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IMPACT AND COMMUNICATIONS OFFICER 
 

Job type: Full-time 

Salary: £31,000-32,000, depending on experience. 

Location: Centrally located, light and airy office on Regent Street, London. Hybrid working: 
estimated 3-4 days per week in the office. Occasional evenings may be required for events. 

Benefits: 25 days’ annual leave, plus statutory bank holidays. Occasional 1–2 days’ additional paid 
leave over the Christmas period. Flexible working.  

Reports to: Impact Officer 

Timetable: Applications will be reviewed on a rolling basis; early application is encouraged. 

Preferred start date: 7 September 2026 

Other: Applicants must have the right to work in the UK. Global Returns Project is an equal-
opportunities employer. 

 
Introduction 
 
Hope is here. The Global Returns Project (GRP) is a UK charity unlocking new philanthropy to 
deliver urgent solutions for our planet. 
 
We are a fast-moving nonprofit that makes donations to high-impact nature and climate charities 
simple – and we don’t take any fees. We’ve already mobilised £3 million for top environmental 
solutions and are working to unlock at least £30 million annually by the end of the decade. 
 
We are growing quickly: Last year's annual fundraising was nearly triple the previous year. 
 
The problem: Charities protecting our planet can turn the tide on climate change and nature loss. 
They have the skills, strategies and networks to deliver fast and global impact. But less than 2% of 
philanthropy goes to climate mitigation. 
 
Our solution: In the UK alone, around £2 trillion sits with “HNW+” individuals – those holding 
between £100k and £30 million. Yet traditional philanthropy largely overlooks them. We’re 
unlocking this funding by offering trusted, pro bono advice and a simple, portfolio approach to 
giving. Our expertise in UK wealth advice offers a unique path to scalability and systems-change. 
 
 
 
 



 

What we are looking for 
 
We're looking for a curious and capable Impact and Communications Officer to help us find, select, 
assess, report on and support some of the world’s highest impact climate and nature charities. 
 
Internally, you will play a critical role in supporting the research and due diligence we do on 
charities within our portfolio – helping develop our methodology and feeding into charity selection 
and assessment projects. You’ll help write impact reports and coordinate webinars for our network 
about our charities. You’ll also manage, update and clean leads in our CRM (Beacon), and support 
month-end financial processing. 

 
Externally, you will produce much of the Global Returns Project’s communications content, telling 
compelling stories about cutting-edge environmental projects. You’ll assist with scheduling and 
sending our newsletters, keeping our website up-to-date, and editing video content. As we 
generate support for our portfolio via public campaigns and match-funding initiatives, you’ll help 
coordinate these efforts in line with the strategy set by the wider team. 

 
You will thrive in a small, fast-moving team – taking initiative, being collaborative, and contributing 
to shared goals. Crucially, you'll care deeply about climate and nature. 
 
Professional experience preferred: Some professional experience in marketing and 
communications (as a guide, likely 1-3 years).  
 
Skills required 

• Strong understanding of climate change and biodiversity loss 
• Strong research and writing skills and confidence turning complex information into clear 

content 
• Experience creating fundraising content across newsletters, website and social media 
• Comfortable with CRM systems and keeping data clean and up to date 
• Excellent written and verbal communication skills 
• Team-player with a collaborative working style 
• Time management and self-organisation, ability to manage multiple projects and deadlines 

at once 
• High attention to detail 

 
Skills preferred but not required 

• Experience with SEO and Google Ad Grants 
• Experience with Beacon (or similar CRM platforms) 
• Video editing skills, particularly for short form/reels content 
• Experience coordinating webinars or campaigns 
• Experience with financial processing or basic bookkeeping 

 
Main duties and responsibilities 
 
Impact (Charity selection and assessment) 

• Support liaising with portfolio charities and help with due diligence checks. 
• Research GRP's methodology, support charity selection and amend charity assessment 

research and writing. 



 

• Help write impact reports and coordinate impact webinars for individual donors, help grow 
this audience. 

 
Audience-building (Comms) 

• Support the creation, scheduling and sending of GRP's newsletter, social media and website 
content. 

• Video creation, reels editing, SEO and Google ads coordination. 
• Support the coordination of mass-market fundraising campaigns, match-funding and 

celebrity endorsements. 
• Support admin for the Campaign Leaders Committee. 

 
Infrastructure (CRM and finance) 

• Lead management of CRM including updating, maintaining. 
• Support month-end financial processing (training provided). 

 
To apply 
 
Applicants should apply via CharityJob with both a CV and cover letter addressed to the CEO, Jack 
Chellman. Applications without a cover letter will not be considered. Please include the name, 
email and phone number of a reference we can contact. 
 


