JOB DESCRIPTION & PERSON SPECIFICATION
Job title: Senior Website & Digital Content Manager
Service: Digital Marketing

Salary: Grade 4 Point 38, £37,867.30 pro rata (£46,703 FTE) per annum, plus £480
home-based allowance FTE per annum (£389 pro rata)

Hours: 30 hours per week, 12 month contract
Location: Homebased

Responsible to: Head of Digital Marketing

Job Summary:

This is an exciting opportunity to lead the Website and Digital Content Team through a
crucial period. You will have the chance to manage a portfolio of websites, including
Family Action’s and Relate’s, and oversee the development and creation of digital
content for a range of channels. You will manage a small team and work collaboratively
across the wider development and external affairs directorate to drive brand awareness
and income generation.

Key Tasks & Responsibilities:
1. Lead the strategic management of a portfolio of websites across two distinct
brands and a number of sub identities, ensuring they meet organisational goals,
user needs, and sector best practice.

2. Lead on the development and creation of digital and multimedia content across
Family Action and Relate brands to support key business objectives

3. Develop and implement a roadmap for website development, upgrades,
integrations, and technical improvements as required.

4. Own the UX strategy across all websites, ensuring journeys are intuitive,
accessible, and emotionally resonant.

5. Lead continuous optimisation of sales and donation journeys across Family
Action and Relate websites, including testing, personalisation, and conversion
rate improvements.

6. Oversee website hosting, security, GDPR compliance and performance across
multiple websites.

7. Lead on the organisation’s approach to website accessibility and ensure multiple
websites meet WCAG 2.2 AA standard wherever possible.
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Oversee the development of a new Relate website as part of a wider adaptive
change programme, working closely with the Website and UX Manager and other
key stakeholders.

Co-manage the cross-team content planning process, and lead on the
commissioning, production, and optimisation of digital content

Oversee the creation, governance and approval of high-quality support content,
digital products, toolkits and guides across both the Family Action and Relate
websites.

Oversee the creation, governance and approval of stories, news and influencing
content across the Family Action and Relate websites, to support brand
awareness and income generation.

Oversee the production of strategic video content for a range of audiences,
channels and objectives.

Champion SEO and GEO best practice, ensuring digital content is discoverable
and high-performing.

Support the delivery of effective email campaigns by providing advice and
guidance on digital communication, UX and email best practice to relevant
teams.

Use sophisticated analytics, data and insight tools to test, measure and evaluate
content and website performance against KPIs, drive decisions and prioritise
enhancements.

Produce regular performance reports and strategic recommendations for senior
leadership.

Support mergers and acquisitions by identifying website and digital content
requirements and integrating new organisations’ infrastructure

Act as a digital advisor across the organisation, working to understand
requirements and provide strategic insight and guidance on best practice.

Collaborate closely with teams including individual giving, service marketing,
social media, brand and campaigns to deliver integrated web and content
solutions.

20.Work with marketing colleagues to position and drive sales of Relate’s

commercial services and digital products, and plan content.



21. Manage relationships with website, creative and PPC agencies, developers, and
platform providers.

22. Line manage the Senior Digital Marketing Executive responsible for editing
website content, creative input, video production, Google Ads agency

management and supporting email marketing

23. Line manage the Content Executive responsible for writing and maintaining
support content on the main Family Action website

24. Line manage the Website and UX Manager responsible for managing and
developing Relate’s website and online client experience and project managing

the new Relate website build

25. Line management of 2 x temporary Project Managers to be recruited for one
website closure and one website re-build

26. Foster a culture of creativity, experimentation, and continuous improvement.
27. Carry out other reasonable duties and work flexibly as may be required by the

needs of the organisation.

Continue to next page
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Education, Qualifications & Background
1. Professional qualification in a relevant area and a commitment to v
continued learning and professional development.
2. | Educated to degree level or above in a subject with related skills, or v
equivalent work experience.
Experience
3. | Extensive experience of website development and management v
within complex organisations
4. | Extensive experience of managing complex digital projects with v
multiple stakeholders such a website builds
5. | Experience of optimising website user journeys to drive a measurable |
increase in conversions such as sales and donations
6. | Experience of using CRMs, in particular Salesforce, and an v
understanding of their website integration points.
7. | Extensive experience of using tools such as Google Analytics, Google | v
Tag Manager, Google Search Console and Bing Webmaster to
successfully plan, measure and evaluate content performance
8. | Experience of cross team strategic content planning and developing v
digital content.
9. | Experience of writing or overseeing powerful SEO/GEO content and v
successfully growing organic search traffic
10. | Experience of overseeing video production and the creation of v
engaging multimedia content for web and social media using tools
such as Adobe After Effects, Adobe Premiere Pro and Canva.
1. | Experience of working across teams and managing work in v
pressurised situations without sacrificing quality of work, attention to
detail or courtesy. The ability to organise workload and meet
competing priorities.
12. | Experience of using project management tools such as Trello v
13. | Experience of producing detailed reports for senior stakeholders v
including analysis and commentary of performance against KPIs
14. | Experience of line management or mentoring a junior team member v
15. | Experience of managing digital agencies and suppliers v
16. | Experience of working in the non-profit sector in a v
digital/communications role
17. | Experience of managing digital channels for multiple brands or with v
different identities
Knowledge & Skills
18. | An excellent understanding of website content management systems |
(in particular WordPress)




19. | In depth knowledge of website UX and delivering outstanding user
journeys
20. | A strong understanding of SEO, GEO and the impact of Al on website
search performance.
21. | An understanding of Web Content Accessibility Guidelines (WCAG)
and 2.2 level requirements.
22. | A strong understanding of GDPR and the associated website
considerations
23. | An understanding of digital design principles and the ability to
recognise effective creative
24. | Ability to drive and manage content generation, working with a range
of subject matter experts and within a robust governance
architecture
25. | Strong written and verbal communications skills — in particular, the
ability to summarise specialist subject matter in plain English and
present appropriately for digital channels
26. | Excellent research, insight and data skills with the ability to analyse
and present information to senior stakeholders
27. | An understanding of the principles of PPC search and display
advertising, in particular Google Ads
28. | An understanding of the principles of email marketing campaigns and
tools such as Mailchimp or Pardot
29. | A strong understanding of the principles of online sales, e-commerce
and the marketing of digital products and services
30. | A strong understanding of the principles of fundraising and individual
giving
Values
31. | Able to evidence Family Action’s values at all times, which underpin
our mission of ‘building stronger families’ by:
e Being people focused
e Reflecting a ‘'can do’ approach
e Striving for excellence in everything we do
e Having mutual respect for everyone we work with, work for
and support through our services
32. | Be committed to equal opportunities and uphold and comply with
Family Action’s Equality, Diversity & Inclusion policy in all aspects of
your work, promoting its principles amongst colleagues, service users
and other members of the community.
In addition
33. | Willing to travel to London 4 times a year for directorate away days in
addition to occasional strategic in person meetings. Travel costs will
be paid by the organisation.




