as part of the 
recruitment process. 
Location: Remote, with occasional travel to London/UK-wide events (travel costs covered) 
Hours: Full time or part time (22.5 hrs minimum), flexible. Full time hours at Fawcett are 
37.5 hours per week. 
Reports to: Head of Campaigns & Influence, or such other manager as the organisation may 
reasonably designate. 
 

PURPOSE OF THE ROLE 
This role leads the development and delivery of Fawcett’s campaigns and content, 
translating our work into compelling, public-facing content and copy that drives 
engagement, influence and membership growth. It ensures that campaigns are clear, 
coherent and impactful, and that content across all channels reflects a strong, consistent 
narrative rooted in tackling sexism and misogyny. The role combines campaign thinking with 
hands-on content production, ensuring that activity is informed by insight from members 
and supporters and creates meaningful opportunities for engagement and participation. It 
plays a key role in shaping how audiences engage with Fawcett and move into deeper forms 
of involvement, including membership. 
 

KEY RESPONSIBILITIES 
Campaign Development & Delivery 
Support the design & development of campaigns that combine policy, evidence and 
storytelling, and enable meaningful opportunities for supporter and member participation 
Provide creative and digital-first suggestions for campaign effectiveness and engagement 
Ensure campaign development is informed by insight, feedback and participation from 
members and wider audiences 
Develop a range of engaging and varied calls to action, enabling different ways for people to 
take part in campaigning 
Ensure campaigns contribute to both immediate engagement and longer-term supporter 
and membership growth 
Work with colleagues to shape events and other public-facing moments so they support 
campaign objectives, audience engagement and meaningful opportunities for supporter 
and member participation. 
 
Content Strategy, Production & Impact 
Develop and produce high-quality, compelling content across channels, including email, 
social media and web 
Lead the production of creative and engaging content that responds to external events and 
policy announcements.  



 

Utilise external moments and social trends to communicate our evidence in creative ways.  
Ensure consistency of voice, messaging and narrative across all communications 
Translate complex policy, research and evidence into accessible and engaging content 
Lead the development of content and communications that engage, nurture and convert 
audiences into deeper forms of support, including developing and communicating 
compelling pathways into membership 
Use a range of formats and channels to deliver content, making informed decisions about 
the most effective approaches based on audience insight and performance 
Work with colleagues, external providers, tools or collaborators where needed to support 
content production and delivery 
Ensure that content effectively communicates the impact of Fawcett’s work, demonstrating 
progress, outcomes and relevance to supporters and the wider public 
Oversee the development of campaign and promotional content linked to events and 
public-facing activity, ensuring it is clear, compelling and aligned with wider organisational 
priorities. 
 
Digital Engagement, Reach & Insight 
Use data, analytics and audience insight to inform campaign and content development 
Monitor performance across channels and use learning to improve future activity 
Embed a test-and-learn approach to communications, including experimenting with 
formats, messaging and calls to action 
Develop approaches to growing reach, engagement and conversion, including use of digital 
and paid channels where appropriate 
Contribute to building a clearer understanding of audience journeys and how people 
engage with and move through Fawcett’s work 
 
External Collaboration & Partnerships 
Work with external partners to support the development and delivery of joint campaigns and 
communications activity 
Contribute to collaborative campaigning approaches, ensuring alignment with Fawcett’s 
priorities and values 
Support relationship-building with partners, stakeholders and collaborators as part of 
campaign delivery 
 
Cross-Team Working & Organisational Contribution 
Work closely with colleagues across the organisation to ensure campaigns are informed by 
evidence, policy and supporter insight 
Collaborate with colleagues to align campaigns and content with fundraising, supporter 
engagement and public affairs activity 
Contribute to organisational planning, bringing a campaigns and communications 
perspective to strategic decisions 
Support the organisation to present a clear, consistent and compelling public profile across 
its work 



 

Work with colleagues responsible for event delivery to ensure events, external speaking 
opportunities and related activity are aligned with campaign plans, messaging and 
audience engagement goals. 
 
General Responsibilities 
Undertake other duties commensurate with the role, and contribute to organisational 
responsibilities including compliance with relevant policies and procedures  
Maintain accurate, up-to-date and accessible records relating to your work, ensuring that 
information is appropriately stored in organisational systems (e.g. CRM, project 
management tools and shared drives) to support continuity, transparency and effective 
collaboration across the organisation. 
Identify and proactively share relevant opportunities that could benefit the organisation, 
including grants, awards, partnerships, pro bono support or in-kind offers, drawing on your 
subject knowledge and networks. Where appropriate, take a lead role in progressing these 
opportunities, or collaborate with relevant colleagues (e.g. fundraising, communications or 
delivery teams) to develop and submit applications. This includes contributing to 
maximising the organisation’s impact and return on investment by ensuring that appropriate 
opportunities are not missed. 
 
  



 

PERSON SPECIFICATION 
Fundamental Essential Criteria 
Demonstrable experience of developing and delivering campaigns or content creation that 
have achieved meaningful audience engagement, influence or progression into action (e.g. 
advocacy, participation or membership) 
Strong content development and digital literacy skills, with the ability to write clear, 
compelling and audience-focused content tailored to different digital platforms. 
A digital-first approach to communications; a genuine interest and love for social media and 
content creation.  
Ability to translate feminist, policy or social justice issues into accessible, engaging and 
impactful campaigns and content 
 
Essential Criteria 
Experience planning, managing and coordinating campaigns or communications activity, 
including balancing priorities, timelines and delivery 
Ability to use audience insight, data or performance metrics to inform decisions and 
improve approaches 
Ability to make informed decisions about content formats and channels, based on 
audience needs and context 
Ability to work effectively in a politically sensitive, values-led context, using sound 
judgement in public-facing campaigns and content. 
 
Desirable Criteria 
Experience coordinating delivery through others, including briefing contributors or working 
across shared activity. 
Experience of video/graphics/visual content creation.  
Experience engaging membership or communities in content and campaigns.  
Experience contributing to collaborative or partnership-based campaigns 
Experience of or interest in line managing staff or supporting the development of others  
 
Equality, Diversity & Inclusion 
We particularly welcome applications from disabled candidates, older candidates, and 
Black and racially minoritised candidates, who are currently underrepresented in our 
organisation. Each applicant will be individually assessed regardless of age, gender, 
ethnicity, sexual orientation, disability, religion, or belief. We will use positive action on the 
basis of race and/or disability in case of a tie-break situation. 
 
How to apply 
Applications should be submitted via this form which requires you to answer four questions 
and upload a CV. We ask that you complete our anonymous Equal Opportunities Monitoring 
form here.  
If you need any reasonable adjustments in order to apply for this role, please contact us at 
recruitment@fawcettsociety.org.uk. 

https://forms.monday.com/forms/8cd2ddaf10acbc55e0a3aaea3dbe32cd?r=euc1
https://forms.monday.com/forms/591e393f4ea3a5a30ac7676dbe31d76b?r=euc1
https://forms.monday.com/forms/591e393f4ea3a5a30ac7676dbe31d76b?r=euc1
mailto:recruitment@fawcettsociety.org.uk?subject=Job%20application:%20reasonable%20adjustment%20request

